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Increasing slums-major problem for cities 

Dr. jugalkishorSomani 

Vice-principal 

  Jantamahavidyalayachandrapur 

Dean faculty of commerce GondwanauniversityGadchiroli 

 

ABSTRCT:  

The lifestyle in the Indian slums which is a populated area consists of poor housing and is characterized as a 

poverty place with people living in it. We think either of urban or rural education. Now it is the time to think 

separately about the education of slum area pupils. India became independent on 15th August 1947. Primary 

Education is made free and compulsory and universal according to free Indian Constitution. We are still unable to 

achieve 100% free compulsory universal primary education even after 64 years of independence. One of the reasons 

is fast increasing population in the slum areas in the urban localities due to industrialization.  

Nearly 50% of India's burgeoning population would reside in urban areas in the near future, according to a 

number of studies. About 93.06 million people live in urban areas by 2011 in India, the World’s second most 

populous nation. 

 KEY WORDS:  Slum, poverty,population burden, urban unemployment, 

INTRODUCTION: 

  Increased frequency and severity of natural disasters by climate change over the past recent 

years are not only displacing people physically but also exposing to enhanced poverty by 

threatening their livelihoods temporarily and permanently. Growing number of people rush to 

city’s slums creates urban crisis. Climate change threatens peoples’ access to food as they become 

socioeconomically susceptible. Displaced people living in urban slums are in search of better and 

secure life. But urban slums located mostly in low lying environmentally hazardous area coupled 

with inadequate facilities like food, shelter, sanitation, health care make their life even worse. 

Growing number of people in urban slums over the recent past creates extra pressure on existing 

systems and challenge to government development activities like slum development and poverty 

reduction strategy. 

SLUMS 

Ethymology:- 

  The origin of the word slum is thought to be the Irish phrase 'S lom é (pron. 

s'lumae) meaning "it is a bleak or destitute place." An 1812 English dictionary defined slum to 

mean "a room". By the 1920s it had become a common slang expression in England, meaning 

either various taverns and eating houses, "loose talk" or gypsy language, or a room with "low 
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going-ons". A footnote defined slum to mean "low, unfrequent parts of the town". Today, the noun 

‘slum’ is employed in popular usage to describe ‘bad’ shelter. It is used at varying scales: anything 

from a house to a large settlement can be classified as a slum providing that it is perceived to be 

substandard and is occupied by the poor. The Oxford Encyclopedic Dictionary (OED) provides 

two definitions: ‘an overcrowded and squalid back street, district, etc. usually in a city and 

inhabited by very poor people; and a house or building unfit for human habitation’.  

   A slum is a run-down area of a city characterized by substandard housing and 

squalor and lacking in tenure security. “Slums are the products of failed policies, bad governance, 

corruption, inappropriate regulations, dysfunctional land markets, unresponsive financial systems 

and a fundamental lack of political will.” They are often overcrowded, with many people crammed 

into very small living spaces. Slum area is a district of a city marked by poverty and inferior 

living conditions.  The areas not availing the facilities required for the human living, the 

unhygienic dirty dwelling, having poverty and social indiscipline. 

Slum is a cancer on the body social which should be removed as early as possible. 

  Slums are not a new phenomenon. They have been part of the history of most cities, 

particularly in the early years of urbanization and industrialization as populations boomed. Slums 

are generally the only type of settlement affordable and accessible to the poor in city, where 

competition for land and profits is intense. Clearance or upgrading slums is not a problem of 

individual urban settlement, but it is a national problem. Improvement of the environmental 

situation, education standards, civic conditions, housing and health is very important to bring up 

the slums to the general standard of the towns. Undoubtedly, slums have become the most 

vulnerable and blighted areas of towns/cities. Many of the people who live in slums originally 

came from small rural towns or villages living an agrarian or subsistence farming lifestyle but due 

to various social, political and economic reasons migrate in to cities to live in the slums. In many 

cases poverty is worse in urban slums than it is in the rural towns and villages but cities generally 

provide people more opportunity such as education and business. 

   The picture that conjures up in mind, about slums, is that of a dirty, unhygienic 

cluster of impoverished shanties with long lines of people crowding around a solitary municipal 

water tap, bowling babies literally left on street corners to fend for themselves and endless cries 

and found voices emanating from various corners. Improper sanitation, unhygienic environmental 

conditions, social, economic, health, educational and cultural problems and many health hazards 

are the problems faced by slum peoples. 
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  Slums are supposed to be potential target for the habitation of displaced 

people.Slums are usually the most stigmatized parts of a city or town (other areas carrying high 

social stigma, such as skid rows, red-light districts, and docks, often are located near slum 

neighborhoods). In the mind of the general public, the disrepute and stigma of the slum area 

washes onto the people who frequent or inhabit it. When most people think of a slum they think of 

residents who deviate from the morals, norms, and standards of public decency held up by the 

wider conventional community (i.e., people involved in serious crime, drug and alcohol abuse, 

juvenile delinquency, gang violence). People also frequently invoke the concept of “social 

disorganization” to describe the slum; in other words, they see it as an area lacking the 

sociocultural institutions, order, coherence, and predictability found in more economically stable 

environments. 

Characteristics:- 

  Slums are usually characterized by urban decay, high rates of poverty, illiteracy and 

unemployment or lack of personal/community land ownership. They are commonly seen as 

"breeding grounds" for social problems such as crime, drug addiction, alcoholism, high rates of 

mental illness, and suicide. In many poor countries they exhibit high rates of disease due to 

unsanitary conditions, malnutrition, and lack of basic health care. However, some like Dharavi, 

Mumbai, are a hive of business activity such as leather work, cottage industries, etc. Rural 

depopulation and overpopulation with thousands arriving daily into the cities makes slum 

clearance an uphill struggle.  

  A century of industrialization and technical advancement has brought in rapid 

urbanization.  The proportion of urban population in India has gone up from 11% in 1901 to 18% 

in 1951 and to 32% in 2001. Rapid urban growth resulted into mushrooming of slums of varying 

sizes in the towns. Undoubtedly, slums have become the most vulnerable and blighted areas of 

towns/cities. There appears to be no improvement in their basic level of living, despite several 

decades of programmes for the environmental improvement and for providing better quality of life. 

The spread of slums leads to multitude problems mainly the poverty. Towards understanding the 

slum and poverty and their consequences on urban economy, it is essential to assess and analyze 

the socio-economic dimensions of slum dwellers. Improving the quality of life and slum dwellers 

is the most demanding task of the present urban planning and development on point of health 

background. ‘Cities without slums’ are one of the major goals of urban planning. Clearance or 

upgrading slums is not a problem of individual urban settlement, but it is a national problem. 

Improvement of the environmental situation, education standards, civic conditions, housing and 

health is very important to bring up the slums to the general standard of the towns. Analyzing the 

site and situation of slums as well as their spates-socio-economic dialectics is of paramount 

importance to improve the urban poor/urban health. It is in this perspective, the present paper 

attempts to assess the levels of socio-economic development of slum households, taking the case 

of Chandrapur city in Maharashtra. This diagnostic study will help to evolve measures to improve 

the quality of life of slum dwellers. The scheme “Integrated Housing and Slum Development 

Programmes (IHSOP)” was introduced for improvement of slums in the cities/towns. 

Socio Economic Status of Slum Area: 
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 In the age of urbanization in developing countries like India, the slums are like white spot 

on the body which is caused by uneven development. To sort out the urban problems, socio-

economic study of the city is necessary and if we want to have clean cities in near future, the 

studies of slums are not only important but demand of time also. Therefore a sample area has been 

randomly taken for the socio-economic study. The parameters for demarcation slums are water 

supply condition, sanitation and road, employment, housing condition, sufficient living area. 

       This refers to the financial condition of the slum area of people living below poverty line 

and cannot meet their primary level demands. 

       Referring to condition of guardians who are completely illiterate and all the time busy in 

the work to earn their living so they cannot pay attention to their wards for the education. On the 

contrary they engage their wards for earning during school time and neglecting the educational 

importance, the people pay more value to the earning instead of education. 

IMPACT OF SLUM POPULATION 

  slums are rapidly proliferating which eloquently symbolizes the disturbing magnitude of 

urban poverty. Urban poverty in Indian scenario is reflected not only in lack of productive 

employment, but also inadequate living conditions and degraded environment, affecting Indian 

Economy. SLUM populations have both higher needs and demands for services and infrastructure. 

The population in most urban area lives in slum areas. The increasing slum population in urban 

areas are seen an indication of worsening living conditions and increasing poverty in urban areas. 

The increasing concentration of population in slums and urban poverty has elicited a strong 

interest in urban health conditions in general and the health of slum dwellers and the urban poor in 

particular. 

It is unfortunate to notice that the  SYSTEM failed to deliver the promise of a better quality 

of life to the expectations. The quality of basic services remained poor resulting deterioration in 

the physical environment and quality of life by the widening gap between demand and supply of 

essential services and infrastructure. The urban poor lack adequate access to services like water 

supply, sewerage, low-cost housing, education and public health. Thus the urban poor in general 

and the population living in the slum settlements in particular have been affected most adversely 

by urban service deficiencies. For the present study, various approaches have been adopted to 

address the problems of urban poor which helps to narrowing the gap between the demand and 

supply of urban services in low-income communities.  
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 The slums of the city can be divided between those slums which have recognized by the  

Municipal Corporation, known as Bastis and those which are not recognized are known as squatter 

settlements. 

 Squatter settlements are found near canals, drains, railway tracks and roads around the city. 

They do not have access to any basic amenities and the MC is not responsible for providing them 

with even sanitation and water supply. 

Conclusion: 

“Slums are a manifestation of the two main challenges facing human settlements 

development at the beginning of the new millennium, rapid urbanization and the urbanization of 

poverty.”a big number of people, known as slum dweller, are forced to live below poverty line.  

 The main reason of their poverty is illiteracy and lack of will power to improve his 

condition. They always look for the government helps; debt, relief etc. and wait for them, this type 

of mentality and government plans make them paralyzed instead of self reliance. They lack behind 

good education, health, sanitation and economy. There are Governments plans to improve their 

poor condition. But these programmes are executed half heartedly.  
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Hkkjrh; L=h pGoGhrhy L=h dkexkj pGoG 
                             कु.�मा अ. गवई 

�तावना:-  
        L=h pGoGhyk dks.krhgh ,deso lqjokr ukgh rh izFkeiklqup vkeP;k vk;q”;kpk ,d Hkkx jkfgyh vkgs- 

[kksyoj :tysyh ,d Hkkouk] ,d Ros”k Eg.kwu rh vkeP;k vk;q”;krqu] vkeP;k tkf.kosrqu] vkeP;k d̀rhe/kwu 
lafxrklkj[kh lrr okgr jkfgyh vkgs- 

 ftFks vkf.k tls ‘kD; vlsy R;k i/nrhus L=h;kauh R;kaP;k nMi.kwdhpk izfrdkj dsyk vkgs- lkekftd ladsrkuk 
T;kauh ‘kkS;kZus o fouksncq/n~hus vkOgku fnys vkgs- dkykrjkus gGwgGw ;k yksdthoukrhy eqGkiklqu] vtk.kR;k ,dn;k 

dr̀hiklqu ok<r ;k la?k”kkZus oSpkfjd izokgkps :i ?ksrys vkgs- vkt vki.k ;k la?kfVr :ikdMs ^pGoG* Eg.kwu ikgrks- 
 ^pGoG* ;k ‘kCnkl] o.kZukl o fo’ys”k.kkl usedh idM.ks vo?kM vkgs- lafxrklkj[khp frykgh ,d l[kksy 
vkRekfu”B] O;Drhxr cktq vlrs dh th vxksnj vuqHkokoh ykxrs exp rh letqu ?ksrk ;srs- fL=;kaph nMi.kwd gh 

vkiY;koj ?kM.kkjh] ,[kknh] ckg~; izfØ;k ukgh- vki.k loZ Lor%P;k izfØ;spk Hkkx vkgksr vkf.k gsp vkiY;kyk letys 
ukgh rj vki.k vkiY;k vk;q”;kl o la?k”kkZr Hkkoukghu o ;kaf=dh jkgq- 

Hkkjrh; L=h pGoGhrhy VIis %& 
 vkt ftyk ^Hkkjrh; L=h pGoG* vls uko vki.k nsrks- rh ,dksf.klkO;k ‘krdkr lq: >kysY;k lektlq/kkj.kk 

pGo.khrwup mxe ikoyh- fo/kokapk brdk NG gksr vls dh lgu dj.;kis{kk lrh tk.ks fdaok ljG&ljG os’;k cu.ks 
cjs okVkos lqjokrhP;k dkGkr fL=;kaoj gks.kÚ;k vkf.k fo’k”ksr% fo/kokoj gks.kkÚ;k vU;k; fo:/n iq:”k dk;ZdR;kZauh vkf.k 

uarj L=h  dk;ZdR;kZauh fu”BkiwoZd y<k fnyk- lektkus dsysyk migkl] ?kkrysyk cfg”dkj o R;krqu ;s.kkjs ,dVsi.k gs loz 
lgu dsys- 

 fn?kZdkG eksfge pkyY;kuarj 1829 lkyh lrhoj canh ?kky.kkjk dk;nk eatqj >kyk- e/;e oxkZrhy iq:”k Lor% 
tjh lqf’kf{kr cur gksrs rjh fL=;k ek= ^iMnk* fdaok vU; ijiajkeqGs ?kjdkek[ksjht nqljs dkghp dke d: ‘kdr uOgR;k- 
vyhdMs vls fnlqu vlys rjh iyhdMs laLFkkaph fufeZrh gksr gksrh- tls ifgyh efgyk eaMGs dk<yh rh vk;Z lekt 

vkf.k czkEgks lekt ;kauh- nqljh dMs fganw fL=;kaP;k fodklkr lekt vMlj ?kkry vls- rks lektkus nqj djko;kyk gok 
R;kauk ek.kls Eg.kwu okxok;yk gos vkf.k R;kaP;k f’k{k.kkpk o izxrhpk ekxZ [kqyk djko;kyk gok v’kh ifgyh tk.k ;k 

VII;keqGs vkyh- 
 folkO;k ‘krdkP;k izkajHkki;Zaar Hkkf”kd] /kkfeZd fdaok lektdY;k.kkP;k mn~s’kkus fL=;kaP;k vusd la?kVuk mH;k 

jkfgY;k o R;k eq[;Ro % eksB;k ‘kgjkr tls enzkl ;sFks ^lqCcy{eh vEey* ;kauh ,d czkEg.k efgykJe LFkkiu dsyk tj 
EgSlqj e/;s ^efgyk lsok lekt* ph LFkkiuk >kyh- iq.;kr Hkfxuh lekt rj cMks/kkr ^peuckbZ* izlfrxg̀ vkf.k 

ckydY;k.k eaMG lkj[;k laLFkkph mHkkj.kh >kyh- 
 ^vf[ky Hkkjrh; L=h ifj”kn* 1942 lkyh LFkkui >kyh- vkf.k L=h pGoGhrhy fofo/k xVkapk o jktdh; 

izoR̀rhpk vkokt mBo.kkjh rh lokZr eksBh o jk”Vªh; laLFkk Bjyh- 
 Lokra«;izkIrhuarj fL=;kaP;k izR;{k d̀rhyk o laLFkk la?kVukaP;k  fodklkyk izk/kkU; feGkys- 1975 i;ZrP;k 
dkGkr Eg.kts L=h pGoGhpk nqljk VIik Eg.krk ;sbZy- ;kp dkGkr Hkkjrh; L=h ifj”knsPkk vkokt iq<s ^uW’kuy QsMjs’ku 

vkWQ bafM;u oqesu* vkf.k ^lektoknh efgyk lHkk* ;k laLFkkP;k ek/;ekrqu iqUgk mEkVw ykxyk- 
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 Lokra«;ksRrj dkGkr e/;eoxhZ; o dkexkj ^ fL=;kauh* cgqla[;sus Hkkx ?ksryk- ikf’pekR; L=h pGoG la;qDr 
jk”Vªkauh iqjLdr̀ dsysys vkarjjk”Vªh; efgyk o”kZ vkf.k ^LVsVl vkWQ oqesu* ojhy v/;;u b- Hkkjrh; L=h pGoGhP;k 

frlÚ;k ykVsph pkgqy ns.kkÚ;k ;k xks”Vh gksR;k- 
 1980 rs 1985 e/;s Hkkjrh; L=h pGoGhrhy fofo/k izdkjP;k fopkjiz.kkyhps n’kZu vkarjjk”Vªh; ?ksÅ ykxys- 

tls eqacbZr ^L=h eqDrh la?kVuk* yky fu’kku] gSnzkckn e/;s ^izksxzsflOg vkWxZuk;>s’ku vkWQ oqesu* ph tkxk vkrk ^L=h 
‘kDrh* la?kVusuh ?ksryh vkf.k frP;k izHkkokus iq.;kl ^iqjksxkeh la?kVus* ph LFkkiuk >kyh- fnYyhr ^L=h la?k”kZ vkf.k efgyk 

n{krk* enzkle/;s ^isUuqjkekbZ b¸;de* cxyksje/;s ^foekspu* v’kk uO;k la?kVukgh ;kp osGh tUekyk vkY;k- 
 Hkkjrh; L=h pGoGhP;k ykVseqGs fL=;kaps thou o lektkrys LFkku ;kcn~nyP;k iwokZikj nSooknh o fujk’kkoknh 

dYiuk cnywu fopkjkauk ,dne fujkGs oGu feGkys- 
 iq.;kr Hkjysyh izaMp ifj”kn] f=osanzeyk ^vf[ky Hkkjrh; yksd’kkgh efgyk la?kkus* ?kMowu vk.kysyh r’khp 
ifj”kn vkf.k ^uW’kuy QsMjs’ku vkWQ bafM;u oqesu* ;k jk”Vªh; la?kVusP;k lHkk ;k lokZrqu MkO;kaP;k L=h leL;kaP;k 
tkf.kospk iqujPpkj >kyk R;kuqlkj fL=;kauk tks dfu”B ntkZ feGkyk gksrk- R;kekxs R;kaps vkfFkZd ijkoyafcRo o fiGo.kwd 
gh dkj.ks vkgsr- 
L=h dkexkj pGoG %& 19 O;k ‘krdkP;k e/;ki;Zar T;kizek.ks f’k{k.kkP;k la/khgh fL=;kauk e;kZfnr gksR;k- dks.kR;kgh 
O;olk;ke/;s f’kj.ks R;kaP;k ǹ”Vhus v’kD; gksrs- ;k ‘krdke/;s fL=;kaP;k nMi.kwdhph leL;k Lora«;i.ks fopkjkr ?ks.ks 

vko’;d gksrs ijarq R;kiSdh dkgh dzkarhdkjh fL=;k vkf.k vkS|ksfxd fL= ;k >kkdqu Vkd.;kÚ;k fdaok R;k ukghrp vls 
nk[kfo.kkpk iz;Ru dsyk- fL=;kaoj lrr rMtksM dj.;kpk ncko vk.kyk tkr gksrk- brdsp ukgh rj dks.krhgh ,[kknh 

fof’k”V leL;k lksMfo.;klkBh vko’;d vl.kkjs fL=;k tks dkgh ekxZ fuoMrhy rh O;Drhxr iz’u ok xr vkgs vls 
Hkklr vls ;k iz’ukus fL=oknh pGoGhykp ukgh rj d”Vdjh dzkarhdkjh pGoGhauk rlsp lq/kkj.kkoknh pGoGhyk lq/nk  

f}/kk ifjfLFkrhr Vkdys- vktrkxk;r ;kiSdh dks.kR;kgh pGoGhyk ;klanHkkZr lek/kkudkjd lS/nkarhd vkf.k O;kogkjhd 
mik; lkiMyk ukgh- 
dke %& ?kjps vkf.k ?kjkckgsjps %& 

 fL=;kaP;k dkekcn~ny vusd izfrek :< vkgsr pqyhoj Lo;aikd dj.kkjh L=h ‘ksrkr jkso.kh dj.kkjh L=h eqykyk 
ikfBoj cka/kysyh L=h] ‘kkGsr f’kdfo.kkjh L=h] ?kjdkekP;k vks>kus ncysyh L=h vkf.k rjhgh vusdnk fopkjys tkrsp dh 

fL=;kaps dke dks.krs \ 
 L=h vkanksyukus iqohZ fdaok vktgh dkekpk iz’u d/kh nq̧ ;e ekuyk ukgh vu~ rjhgh R;k ckcrhr vkanksyukus 

dsysyh izxrh leqnzkrY;k pkj Fksackbrdhp Hkklrs- dkekph ifjfLFkrh okbZV vlsy rj frps vkjksX; [kkykors fryk ?kjdke 
o brj dkes brdh vlrkr dh frpk Lor%pk fodkl fdaok lkekftd] jktdh; dk;kZr Hkkx ?ks.ks fryk ‘kD; gksr uOgrs- 

Jkstxkjkpk ‘kks/k %& fL=;kapk jkstxkj R;kaP;k dkekP;k {ks=krhy cny vkf.k ‘ksrh] m|ksx o brj O;oLkk; ;krhy R;kaph 
VDdsokjh ;klca/kh osGksosGh vFkZ’kkL=Kkauh vkdMsokjh izfl/n dsyh vkgs- R;kr iq”dG folaxrh fnlqu ;srs- fL=;k eq[;r% 

‘ksrh O;olk;kr vkgsr R;kr R;k ‘ksrdjh fdaok ‘ksretqj Eg.kwu dke djrkr- ‘ksretqj fL=;kaps izek.k ,dq.k L=h 
dkexkjkaP;k 50 VDds vf/kd vkgs- 1981 e/;s iq:”kkais{kk fL=;kaps ‘ksretqj Eg.kwu la[;k tkLr gksrh- 
 dkiM fxj.;krhy L=h dkexkjkaph la[;k 1956 e/;s 82000 gksrh- 1965 e/;s 63000 vkyh 1970 e/;s 

52000 oj] vkyh gksrh- 
 L=h [kk.kdkexkjkaph la[;k 1961 o 1980 ;k njE;ku 21-3 VDD;kauh ok<yh L=h dkexkjkaph la[;k ek= R;kap 

dkGkr 17 VDds uh deh >kyh- ;k dkGkr dkexkj {ks=kr fL=;kaph tkxk iq:”k ?ksr vlY;kps Li”Vi.ks fnlqu ;srs- dkgh 
vFkZ’kkL=KkaP;k ers ;k {ks=kr fL=;kaps izek.k deh gksr tk.;kcjkscj brj uO;k {ks=kr ok<gh >kyh- mnk- diMs] jcj] 
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IykWLVhd] isVªksy] dksGlk ;kiklqu inkFkZ dsysY;k fotsph midj.ks oxSjs ;kr fL=;kaps izek.k ok<ys- ijarq jcj] IykWfLVd o 
lsfy;e ;k m|ksxkr gh eq[;r% xzkeh.k Hkkxkrp tqU;k r=koj vk/kkjysys o deh fdaerhP;k mRiknuke/;s dke feGkys- 

fL=;kauk dk; dke feGk;ps ? 

 vkS|ksfxd {ks+=kr iq:”kkauk th dkes udks’kh vlrkr- rj rh FkksMhQkj dkes R;kauk feGk;ph mnk- dkj[kkU;kr fdaok 
vkWfQle/;s vko’;d fuedq’ky] deh Js.khph dkes fdaok mRiknu izfØ;srhy ‘ksoVhph iWdhax lkj[kh dkes R;kauk feGk;ph 

egRokph dkes ck;adkauk u ns.;kph ijaijkp gksrh- xqtjkrP;k iVksyk lkM;k i.k R;k fo.krkauk ck;dkauh ekxkyk gkr 
ykok;kl eukbZ- vk/kwfudhdj.k] uos ra=Kku ;kaP;keqGs ck;dkauh gkrkus djko;kph dkes vdq’ky] pkdksjhph dkes can gksr 

vkgsr- R;k cnY;kr fL=;kauk nqlÚ;k dkekps f’k{k.k feGr uls ukSdjh ns[khy feGr uOgrh vkf.k vkt R;kaph tkxk 
;a=k.kh ?ksryh vkgs- 

 Lo;ajkstxkj feGfo.kkÚ;k vusd fL=;k] ?kjks?kj fodzh dj.kkÚ;k /kqU;kHkkM;kaps ?kjdke dj.kkÚ;k] fpa/;k xksGk 
dj.kkÚ;k fL=;k lektkph fofo/k izdkjs lsok dfjr vlk;P;k i.k R;kauk ,[kk|k  fuf’pr ekydka’kh dkexkj ;k ukR;kus 
dqBysgh laca/k ulk;ps ekydkdMwu fdaok ‘kklukdMwu feG.kkjs Qk;ns gh R;kauk feGr uOgrs- ekU;rk uOgrh laj{k.k uOgrs 

v’kh gh dkexkjkph fL=;kaph voLFkk okbZV gksrh- 
 Lak?kVhr vkf.k vla?kVhr ;k nksUgh {ks=kr dkek dj.kkÚ;k fL=;klaca/kh gs fp= ;kckcrhr fueqV clysY;k ukghr 

R;kauh vkiY;k Lor%P;k cGkoj rlsp dkexkj la?kVukaph enr ?ksÅu R;kaP;kfo:/n gks.kkÚ;k i{kikrkpk izfrdkj dsyk gksrk- 
gs [kkyhy mnkgj.kko:u y{kkr ;srs- 

 Dkgh m|ksx dVk{kkus r[t] vfookghr eqyhauk uksdjh n;kps ek= R;kauh yXu dsys dh R;akuk uksdjho:u dk<wu 
Vkdk;ps rØkj u dj.kkÚ;k vkf.k dsOgkgh dk<rk ;srhy vls deZpkjh usek;ps gk iz’u 1964 lkyh QkekZL;qfVdy 

,IykbZt QsMjs’kuus gkrh ?ksryk ^es vWUM csdj* ;k vkS”k/kh daiuhrhy esjh ukokP;k deZpkjh L=hus yXu dsY;kcjkscj fryk 
uksdjho:u dk<.;kph uksVhl feGkyh ;qfu;u gs izdj.k yscj Vªk;U;quliq<s usys- esjhus dsl ftdyh- 

 gokbZ lqanjhyk yXukuarj uksdjh lksMkoh ykxsy vls dye 1957 lkyh ,vj bafM;kus djkjkr ?kkrys R;kl 
oknkuarj iq<s ,vj bafM;kus ^fookgkuarj* ,soth o;kph 35 o”ksZ iq.kZ dsY;kuarj vlk dyekr cn~y dsyk- 1980 lkyh 
uxhZl fe>kZ ;k gokbZ lqanjhus loksZPp U;k;ky;kr vtZ dsyk yXu dj.;kpk o eqys ?ks.;kpk gDd fL= yk vkgs rsOgk 

fuòRrhps o; ok<owu feGkos vkf.k iq:”k oSekfudkaizek.ksp c<rhpkgh gokbZ laqnjhyk gDd feGkok v’kk ekx.;k dj.;kr 
vkY;k- 1989 e/;s R;akps fuoR̀rh o; 58 dj.;kl lalnsus laerh fnyh- uksdjhr ykxY;kuarj 4 o”kZ yXu dj.;kl canh 

gksrh rksgh mBo.;kr vkyh- 
jkstxkjkP;k ok<R;k la/khlkBh %& 

 ljdkjh ;kstukae/;s mnkgj.kkFkZ jkstxkj geh ;kstuk e/;s fL=;kauk fdeku 25 VDds LFkku feGkos vkf.k dke 
feG.kkÚ;k ewyHkwr gDd feGkok v’kk ekx.;k L=h la?kVuk o L=h dkexkj la?kVukauh dsysY;k vkgs rs jkstxkj geh ;kstuk 

egkjk”Vªkr 1969 lkyh lq: >kyh egkjk”VªkP;k /kqGs ftYg;kr ^^ ‘kgnk vkanksyu** Eg.kwu vksG[kyh tk.kkjh pGoG 
1972 e/;s vkyh- Jfed la?kVusph LFkkiuk >kyh vkf.k [ksM;k[ksM;krqu pGoGhps usr̀Ro Ckk;adkuh dsys- 

 fL=;kauk tx.;klkBh dke feGk;ykp gos- uoh dkes lq{k djus lksis ulsy rj pkyq dkekrp fL=;kauk lkekowu 
?ksrys ikfgts vls uW’kuy QsMjs’ku vkWQ bafM;u foesu ;k Hkkjrh; dkE;qfuLV i{kkP;k efgyk vk?kkMhps lkax.ks vkgs- 
 fL=;kauk dsanz ljdkj] jkT; ljdkj] uxjikfydk o brj LFkkfud LojkT; laLFksr 25 VDDs jk[kho tkxk BsoY;k 

ikfgtsr v’kh ekx.kh izFke ;k QsMjs’kuusp dsyh- ^xzkfe.k efgyk foekspu vkanksyu* lkj[;k brj la?kVukaukgh gh ekx.kh 
ekU; gksrh- dkj.k nfyrka izek.ksp fL=;kfo:/n gh xsyh ‘ksdMks o”ksZ i{kkikr gksr vkyk vkgs- 

jkstxkj fufeZrh %&  
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 vkS|ksfxd {ks=kr Qkj eksB;k la[;sus fL=;kauk jkstxkj iqjfo.ks dfB.k gksrs- R;keqGs L=h la?kVukauk gk vuqHko okjaokj 
;sr gksrk- vka/kzizns’kkr 1977 lkyh ^ØkWd* ;k laLFksus xjhc ‘ksrdjh fL=;k o ‘ksretqj fL=;k ;kauk la?kfVr d:u R;kauk 

vkfFkZd miØekalkBh ljdkj dMwu fu/kh feGo.;kps Bjoys- vkfFkZd ;kstukaP;k tksMhyk tkx̀rh o f’k{k.k vlyh ikfgtsr- 
dtZ] tukojs vkf.k dkgh lqfo/kk dks.kR;k iqjok;P;k ;klkBh xjtq ck;dk fuoM.;kps dke fL=;kaP;k usr̀Rokus gkrh ?ksrys- 

ijarq L=h la?kVukauk vls vk<Gwu vkys dh] dke feGow ikg.kkÚ;k ck;dkar vkilkr p<kvks< HkkaM.ks lq: >kyh- 
mfn~”V;klkBhps iz;Ru mfn~”Vkykp u”V djrkr vls fnlqu vkys- 

osru %& 
 1948 P;k fdeku osru dk;n;kizek.ks izR;sd jkT;kps ‘kklu fdeku osru Bjors- rs jksth 7 rs 17 vkys vkgs- 

¼VkbZEl vkWQ bafM;k 22@5@87½ ijarq izR;{kkr dk;n;kps ikyu gksr ukgh- 
 NRrhlx< Hkkxkr L=h dkexkjkauh vkiY;k la?kVusP;k usr̀Rok[kkyh y<k fnyk vkf.k jkstps osru 4 :i;ko:u 
1983 e/;s  29 :- d:u ?ksrys- 

 1980 e/;s fuik.khP;k rack[kq dkexkj la?kVusrhy fL=;kauh jkstps osru 5 :- vlkos vkf.k vkB rklkapkp fnol 
vlkok v’kh ekx.kh ;qfu;u ekQZr dsyh- fodzh dkexkj osyQs;j dk;nk o fodzh dkekxkj osyQs;j lsl dk;nk gs nksUgh 

dk;ns rack[kq dkekxkjkauk i.k ykxq dj.;kpk vkns’k ljdkjus fnyk- 
leku dke leku osru %&  

 Lkeku osru dk;nk 1975 lkyh >kyk- ijarq fL=;kauh iq:”kkabrds osru fnys tkr ukgh vls vusd izdkjs 1988 
e/;s pkyq vlY;kps lfdz; Lo;ajkstxkj efgyk vk;ksxkyk vk<Gys- osrukrhy rQkor 2 rs 6 e/;s gksrh- 

 Dkexkj la?kVuk izHkkoh vlysY;k dkj[kkU;kae/;s ns[khy tsOgk dkekaps oxhZdj.k o eqY;ekiu dsys tk;ps rsOgk 
fL=;kaph dkes [kkyP;k izrhphp Bjoyh tkrs- mnk- ^,e eWds>kh fy-* daiuhl vusd iq:”k LVsuksxzkQj gksrs vkf.k uÅ L=h 
LVsuksxzkQj gksR;k T;kr vkWMª fMlw>k gh gksrh- fL=;kauk ixkj gksrk njegk 1980 :- rj iq:”kkaapk 1910 :- gk i{kikr 

vkgs ;k dkj.kk o:u vkWMsus ;k izFksyk vkOgku fnys vkB o”kZ >xMY;koj vkWMªsus nkok ftadyk- 
FkksMD;kr lkjka’k %& ØkarhT;ksrh lkfo+=hckbZ T;ksrhck Qqys ;kauh 18 O;k ‘krdkr f’k{k.kkph ØkarhT;ksr isVoyh- R;kr 

vusd fL=;k f’k{khr >kY;k R;kaurj cÚ;kp pGoGhuarj R;k iq:”kkaP;k cjkscjhus izR;sd {ks=kr dk;Zjr vkgsr- vkiY;k 
dr̀Rokus vkf.k lkeF;kZus ftFks xjt iMsy frFks l?kVuk mH;k dsY;k- vkiY;k dkeh ;ksX; U;k; feGkok iq:”kkaP;k cjkscjhus 

dke rlsp osru feGfo.;klkBh R;kauh O;olk;kr tkowu U;k; feGoyk- ijarq vktgh v’kh fLFkrh fnlwu ;srs dh] dke] 
osru la/kh feGr vkgs- ijarq laj{k.k feGr uOgrs- gs tjh [kjs vlys rjh egkekuo MkW- vkacsMdj ;kauh ^fganw dksM fcy* 

ikl d:u fL=;kauk fofo/k dk;ns o vusd lqfo/kk iznku dsY;k fL=;k QDr pqy vkf.k eqy bri;Zar flehr u jkgrk 
R;kauh Lor%ph vksG[k fuekZ.k d:u ‘kDrh’kkyh Ogkoh gk mn~s’k R;kauh lQy dsyk vkf.k ;k L=h pGoGheqGs laiw.kZ 

lektkrhy L=h izxrh’khy cuyh vkgs- vkf.k ,dosG v’kh ;sbZy dh loZ lRrk fL=;kaP;kp gkrh ;sbZy vls LoIu 
ikgk;yk dkgh gjdr ukgh- 
lanHkZ xzaFk %& 1½ L=h la?k”kkZph uoh :is &uafnrk xka/kh 
  2½ nfyr L=h & MkW- eatq lqeu 
  3½ f+L=oknh lkekftd fopkj & fo/kqr Hkkxor 
  4½ efgyk fodkl dk;ZØe & MkW-vk’kq 
  5½ Qqys vkacsMdjh L=h pGoG & ehuk{kh equ 
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ABSTRACT –  

Online marketing or Internet marketing is an interesting topic especially for researchers in 

the marketing field. It is a new way of marketing a product/service globally to the targeted 

market around the world. This paper introduces a new approach concerning Online marketing in 

electronic commerce; showing how advertisers need this innovation to be successful. This also 

relieves marketing managers for more value added tasks such as marketing plans for better 

development of the company. 

 

KEYWORDS - Online marketing, innovation, E-commerce 

 

1. INTRODUCTION 

Online marketing is the process of promoting a brand, products or services over the Internet. 

Its broad scope includes email marketing, electronic customer relationship management and any 

promotional activities that are done via wireless media. It also combines the technical and 

creative aspects of the World Wide Web such as advertising, designing, development and sales. 

Moreover, Online Marketing also deals with creating and placing ads throughout the various 

stages of customer engagement cycle.  

The broad Online marketing spectrum varies according to business requirements. Effective 

Online marketing programs leverage consumer data and customer relationship management 

(CRM) systems. Online marketing connects organizations with qualified potential customers and 

takes business development to a much higher level than traditional marketing/advertising. 

2. THE FAMOUS “INTERNET” 

In the past ten years, the Internet population varied a lot [2]; an estimation of about 50 

percent increase of the World Wide Web (WWW) per month and the numbers of websites double 

every 53 days [1]. A 60 percent of large companies and 30 percent of midsize companies were 

estimated to make use of the Internet for marketing purposes by the year 2000 [32]. In 2003, the 

first generation of internet users was fresh graduates - fast to get the concepts of online 

commerce and shopping. Major investments in China were also made by international E-

commerce companies at that time; escrow systems were made for better trust in buyers and 

sellers [8]. The hotel industry now face market challenges and business travelers demand more 

for the Web in terms of information and booking of hotels. The WWW is an electronic 

technology which is an effective means for marketing hotels and it also develops customer 

relationship in the long-run [1]. The Internet allows firms to open a Web site in an electronic 

mall, have their products available to millions of potential customers and only in a short time 
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period. GE, IBM, Ford, Kraft, and Proctor & Gamble were the first to register “domain names” 

[4]. 

3. USE OF INTERNET FOR MARKETING SUCCESS 

Because Internet grew in only five years [18] and there are no barriers for time or 

location, marketing online has become the new era in E-commerce with petty variable cost per 

customer [23]. Marketers use full color advertising that appeal similar to both -young and old- to 

attract people all over the world. The Internet is now considered as a much greater resource than 

traditional means of advertising [4]: E-mail – use to transfer text and multimedia messages, 

Listservs [27] – latest information sent on specific themes to groups/managers, Newsgroup – 

electronic conferencing leading to the development of ideas, as well as, worldwide networking 

opportunities [6], File transfer protocol (FTP) – high speed file transfer as a virtual fax, WWW – 

menu-driven access to host resources [2], etc. All industries have subject matter experts (SMEs) 

[13] who are responsible to unify and apply knowledge from different vendors and sources to 

solve industry problems. To prepare a Web site merging SME knowledge with other reference 

sources is one of example of Internet model, [24] to retain and attract customers [6]. A well 

designed Web site can lead to an interesting, low cost means for sales promotion to worldwide 

customers [27]. Marketers should also refer to the AIDA model-Attention, Interest, Desire and 

Action- to successfully attract customers by introducing the right advertising on Internet [18]. 

4. ADVANTAGES OF THE INTERNET 

Most people worldwide can use the Web since it is affordable and easy to access [5] [30]. 

Internet is a fast and flexible means for marketing [18]. Shopping on the Internet is convenient as 

there is no time restriction, it is comfortable since it is in a user friendly environment and there is 

also an instant satisfaction of ordering, paying and delivering [31]. A one-to-one basis, as well as, 

a two way communication with customers through the Internet is possible. Enhancing brand 

image, creating awareness and providing customer service are more important than just selling 

the products or entertaining customers [12]. With better technologies, companies can create a 

stronger brand image [18] and thus increase sales. It is easier to get customers’ feedbacks and use 

them to improve. On the other side, it is easier for customers to receive a kind of 

acknowledgement; feeling that they did not waste their time [3]. Nowadays, people live a busy 

life and shopping online is time consuming for them [4]. The company also saves time since 

whenever a customer uses his/her credit card to purchase a product, through the Web Trak 

software from Aurum Software, the company can access customers’ details [6]. Marketing 

communication includes expenditure on direct response marketing rather than the old standard 

mass communication; E-marketing is seen as a promotional as well as informational tool [25]. E-

communities [19] or moderated group chat [20]-where customers with similar interests can 

interact-are strategies to build relations through Internet [18]. This new era of commerce is 

beneficial for marketing logistics [25], a global presence, to establish and maintain a competitive 

edge, shorten components of supply chains, for cost savings and research advantage [26]. 

5. TYPES OF ONLINE MARKETING 

Affiliate Marketing 
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Affiliate marketing is a type of performance-based marketing in which a business rewards 

one or more affiliates for each visitor or customer brought by the affiliate’s own marketing 

efforts. 

If you have your own products but aren’t great at sales, affiliate marketing is a great way to get 

other people to do your selling for you without employing a single person. Take a look at sites 

such as Click Bank, Commission Junction and Epic Advertising to see what other people are 

selling as affiliate products, and get a sense of if there is a good market for your product. 

This works the other way too – so if you’re desperate to get selling online but don’t have 

anything to sell you can sign up as an affiliate for other brands and receive a commission for 

everything you sell [21]. 

Pay Per Click 

Pay per click (PPC), is an internet advertising model used to direct traffic to websites, in 

which advertisers pay when the ad is clicked. 

PPC is an excellent way to get your advert seen by people, and because you only pay for those 

who actually click your link it means that you can be reasonably sure that you are only paying for 

people who are interested in what you have. Tools such as Google Adwords allow you to 

research relevant keywords to make sure that you are choosing terms that people are searching. A 

good rule of thumb is that longer keyword phrases allow better targeting and therefore cheaper 

clicks[23]. 

SEO 

Search engine optimization (SEO) is the Deliberate Organization of your website so it 

shows up in the search engine results. 

There are a lot of so –called SEO experts around who will promise to get your business to the top 

of the search engines. Whilst SEO does make this possible, there is usually a lot more to it and if 

you want your business to rank for a highly competitive term it’s unlikely that you will find 

yourself in the number one position overnight. Search Engines employ some of the smartest 

computer scientists in the world and they don’t want to be tricked! For this reason it’s far better 

to take a quality approach to SEO. 

Create content that is relevant to keywords and phrases that your customers use, again, you can 

check Google Adwords to see how many people use certain phrases to make sure they’ll benefit 

you. It’s also important to get other sites to link to you to show that people appreciate your 

content and want to share it. Good SEO is an ongoing job but will come into its own in the long 

run when high quality visitors start to find your site [21]. 

Video Marketing 

Video is one of the fastest growing areas of online marketing. Not only is it popular with 

people who prefer watching to reading, it allows you enormous flexibility to present your 

business in a way that just isn’t possible through words alone. YouTube is the second most 

popular search engine after Google, and it’s free to host your videos there as well as many other 

video sites. Facebook now also encourages videos to be uploaded directly to your timeline there 

so that they play automatically in your followers’ news feeds. 
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The possibilities of using video are really quite extraordinary and a lot can be achieved without 

investing in expensive equipment, making it easily accessible even for small businesses [19]. 

Social Media Marketing 

One of the huge advantages to Social Media Marketing is that if is free to use even for 

business accounts, meaning you can put your business in front of its ideal customers who spend 

their time on social media over and above anything else. Most social media platforms also allow 

some level of paid advertising so that you can reach even more potential customers, often for a 

far lower cost than through other forms of online advertising such as PPC. 

For many, the main cost of Social Media Marketing is the time it takes, as the whole point of the 

platform is to be social rather than to sell. In fact, most social media users are averse to 

advertising, what they want is a one-to-one relationship. Business that do well on social media do 

well because they are social. Links, photographs, video and blog posts all do well to help build 

your relationships, they also help you build credibility and expertise so that when people are 

ready to buy they will remember your business because they have been gently reminded of your 

name every time they’ve seen or liked a link on Social Media [9]. 

Content Marketing 

Content is the word used to describe the articles, posts, videos, images, and anything else 

that makes up the substance of your web page. 

Websites rich in content are seen as trustable, the more you have to say on a subject, the more 

you must know about it, therefore you can show yourself to be an authority or an expert. If you 

have a website for your business, you should have a blog section there that you update regularly. 

Look for ways that you can use the content of your website or blog to market your business so 

that when people read your page you are giving them something they want – knowledge – and 

subtly pointing out that you can offer them more. 

Look for ways to get your content in front of as many people as possible, because the more who 

see it and visit your site, the more it increases the chances of your content being shared and seen 

by even more people. Good content will also help with your SEO. If you’re not sure where to 

start with sharing your content, try some of the popular submission sites such as e-zine, 

Business2Community or look for something similar that serves your particular niche. 

Online Advertising 

This term includes other types of online advert that you see, such as Banner Ads and Text 

links Many of these fall under a PPC category, but istead of being on search engines they’re on 

other websites. One of the best things about online adverts is that if something works, you can 

quickly scale it up to a bigger audience. If it doesn’t work you can tweak it or turn it off. 

Typically though, you’ll need to be prepared to do persistent testing and constant optimization to 

get it right and as there is no such thing as a test environment, you could be throwing your own 

money away on adverts that don’t hit the spot with your audience. Unless you are confident with 

what you are doing it’s usually best to try out other, simpler avenues first before you transfer 

your learning’s to the wider world of online ads. 

In conclusion, you might find it best to choose one or two channels of internet marketing and 

master them first before you move on to the next. If you’re a complete beginner, Social Media, 
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Video Marketing and blogs are a great introduction and most forgiving to mistakes. They also 

provide a great learning curve in the form of user feedback and comments – great for asking 

questions to your audience and getting a direct response. 

A huge benefit to internet marketing is that you can track everything – and you should. If you 

analyze what you are doing you will know where you are getting your best returns so that you 

can put more effort into that area and increase the return even more. The first rule of marketing 

knows your numbers! 

No-one gets their marketing strategy right first time, or second or third. Keep going, keep 

tracking your progress and don’t expect perfection [24]. 

6. SUCCESSFUL WEBSITES 

For Web sites to be a success, it should be informative, entertaining, challenging, and 

unique [5]. The homepage should be short, clear and simple to avoid wasting the customer’s 

time. They should be understandable and easy to search information needed. Moreover, it must 

continuously be up-to-date for most recent information about the company; customers like to see 

modification in the website [4]. Products/services available should be represented clearly by key 

words or images on the Web site [7]. Programs should be set up to find out which kind of 

customers are interested and what can keep customers coming back. This is the key of marketing 

strategy to know your customers, as well as, what they want [4]. A company should create a Web 

site with unique SME knowledge and should not put Web links that are not completed [6]. There 

are different marketing strategies for the Internet: 

1) Targeting – This is different from the traditional segmentation because the customers 

come to you, they initiate contact, control information flow and control message content. 

Accessibility is primordial for customers. Market the Web sites through packaging or “click-

through” from other companies’ Web sites [5]. “Click-though” banner advertising is a sort of 

digital word-of-mouth which is becoming a stronger means of the Web [25]. 

2) Product Strategy – Brand recognition is made clear on the Internet but the number of 

purchase is not there yet. Sometimes the products are not available on the Web site and 

consumers hesitate before getting this particular product. To increase their confidentiality, 

recognized vendors should be mentioned on the Net. Authenticity is important for both sellers 

and products. 

3) Pricing Strategy – In the long run, it will be good if firms can concentrate on offering 

products with the unique characteristics. Online shoppers will differentiate by the benefits and 

quality of the products/services. Otherwise, a low price strategy should rely on cost advantage 

and high volume to be able to compete. 

4) Distribution Strategy - There is a necessity of a direct-to-customer mechanism. The 

industry has to be the first providing unique services to always be ahead of competitors. 

5) Promotional Strategy – This depends on the marketing research and consumer 

preferences. A “frequently asked questions” (FAQ) section should be provided in the Web site 

and high-level marketing officers should also be involved for a stronger marketing message for 

the company’s vision [5]. 
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In fact, the FAQ, through Internet, can save over one million dollars by providing what 

customers want. It also reduces online catalogue processing costs and cycle time [6] [9]. Other 

than that, grouping and ranking the content of the Web site is effective so as to group consumer 

needs and to provide a good structure for navigation of the Web site according to a consumer [7]. 

7. LINK TO REALITY 

Marketers should all know about information technology (IT) to be able to make better 

market analysis, decision making and to better control and monitor their field [9]. Competition 

must now be based on speed instead of size of corporations for development because product life 

cycles are too short to increase fast enough. What is needed are high quality information about 

the product, service and corporate needs and fast and effective delivery process. Continuous 

information-based value to customers can lead to comparative advantage [6]. Nowadays, 

traditional radio companies drive FM/AM and online listenership for a better growth by copying 

the best practices of new, growing internet companies [17]. Since Internet is innovating in a 

really fast way, companies need to continuously change and marketers agree that by the time a 

new product comes into the market, it will already be obsolete [31]. However, the Internet is not 

really safe since there are no modern online international payments systems resulting into frauds 

[30]. 

8. DISCUSSION 

In the literature reviews, there is no negative growth of the Internet; in fact all the authors 

talk about the Internet as the new trend of this generation. However, traditional marketers 

somehow do not want to admit that the world changed. They are slow in taking advantages of 

new opportunities presented to them [17]. B2B-enhances supply chain process need to pay much 

attention to real-world business process, adapt automated systems to business behavior and 

mingle content and technologies with crucial information systems [11]. A simple company is 

changing toward this new era of innovation in e-commerce since companies want to reduce 

waste, order-to-delivery cycle time and unit cost. Because they want to develop flexible response, 

there is a need for Internet help and hence IM. There is a small amount of E-shoppers but this is 

because IM is just another channel of retailing and not a substitute of the traditional ones [27]. 

Most researchers suggested that face-to-face relationships are more efficient in the sense that 

marketers can see the instant reactions of the customers (first reaction is always the true one). 

However, E-mail is said to be more advantageous since it is cost effective, do not rely on time 

(time zone difference) and it can also transfer text and graphics [27]. The first driver to establish 

Internet is not financial return on investment (ROI) - It is qualitative marketing advantages for 

relationship of business with customers [6]. This was also shared by Michael Saren (2011) and 

Webster (1992) where customers focus, market segmentation, targeting and positioning; with the 

help of IT, will be the flexible bond maintaining all together. However, few companies use this 

communication tool to build relationship; instead they use it as a marketing tool to share 

information [21]. For customer relationship to take place and for E-success, company 

information provision and customer database information are necessary [12]. Marketers uses IM 

mostly to increase the sales and profit of the company, or to enhance brand image and customer 

relationship but according to Boutie’s (1997) 
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analysis of 100 Web sites and interviews, their objectives to communicate their product/service 

were incomprehensible [14]. Advertising objectives should be clear [4] [5] [7] so that customers 

know with which company they are buying from and whether they can trust that company or not. 

Another issue is that direct mail is said to be more effective than Internet advertising in E-

commerce [15] but US direct mail is said to be reducing [16]. Most probably the Americans are 

more Internet users friendly; meaning that advertising will affect them better by browsing the Net 

than by reading their e-mails (which might be considered as spams). 

Although the Internet is of great benefits, it also has a lot of drawbacks. For instance, there are 

cultural and language barriers, as well as, the global reputation of the company [22]. The 4Ps 

play an important role here. Some products cannot be sold on Internet, promotions should be 

according to the culture and language of the targeted countries, price should be according to what 

consumers are willing to pay in bricks-and mortar stores and finally the distribution channel 

should be reachable from Internet users [29]. It is quite difficult to focus on only certain 

languages. That is why it is better to target a certain Internet consumers or make the advertising 

bias and multi-lingual. 

9. CONCLUSION 

The Internet network is a marketing channel use by advertisers, marketers, and society to 

find the right combination of marketing mix to best suit customer’s needs. It is important for a 

company of this era to have access to the Internet to be more successful. Internet marketing does 

not only target consumers, but also Internet advertisements client marketers from companies. 

This is so because companies prefer to hire specialist in creating a Web site. People always find 

themselves under stress of working long hours and they do not have enough time for social 

activities or even shopping. They thus develop this new millennium where IM through E-

commerce becomes an everyday thing and routine for them. E-mail is as famous as direct 

marketing in supporting E-commerce activities. Most clients feel that this new media is a success 

in relation to traditional marketing advertising. But Internet should be used with other media for a 

more effective marketing tool. Internet marketing will become even more important in the future 

[3] [4] [5]. As 

more companies will have access to the Internet, they will start doing business over the Internet 

[3] [5]. China’s economy will be in another dimension with E-commerce where customer focus, 

responsible business practices and innovation are the determinants of success and not customer 

relationship [8]. With a decrease in communication prices, more customers will shift to the 

Internet as well. Security will not be an issue anymore because software companies, banks and 

credit card institutions are working hand in hand to improve Internet security. Companies need to 

protect themselves in three areas: data integrity, confidentiality of data and authenticity by 

installing firewalls or routers. Customers will look for a business on the Web since there are 

unique opportunities for marketing a company’s service, selling products and gathering 

information on the Net [3]. The marketing mix plays an important role in IM in E-commerce; 

deciding what type of advertising best suit customers through the Web. This is the new era of 

innovation; where everyone will be interacting on the Web. Live video session will be available 
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and a prospective customer may be able to talk to a customer representative directly over the Net 

[3] [5]. 
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Abstract:-When developing web applications, security is a function of its surface. The more surface 

that the application exposes the greater the security concern. In web application more responsibility 

lays on the shoulders of the application developers to design, develop, and maintain their web 

applications to high security standards to keep attackers at bay. In this paper, describe how will 

improve the security in web application. Here formulate the end point security i.e. message level 

security as the core of web service security for implementing on securing web applications and 

services.  

Keywords: Web service, Web application, SOA, Point-to-point security, Message level security  

 

I. INTRODUCTION 

Web services make up a connection technology. 

It is a way to connect services together into a 

service-oriented architecture. Web services can 

convert existing applications into web-

applications. Web services are XML-based 

information exchange systems that use the 

internet for direct application-to-application 

interaction. These systems can include programs, 

objects, messages, or documents. A web service 

is a collection of open protocols and standards 

used for exchanging data between applications 

or systems. Software applications written in 

various programming languages and running on 

various platforms can use web services to 

exchange data over computer networks. 

There are two ways to view the web service 

architecture. The first is to examine the 

individual roles of each web service actor. The 

second is to examine the emerging web service 

protocol stack. 

Web application is an application whose user 

interface is a web browser. There are two way to 

develop web applications.  

The traditional approach is that the web 

application runs entirely on the server, and 

dynamically generates HTML to be displayed in 

the client web browser. The user interacts with 

the application by submitting form data, which is 

sent to the web server as an HTTP POST 

request. The server handles the request by 

decoding the form parameter, deciding how to 

handle the request, and then generating another 

HTML document as a response.  

The modern approach is that the web application 

runs both within the client web browser and also 



Gurukul International Multidisciplinary 
Research Journal (GIMRJ) 
with  

International Impact Factor 2.254 

 

Page 20 

ISSN No. 2394-8426 

Dr. Somani Sir’s 
Special Issue 

Quarterly Journal         Peer Reviewed Journal          ISSN No. 2394-8426 

Indexed Journal            Referred Journal  http://www.gurukuljournal.com/ 

on the server. The client code can call on the server code which is a means of asynchronous 

communication with the server code. Figure 1.1 shows web application and services interface  

 

Web application and web service security is critical and one of the most important issues that 

need to be addressed.   

I. RISKS ASSOCIATED WITH WEB APPLICATIONS  

Web applications allow visitors access to the most critical resources of a web site, the web server and 

the database server. Like any software, developers of web applications spend a great deal of time on 

features and functionality and dedicate very little time to security. It’s not that developers don’t care 

about security, nothing could be further from the truth. The reason so little time is spent on security 

is often due to a lack of understanding of security on the part of the developer or a lack of time 

dedicated to security on the part of the project manager. 

For whatever reason, applications are often riddled with vulnerabilities that are used by attackers to 

gain access to either the web server or the database server. From there any number of things can 

happen. They can: 

• Deface a web site 

• Insert spam links directing visitors to another site 

• Insert malicious code that installs itself onto a visitor’s computer 

• Insert malicious code that steals session IDs (cookies) 

• Visitor information and browsing habits 

• Account information 

• Information stored in the database 

• Access restricted content 

II. ENDPOINT SECURITY 

Endpoint security is an increasingly critical element for corporate networks as more employees and 

authorized outsiders like customers and clients are granted network access through the Internet 

and/or a variety of mobile devices. 
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such corporate policies may be granted limited 

access or quarantined. This is known as network 

access control (NAC), which is used to unify 

many elements of endpoint security technology. 

When access is provided, it is often according to 

the user’s profile. 

I. PROPOSED END POINT SECURITY 

Securing communication between the client and 

the service is very important. Transfer security is 

concerned with guaranteeing the integrity and 

confidentiality of service messages as they flow 

from application to application across the 

network. Use encryption to enforce 

confidentiality and protect messages from 

eavesdropping. Use integrity checks, such as a 

signature-based checksum, to protect message 

from tampering. 

In transfer security is responsible for providing 

authentication. Authentication refers to mutual 

authentication, where clients are not only 

uniquely identified to the service, but the service 

is also uniquely identified to the client. 

Transfer security is achieved through the use of 

message security. 

Figure 1.2 shows web client with message 

security   

 

Message security uses the WS-Security 

specification to secure messages. The 

specification describes enhancements to Simple 

Object Access Protocol (SOAP) messaging to 

ensure confidentiality, integrity, and 

authentication at the SOAP message level. Use 

of transport security when client is deployed 

over the Internet, as it provides end-to-end 

security. 

Message security is available on all of the 

bindings except for netNamedPipeBinding 

and MSmqIntegrationBinding. 

When using Windows authentication, message 

security uses the service’s Windows token to 

provide message security. When using non-

Windows authentication such as username, 

certificate, or issue token authentication, you 

have to configure a service certificate as service 

credentials. Message security uses the service 

certificate for message protection. 

Use the <Security mode> attribute to configure 

message security on your binding. The following 

example shows netTcpBinding configured to use 

message security: 

<bindings> 

<wsHttpBinding> 

<binding name="netTcpEndpointBinding"> 

<security mode="message"> 

</security> 

</binding> 

</wsHttpBinding> 

</bindings> 

Figure 1.3 shows the security end point 
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I. PROGRAMMATIC SECURITY  

Programmatic security refers to security checks 

located within web service code. The following 

programmatic security options are available :  

Principal Permission Demands 

Imperative (in-line within a method's code) 

PrincipalPermission permCheck = new 

PrincipalPermission ( null, @ "DomainName \ 

WindowsGroup"); 

permCheck.Demand(); 

Declarative (these attributes can precede Web 

methods or Web classes) 

// Demand that the caller is a member of a 

specific role (for // Windows// authentication this 

is the same as a Windows group) 

[PrincipalPermission(SecurityAction.Demand,            

Role=@"DomainName\WindowsGroup")] 

// Demand that the caller is a specific user 

[PrincipalPermission(SecurityAction.Demand,                   

Name=@"DomainName\UserName")] 

II. CONCLUSION  AND FUTURE SCOPE 

This paper mainly discussed issues in web 

application security providing secured 

communication and access control for the web 

services. The paper first introduced the concept 

of web application and services and then 

discussed the role of security breaches for the 

developed Client Host. It later presented the 

analysis of message-level security for the Client 

application. The detailed performance analysis 

suggested that basic message-level security can 

be provided for the application, even though not 

all the standards can be adapted to the web 

service communication. The paper later 

discussed the end point security mechanism and 

adapting this mechanism in the provisioning of 

web application services, to achieve trusted and 

distributed management of access control for 

protecting web services. Conducted analysis of 

deployment options reveals that they all are 

reasonable for realization and have different 

implications to security and QoS for the web 

application. However, future research in this 

domain, mainly addresses realizing the 

integrated security infrastructure. Further 

research to assess all possible threats and attacks 

especially for the middleware guard. There is a 

need also to adopt signed security assertions 

between WS clients and web services.  
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Paknziwj Hkkxkrhy ckydkexkjkaps lkekftd o vkfFkZd v/;k;u 

izk- fefyan jkenkl tkaHkqGdj 
lekt’kkL= foHkkx izeq[k 
turk egkfo|ky;] panziwj 

 

 Ckkyi.k Eg.kts gl.;k] [ksG.;k o ckxM.;kps o; vkgs- vkuankyk m/kk.k ;s.;kpk dky[kaM Eg.kwup *ckyi.k nsxk 

nsok * vls EgVys tkrs- ijarw izR;sdkP;k thoukr vlk vuqHko ;srksp vls ukgh- txkr v’kh dksV;ko/kh ygku eqys vkgsr 

dh] R;kaP;k izkjC/kkr gl.ks] [ksG.ks] ckxM.ks ukgh- myV d”V] fiGo.kwd fnlwu ;srs- Eg.ktsp ckyi.k ns[khy vfHk’kki Bjrks 

vkgs- ns’kkps Hkfo”; gksÅ ?kkrysY;k ckydkaoj ckyi.khp ckydkexkj Eg.kwu dkes djkos ykxrkr- gh vfr’k; fparuh; ckc 

vkgs- vkiyk Hkkjr ns’k Hkfo”;kr egklRrk cusy v’kh vfHkyk”kk ckGxyh tkrs- vkf.k nqljhdMs ckydkexkjkaph la[;k 

c?khrY;kl ns’kkrhy okLro iw<s ;srs- dqVqackph] lektkph] ns’kkph tckcnkjh lkaHkkG.;kl [kkansp tj l{ke jkghys ukgh- 

ckydkapk laiw.kZ O;fDreRo fodklp >kyk ukgh rj ns’kkleksj vusd leL;k fuekZ.k >kY;kf’kok; jkg.kkj ukgh- Eg.kwu 

panziwj Hkkxkr ckydkexkjkaph dk; voLFkk vkgs- gs tk.kwu ?ks.;kpk iz;Ru dj.;kr vkysyk vkgs- 

 Hkkjr ns’k d̀”kh iz/kku ns’k vkgs- d̀”kh e/;s dke dj.;kl vusd yksdkaph vko’;drk Hkklrs ifj.kker% ikyd 

vkiY;k ygku eqykadMwu ‘ksrhph dkes d#u ?ksrkr vkf.k gs okLro vkgs- R;k vFkkZus vkbZ &oMhyp ckydkaps [kjs ‘kks”k.k 

drsZ vkgsr- ;kaph nqljh cktw Eg.kts ts vR;ar xjhc vkgsr] O;luh vkgsr-] dqVqackr vusd O;Drh vlrhy rj R;kaps iksV 

Hkj.;kl lokZauk dkes djkoh ykxrkr- ;kr lR;rk vkgs- vk/kqfud dkGkr rj csjkstxkjh ,o<h ok<ysyh vkgs dh] iksVkph 

[kGxh Hkj.;kl iSlk miyC/k ukgh- ifj.kker% iksV Hkj.;kl ygku eqykauk fodkos ykxrs rj d/kh R;kauk Hkhdsyk ykowu iksV 

Hkjys tkrs Eg.ktsp T;k o;kr f’k{k.kklkBh ‘kkGsr fdaok eSnkukr vlko;kl ikfgts R;k o;kr fVpHkj iksV Hkj.;klkBh] 

dqVqackph miftohdk Hkkxfo.;klkBh R;kauk Je dsY;kf’kok; nqljk Ik;kZ;p vlr ukgh-  

ckYkdkexkj ladYiuk %&  

 lk/kkj.kr% dks.kR;kgh m|ksx] [kk.k] dkj[kkus gkWVsy] /kkcs b- e/;s dke dj.;kÚ;k 14 o”kkZis{kk deh o;kP;k 

ckydkl ckydkexkj EgVys tkrs- ‘kklukus 14 o”kkZis{kk deh o; vl.kkÚ;k ckydkauk dkekoj Bso.ks xqUgk ns[khy Bjfoysys 

vkgs- ekydkps /kksj.k deh iS’kkr tkLr dke d#u ?;ko;kps vlY;kus R;kauk ckydkexkj dkekoj Bso.ks tkLr Qk;ns’khj 

okVrs- dkj.k gs ckydkexkj la?kVhr ukghr- f’kok; rs dq’kkyrsus dke djrkr- rlsp ‘kks”k.kkfo#/n ns[khy vkokt mBfor 

ukghr- ckydkaP;k izpaM cq/nheRrsps ekrsjs ckyetwjhus gksrs- R;keqGs Hkfo”;dkyhu fodklkrhy ,d vMFkGk Eg.kwu 

ckydkexkjkkaP;k leL;spk fopkj djkok ykxsy- 

 vkS|ksfxd ØkarhP;k iwohZ ckydkexkjkaP;k thfookl /kksdk uOgrk] vkjksX;kl /kksdk uOgrk- ek= vkt loZ m|ksxkr 

ukbZyktkus gh NksVs ewys etwjh djrkr- ;kpk ifj.kke eqykaP;k ‘kkfjjhd] ckS/nhd vkf.k ‘kS{kf.kd ok<hoj gksÅ ykxysyk 

vkgs- ckydkexkjkauk R;kaP;k eqyHkwr gDdkaiklwu oafpr ns[khy jkgkos ykxr vkgs- ckydkexkj g;kauk *ckyetwj*] *d”Vdjh 

eqys* rlsp uksdjnkj eqys* v’kk vFkkZus vksG[kys tkrkr- 
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O;k[;k %& 1½ vkarjjk”Vªh; dkexkj la?kVuk & *ckydkexkj Eg.kts T;k ckydkoj ckyi.khp izkS<Ro yknys tkrs o vR;ar 

deh osrukoj fnolHkj R;kaP;k ‘kkjhfjd o ekufld fodklkl ck/kd Bjsy v’kk ifjfLFkrhr dke djkos ykxrs” 

FkksMD;kr ygku eqykauh dsysY;k dks.kR;kgh izdkjP;k Jekl ex rs Je R;kaP;k ‘kkjhfjd ekufld fodklkoj 

foifjr ifj.kke dj.kkjs vlys dh R;kl ckydkexkj Eg.krk ;sbZy-  

v/;;ukph O;kIrh %& panziwj ‘kgjkrhy ckydkexkj  

leL;sph e;kZnk %& 1½ izLrwr la’kks/ku gs ek÷;k y?kw’kks/k izca/kkpk Hkkx vkgs- 

2½ izLrwr la’kks/ku panziwj Hkkxkrhy fofo/k {ks=krhy 70 dkexkjkaiwjrs e;kZfnr vkgs- 

 rF; ladyhr dj.;klkBh uewuk fuoM i/nrhus 70 mRrjnkR;kaps Eg.kts ckydkexkjkadMwu ekfgrhps ladyu 

dj.;kr vkys- tkLrhr tkLr eqyk[kr i/nrhpk voyac dj.;kr vkyk- xkWMZu vWyiksVZP;k fo/kkukuqlkj *rqEgkyk tj 

yksdkaP;k Hkkouk] R;kaps vuqHko] Lej.k o izsj.kkfo”k;h o R;kaP;k ekxhy dkj.k iajijsfo”k;h tk.kwu ?;ko;kps vlsy rj R;kauk 

rqEgh R;kcn~ny fopkjhr dk ukgh*” ;kpk vkn’kZ Bsowu rF; ladyukps ra= mi;ksxkr vk.kysys vkgs- tux.kuk vgokykrwu 

uksanfoysyk lkaf[;dh; lkexzhps lq/nk ladyu dj.;kr vkys- la’kks/kuklkBh rK eaMGha’kh ppkZ dj.;kr vkyh- 

v/;;ukdjhrk fuoM dsysY;k okMkZr lewg dk;ZdR;kZauk HksVwu ekfgrh ?ksryh- dqVqac izeq[kkP;k eqyk[krh ?ks.;kr vkY;k- 

la’kks/kukP;k osGsr vktwcktwps yksd xksGk Ogk;ps- ‘kklukdMwu dkgh Qk;nk oxSjs feGrks dk;\ vls iz’u fopkjhr vlr- 

toGikl lokZauh lgdk;Z dsys dkgh fBdk.kh =kl >kyk- ckydkexkjkadMwu osG ?ksÅugh R;kaps lkscr HksV gksr UkOgrh- 

lkaf[;dh; fo’ys”k.k %& 

 ;k la’kks/ku dk;kZr lqjokrhl gkrkus lkj.kh dsY;k uarj oxhZdj.k dsys- lkj.khdj.kkr la’kks/ku leL;k o mn~ns’k 

vk/kkjHkwr ekuwu nksu fdaok tkLr pykrhy lgkuqorhZ laca/k tk.kwu ?ks.;klkBh ;kstuk vk[k.;kr vkyh uarjp fu”d”kkZph 

ekaM.kh dsyh-  

fu”d”kZ %& ckydkexkj gh ,d Toyar lkekftd  leL;k vlwu rh vkfFkZdrs’kh tqGysyh vkgs- f’kok; rh jk”Vªh;p uOgs rj 

tkxfrd Lo#ikph leL;k vkgs- ckydkexkj gs lkekftd ifjfLFkrhps cGh vkgs- ckydkexkj gs nkfjnz;tU; laLd̀rhps 

izfrd vkgs- [kÚ;k vFkkZus ckydkexkj gs lektklkBh dyad vlysyh ckc vkgs- fdacgquk Hkfo”;krhy ekuoh laiRrhpk 

viO;; gks;- ygku o;kr ckydkexkjkauk xqykeklkj[ks okxfoys tkrs- vfu”V okrkkoj.kkr R;kauk dk;Z djkos ykxrs dkgh 

ckydkexkjkaps vkfFkZd o ‘kkfjjhd ‘kks”k.k lq/nk >kys- R;kaPkk Hkkofud o ekufld fodkl [kqaVhr >kyk- ckydkexkjkaph 

dks.krhgh la?kVuk ukgh- vktgh dk;ns vlwu ckydkexkj fnlwu ;srkr- ;kpkp vFkZ dk;n;kus ckydkexkj leL;k lqVw 

‘kd.kkj ukgh- tksi;Zar lektkr vkfFkZd fo”kerk vkgs- vkR;afrd nkfjnz; vkgs- rksi;Zr ckydkexkj gh leL;k lektkr 

jkg.kkj vkgs- 
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lwpuk o f’kQkj’kh %&  

 ckydkexkj leL;slkBh vusd dkj.ks vlrs rjh lokZr egRokps dkj.k nkfjnz; vkgs- R;keqGs ckydkexkj gh 

leL;k lektkrwu iw.kZr% leqG u”V gks.kkj ukgh- ek= [kkyhy dkgh ekxkZrwu ckydkexkjkP;k ifjfLFkrhr cny gksÅ 

‘kdrks- R;klkBh iq<hy mik; fdaok lwpuk ok f’kQkj’kh lkaxrk ;srhy- 

1- Ekkrk fiR;kus Lor%P;k eqykauk f’k{khr djkos R;kaps ;ksX; lkekftdj.k ?kMowu vk.kkos- 

2- Xkjhc vukFk eqykauk eksQr f’k{k.k] jkg.;kph lks; o diM;kaph iw.kZ O;oLFkk Ogkoh- 

3- ckydkexkjkaP;k vkbZ&oMhykauk jkstxkj miyC/k d#u n;kok- 

4- O;lukf/kursoj iw.kZr% canh vk.kkoh- 

5- Lkektkr tkx#drk fuekZ.k djkoh- 

6- izpkj o izlkj ek/;ekrwu izcks/ku djkos- 

7- dk;n;kph ;ksX; o dBksjrsus vaeycktko.kh Ogkoh- 

8- l/ku O;Drhauh ckydkexkjkauk nrd ?;kos 

lanHkZ %& 1- r̀”.kk ?kksMtdj & ckydkexkj ,d oafpr ?kVd]       
   Lejf.kdk] ‘kkghj v..kkHkkÅ lkBs] egk-] eq[ksM & Ýscq- 2008- 

2- MkW- lqf’kydqekj fNYyj & Hkkjr esa ckyJe leL;koj ,oa lek/kku]     
    jkgqy ifCyds’ku] esjB & 2013 

3- Lkqyrku vgen bLykgh & ckyetqjh vkf.k bLyke       
   bLykehd ejkBh ifCyds’ku VªLV] eqacbZ &2006 

4- Ikzk- MkW- lq/khj cks/kudj & Je vFkZ’kkL=] lkbZukFk izdk’ku] ukxiwj ] 2012 
5- MkW- ch- ,e- dÚgkMs & ‘kkL=h; la’kks/ku i/nrh]       

   fiaiGkiwjs vWUM da- ifCy’klZ ukxiwj ] 2011 
6- MkW- izfni vkxykos & lkekftd la’kks/ku i/nrh’kkL= o ra=s]      

    lkbZukFk izdk’ku] ukxiwj ] 2015 
7- Ikzk- fnIrh vk;Z & ckyJe pqukSfr;k ,ao lq>ko vkesxk ifCyds’ku] ubZ fnYyh] 2012 
8- MkW- fojsanz flag ;kno & ckyJe mUewyu dh pqukSfr;k ,ao lek/kku dh fn’kk;s] egsanz cqd daiuh] xqMxkao 

¼gfj;kuk½] 2013 
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Hkkjrkyk egklRrk cu.;kdjhrk xzke fodkl vko’;d 

MkW-e/kqdj u{kh.ks 

okf.kT; foHkkx 

f’kokth egkfo|ky;] xMfpjksyh- 

 

xks"kokjk%  

 d̀’kh iz/kku o laLd̀rhus ifjiw.kZ vlysY;k Hkkjr ;k ns'kkr ns'kkph yksdla[;k 'kgjh Hkkxkr o xzkeh.k Hkkxkr 

fo[kqjysyh vkgs- Hkkjrkph yksdla[;k 129  dksVh vkgs- R;kiSdh 67 dksVh turk xzkeh.k Hkkxkr jkgr vlrs- vkiY;k ns'kkph 

okVpky egklRrk cu.;kdMs pkyw vkgs- ijarq [ksMÓkapk laiw.kZ o lokZafx.k fodkl >kY;kf'kok; eglRrkaps LoIu iw.kZ gks.ks 

'kD; ukgh- [ksMÓke/;s jkg.kkjk xzkeh.k oxZ gk 'ksrh dj.kkjk vkgs- rlsp 'ksrhoj dke dj.kkjk 'ksretwj vkgs- [ksMÓkapk o 

xzkeh.k Hkkxkapk fodkl djko;kps >kY;kl d̀”kh {ks=kyk fo’ks”k izk/kkU; |kok ykxsy- ijaijkxr i/nrhus 'ksrh u djrk 

vk/kwfud ra=Kkukpk mi;ksx d:u 'ksrh djkoh ykxsy- 100 VDds 'ksrh flapuk[kkyh vk.kkoh ykxsy- 'ksrdjh o 'ksretwjkyk 

uohu o vk/kqfud i/nrhus 'ksrh dj.;kdjhrk izf'k{k.k |kos ykxsy- 

fct 'kCn% 

 xzke fodkl] iapk;r jkt] xzkeks|ksx] d̀”kh pGoG 

izLrkouk% 

 1957 lkyh dS-cGoarjko esgrk ;kaP;k v/;{krs[kkyh useysY;k lferhus lkeqfgd fodkl ;kstukaP;k dk;Zokghpk 

vk<kok fodsanzhr yksd'kkgh vkf.k iapk;r jktP;k ek/;ekrwu xzkeh.k Hkkxkpk i;kZ;kus [ksMÓkapk fodkl >kyk ikfgts vls 

lkafxrys gksrs- iapk;r jktpk “kqHkkjaHk 1959 e/;s >kyk- R;kuarj vka/kzizns'k] xqtjkr] egkjk’Vª gs iapk;r jkt O;oLFkspk 

voyac dj.kkjs ns'kkrhy uoos jkT; Bjys- iapk;r jktP;k ek/;ekrwu xzkeh.k iqujZpuk ?kMowu vk.krk ;sbZy- vlk fo”okl 

Hkkjrh; jkT;dR;kZauk o jk”Vªh; usR;kyk okVys gksrs- iapk;r jktP;k ek/;ekrwu xkokP;k fodklkdjhrk xko ikrGhoj 

xzkeiapk;r] iapk;r lferh rlsp ftYgk Lrjkoj ftYgk ifj’kn }kjk fofo/k ;kstuk jkcowu fodkl lk/k.;kpk iz;Ru 

dj.;kr vkyk- 

 xzkeh.k Hkkxkpk fodkl lk/k.;kdjhrk fi.;klkBh eqcyd ik.kh] oht] 'kgjkyk tksM.kkjs lqlTt jLrs] vkjksX;kP;k 

lks;h] xzkeh.k x̀g fufeZrh] f'k{k.kkP;k lks;h] rlsp d̀”kh djhrk foRrh; laLFks}kjk vkfFkZd enr rlsp xzkeh.k csjkstxkjkauk 

jkstxkj feG.;kdfjrk vkS|ksfxd dkj[kkU;kph xzke Lrjkoj fufeZrh dj.ks- xzkeh.k Hkkxkr jkg.kkÚ;k tursyk ns'kkP;k eq[; 

izokgkr vk.k.ks xjtsps vkgs- xzkeh.k Hkkx rs 'kgjh Hkkx] 'kgjh Hkkx rs fons'kkrhy xzkeh.k Hkkxkaps izR;{k Kku o ekfgrh 

lksI;k i/nrhus feGfork ;sbZy v'kk FksV i/nrhpk voyac djkok ykxsy- 
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egkRek xka/kh ;kauh [ksMÓkauk vkiyk dsanzfcanw ekuyk gksrk- [ksMÓke/;s cslqekj ok<foysys dj] dtZcktkjhi.kk] 

fuj{kjrk] [ksMÓkrhy Hkzked :<h] izFkk o ijaijk] nkfjnzÓ] vkjksX;kcn~nyph vukLFkk o R;keqGs gks.kkjs “kkfjjhd jksx] 

HkkxHkkaMoykpk rqVoMk bR;knh leL;k vkt xzkeh.k Hkkxkr HksMlkor vkgsr- ;k leL;k lksMfo.;kdjhrk ewyHkwr lks;h 

;Fkkf'k?kz miyC/k dj.ks gh dkGkph xjt vkgs- 

xzkeks|ksx% 

 xzkeh.k Hkkxkr eksBÓk izek.kkr uSlfxZd lalk/kus miyC/k vlwu R;kpk iqjsiwj mi;ksx gksr ukgh- “ksrkr fuekZ.k 

gks.kkjk dPPkkeky] dPpk ekykoj vk/kkfjr m|ksx] dkj[kkus] uohu ra=Kkukpk mi;ksx dsY;kl “ksrdÚ;kaps nkjhnzÓ] 

dtZcktkjhi.kk] csdkjh] HkkaMoykps iz”u lqVw “kdrkr- uSlfxZd lalk/kus vkf.k xzkeh.k eUkq’;cG ;kapk mi;ksx dsY;kl xzke gs 

fodklkps o ns”kkyk egklRrk cu.;kps dsanzfcanw B: “kdrs- fganwLFkkukrhy [ksMÓkauk ftoar Bso.;kdjhrk dqVhj m|ksx o 

xzkeks|kxkapk fLodkj dsyk ikfgts vls egkRek xka/kh Eg.kr vlr- 

xzkeh.k Hkkxkrhy d̀"kh pGoGhP;k fodklkdjhrk efgykaps ;ksxnku% 

 d̀’kh O;olk;krhy efgykaps ;ksxnku y{kkr ?ksrk vkarjjk’Vªh; Je la?kVusph ;kph uksan ?ksryh vkgs- ns”kkrhy d̀’kh 

[kk|kUUk mRiknukr toGikl 50 VDds efgykapk lgHkkx vlwu d̀’kh mRiknu izfØ;sr 100 VDds efgykapsp ;ksxnku vkgs- 

d̀’kh O;olk;kyk iwjd O;olk; Eg.kwu nwX/k O;olk; dsyk tkrks- ;k O;olk;kps d̀’kh /kkjdkaP;k {kersuqlkj deh vf/kd 

vlys rjh O;olk;kr efgykapkp tkLr lgHkkx vkgs- ;k O;olk;krwu njo’khZ vdjk djksM Vu nw/k mRiknu gksr vlwu 

R;kiklwu feG.kkjs mRiUu ns”kkP;k fodklkr gkrHkkj ykohr vkgs- ;kf”kok; taxykrwu feG.kkÚ;k vusd oLrwiklwuP;k 

mRiknu izfØ;srgh efgykapk lgHkkx vkgs- ckacw iklwu VksiY;k] rV~Vs] QMs] rsanw iRrk] nksjh ;klkj[ks mRIkknu efgyk djrkauk 

fnlwu ;srkr- 

 xzkeh.k vFkZO;oLFksP;k fodklkr lgHkkx vl.kkÚ;k toGikl 90 VDds d̀’kh vkf.k d̀’kh iwjd O;olk;kr efgyk 

Jehdkapk lgHkkx vlY;kusp ns”k vkt Hkkthikyk vkf.k QqykaP;k O;olk;kr txkr izeq[k LFkkukoj vkgs- 

 vkiY;k ns”kkpk fodkl djko;kpk vlsy rj ukxjh leqnk;kizek.ksp xzkeh.k leqnk;kpk lq/nk fodkl gks.ks vko”;d 

vkgs- fodkl Eg.kts vkfFkZd] lkekftd] lkaLd̀frd] “kS{kf.kd ;k loZp {ks=kpk fodkl >kY;kl Hkkjr ns”k egklRrk cuq 

“kdsy- 

fu"d"kZ o f’kQkj’kh% 

1½ xzkeh.k leqnk;kapk lokZaxh.k fodkl dj.ks- 

2½ xzkeh.k O;Drhe/;s lkeqnkf;d Hkkoukapk izpkj o izlkj dj.ks-  

3½ “ksrdjh djhr vlysY;k “ksrhiSdh 25 VDds “ksrhpk rqdMk ikolkGÓkr ;s.kkjk ikÅl lkBowu Bso.;kdjhrk ygku 

rykokph fufeZrh dj.ks- R;keqGs “ksrhyk ykx.kkjk ik.kh deh iM.kkj ukgh- o mRiUu tkLrhr tkLr ?ksrk ;sbZy- 

4½ xzkeh.k O;Drhe/;s lkekftd tckcnkjhph tk.kho fuekZ.k dj.ks rlsp LFkkuh; yksdkae/;s dk;Z dj.kkÚ;k izo`Rrhpk 

fodkl dj.ks- 
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5½ LFkkuhd laLFkkauk izksRlkgu ns.ks] T;keqGs R;k laLFkk xzkeh.k iqufuekZ.kP;k dk;kZe/;s enr d: “kdrhy- 

6½ mUgkGÓkkr] ikolkGÓkr o fgokGÓkr ?;ko;kpk fidkaps ;ksX; fu;kstu o vaeyctko.kh djkoh- 

7½ mRiknukP;k i/nrhe/;s uohu ra=Kkukpk mi;ksx dj.ks- 

8½ okgrwdhpk vkf.k lans”kogukP;k lk/kuke/;s o`/nh dj.ks- 

9½ f”k{k.kkpk iqjslk izpkj dj.ks- 

10½ euw’; fcekj iMyk rj rK MkWDVjkapk lYYkk  ?ksrks R;kizek.ks fidkauk fdM fdaok jksx ykxY;kl d̀’kh rKkapk 

lYyk ?;kok o gks.kkjh uqdlku VkGkoh- 

11½ xjhckauk jkstxkj miyC/k d:u ns.ks- 

12½ xzkeh.k yksdkaP;k mRiUUkke/;s o`/nh dj.;klkBh mRiknu lk/kukaph enr dj.ks- 

13½ laiw.kZ xzkeh.k lektkP;k izxrh vkf.k fodklkdjhrk fLod̀r dk;ZØe r;kj dj.ks- 

14½ vuqlwfpr tkrh vkf.k vuqlwfpr tekrhP;k dqVwackP;k mRFkkukdMs fo”ks’k y{k ns.ks- ns.;kr ;s.kkjh enr vkf.k 

dtkZP;k jdesrhy 30 VDds jDde vuqlwfpr tkrh vkf.k tekrhlkBh [kpZ dj.ks- 

15½ d̀’kh ekxZn’kZu dsanz izR;sd [ksMÓkr lq: djkos o rK ekxZn”kZdkph fu;wDrh djkoh- 

16½ xzkeh.k csjkstxkj O;Drhdjhrk dqVhj vkf.k y?kw m|ksx /ka|kph LFkkiuk dj.ks- T;keqGs csjkstxkjkauk dke feGw 

“kdsy- 

17½ lsanzh; o “ks.k [krkpk “ksrh djrkauk tkLrhr tkLr okij djkok- 

18½ nkjhnzÓ js’ks[kkyh vlysY;k xzkeh.k yksdkapk vkfFkZd Lrj ok<kok ;kdjhrk fo”ks’k iz;Ru dj.ks- 

19½ Hkkjrkrhy loZ xzkeh.k Hkkxkr xzke fodklkdjhrk efgyk Lo;algk¸;rk cpr xVkph LFkkiuk dj.ks o R;kaP;k y?kw 

m|ksxkyk ljdkj rQsZ izksRlkgu ns.ks- 

20½ xzkeh.k Hkkxkr lgdkj pGoGhyk izksRlkgu ns.ks o xzkeh.k Hkkxkrhy yksdkaP;k euke/;s ^^,desdklgk¸; d: vo?ks 

/k: lqiaFk** gh Hkkouk loZ xzke oklh;kaP;k eukr fuekZ.k gksbZy ;kn`’Vhus ljdkj rQsZ /kksj.k jkcfo.ks- 

21½ lokZaps lgdk;Z lokZapk fodkl gs fopkj xzke oklh;kaP;k euke/;s :tfo.ks- 

 

lanHkZ% 

1½ xzkeh.k vkf.k ukxjh lekt”kkL= & MkW-izfni vxykos- 

2½ xzkeh.k lekt”kkL= o lkeqnk;hd fodkl & izk-jk-uk-?kkVksGs 

3½ “ksrhyk dtZiwjoBk dj.;kr izkFkfed d̀’kh lgdkjh ir isa<Ókapk dk;ZHkkj izFke vkor̀rh 2000 & MkW-lkS-lq”kek 

ns”kew[k 

4½ nS-yksder] nS-r:.k Hkkjr] nS-yksdlRrk] nS-ns”kksUurh] nS-uoHkkjr- 

5½ baVjusV 
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THE DEVELOPMENT OF ENTREPRENEURIAL ACTIVITIES IN THE  

RURAL AREA 

Prof. Dr. Sunil G. Naranje  

Janata Mahavidyalaya, Chandrapur 

 

 

Abstract  

Rural development is more than ever before linked to entrepreneurship. Institutions  and individuals promoting 

rural development now see entrepreneurship as a strategic development intervention that could accelerate the rural 

development process. Furthermore, institutions and individuals seem to agree on the urgent need to promote rural 

enterprises: development agencies see rural entrepreneurship as an enormous employment potential; politicians see 

it as the key strategy to prevent rural unrest; farmers see it as an instrument for improving farm earnings; and 

women see it as an employment possibility near their homes which provides autonomy, independence and a 

reduced need for social support. To all these groups, however, entrepreneurship stands as a vehicle to improve the 

quality of life for individuals, families and communities and to sustain a healthy economy and environment. 

The  entrepreneurial  orientation  to rural  development  accepts  entrepreneurship  as the central force of economic 

growth and development, without it other factors of development will be wasted or frittered away. However, the 

acceptance of entrepreneurship as a central development force by itself will not lead to rural development and the 

advancement of rural enterprises. What is needed in addition is an environment  enabling  entrepreneurship  in rural  

areas. The existence  of such an environment  largely  depends  on policies  promoting  rural  entrepreneurship.  The 

effectiveness of such policies in turn depends on a conceptual framework about entrepreneurship, i.e., what it is and 

where it comes from. 

Introduction : 

The traditional approach to rural development was ‘top-down’ meaning that central 

development authorities designed programmes which brought in infrastructure, human capital 

and investment from outside the rural community. While the investment in infrastructure and 

extensions services was clearly beneficial in attracting basic commercial activates and 

increasing the quality of life in rural areas, it did not necessarily provide a long term growing 

economic base. Many rural areas ware not beneficiaries of such schemes, since many projects 

ware too expensive to implement in all rural areas. Rural areas throughout Europe are still 

facing problems such as lack infrastructure (health, transportation, schools) and the negative 

effects of depopulation.  

The aim of this paper is to present partnership and institutions supporting entrepreneurial rural 

development. 

The first part of the paper presents essential public-private institutions and partnership for 

successful local community development. The second part presents selected examples of 

successful creation and development of public-private institutions and partnership relationships.  

Financial Institutions: 

Communities should support the development of a strong venture capital base and risk capital  

networks specialising in funding new entrepreneurial activities.  Seed financing could be an 

important bottleneck for new enterprise creation.  For this reason, special attention must be 

given to the creation of institutions that provide seed financing and start-ups targeted venture 

capital and are engaged in equity financing. If it would be difficult for such institutions to be 
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attractive to a rural community, the community leadership must encourage existing institutions 

to link new start-ups or potential entrepreneurs with such institutions outside the community. 

They should also be responsible for screening all financial schemes existing  in the country for 

the development of new enterprises and for the growth of existing ones. Potential entrepreneurs 

must have access to information such as: which are the state financial agencies, banks that 

provide guarantees, issue tax free bonds, direct loans to smaller enterprises or to Consortia of 

enterprises? What type and how many economic development funds are available? Who 

provides favourable investment financing for the equipment and working capital? Which 

development corporations finance new and expanding businesses? What state funds are 

available for small and medium sized enterprise development, etc 

Public –private partnership : 

The impact of institutions discussed earlier on rural economic development will increase if the 

individual efforts of those institutions are combined into a co-ordinate action. Therefore, the task 

of community leadership is to encourage close co-operation among different institutions 

supporting rural development, both public and private, in order to develop programmes that 

would address the key barriers to community development: human and financial capital drain, 

inefficient use of natural and productive resources, inability to meet the local business needs, 

inability to create effective community infrastructure, inability to encourage new enterprise 

formation, inability to increase local economic opportunities, etc. 

Entrepreneurship concept:  

 The entrepreneurship concept, what it means and where it comes from, is the 

foundation for policies promoting entrepreneurship and the key to understanding the role of 

entrepreneurship in development. 

Key Note :–  

Entrepreneurial activities, Rural area, Financial Institutions, Local community, Public 

infrastructure.  

Objective :- 

� To offer a conceptional frame work summarzing the unique characteristic of Rural 

development 

� In the literature with these reported by entre preneurship and Rural development. 

� To offer suggestion to increasing rural development. 

� To suggested How develop rural women. 

Hypothesis:– 

� Rural Network just like Road Network is develop by the Government. 

� Irrigation facility  so week it is necessary to improve it. 

� Agriculture base project made by entrepreneur. 

Methodology :–  

  For the present paper study on entreprenseurship and rural development is based 

on rural development literature and survey. The sample consists on question and interview the 

primary data called through literature and question and sure system. Schedule by adopting the 
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interview method. The study comes both primary and secondary data for analysis. The 

secondary data collected from published and unpublished reports.  

Sources of entrepreneurship 

 From the policy viewpoint? The promotion of entrepreneurship, the understanding where 

entrepreneurship comes from is as equally important as understanding the concept of 

entrepreneurship. It indicates where the governments, national, regional or local, should target 

their promotional efforts. F entrepreneurial skills, for example, are innate, active promotion 

policies have a small role to play. If instead, only certain entrepreneurial characteristics are 

innate, then active promotion policies can contribute to entrepreneurship development in the 

community in the region and in the nation, since entrepreneurial skills can be acquired through 

training.  

Empirical research on the sources of entrepreneurship is extensive, particularly within the 

discipline of psychology and sociology.  

The standard perception is the entrepreneurship is a special personal feature, either person is, or 

is not an entrepreneur. According to this perception entrepreneurial traits, such as the need to 

achieve, risk taking propensity, self-esteem and internal locus of control, creativity and 

innovative behavior, the need for independence, occupational primacy, fixation upon goals and 

dominance, are all inborn. Therefore, policies directed specifically towards promoting the 

development of entrepreurship would not help much since chose characteristics cannot be 

acquired by training.  

Risk talking propensity here is understood as the perceived probability of receiving rewards 

(personal and financial) as opposed to the perceived probability of incurring a failure.  

(bankruptcy, loss of family ties.) 

Another perception is that some cultures or some social groups are more conducive to 

entrepreneurial behavior than others. According to this view, the factors that contribute to the 

supply of entrepreneurs are an inheritance of entrepreneurial tradition, family position, social 

status, educational background and the level of education, based on research into the origins of 

business owners, it is believed that persons who come from small business owner families, are 

more likely to become entrepreneurs than others. Studies of family position of existing 

entrepreneurs demonstrate that entrepreurs are often found among elder children, since 

according to the explanation, the are pressed to take more authority and responsibility at earlier 

stages than younger members of the family. The outsider group, ethnic minority, or the outsider 

individual, the marginal person, who are by a combination of different factors rendered outsiders 

in relation to the social groups with whom they normally interact, are both viewed as a 

significant source of entrepreneurship.     

Rural entrepreneurship:-  

 Many examples of successful rural entrepreneurship can already be found in 

literature. Diversification into non-agricultural uses of available resources such as catering for 

tourists, blacksmithing, carpentry, spinning, etc. as well as diversification into actives other than 

those solely related to agricultural usage, for example, the use of resources other than land such 

as water, woodlands, buildings, available skills and local features, all fit into rural 
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entrepreneurship. The entrepreneurial combinations of these resources are, for example: tourism, 

sport and recreation facilities, p0rofessional and technical training, retailing and wholesaling, 

industrial applications (engineering, crafts), servicing (consultancy), value added (products from 

meat, milk, wood, etc.) and the possibility of off-farm work. Equally entrepreneurial, are new 

uses of land that enable a reduction in the intensity of agricultural production, for example, 

organic production. 

Dynamic rural entrepreneurs can also be found. They are expanding their activities and markets 

and they find new markets for their products and services beyond the local boundaries.  

 To leave general examples of rur4al entrepreneurship behind, let us look at the 

real cases. Here only a few will be mentioned, all illustrating entrepreneurial initiatives, 

individuals and local communities from Great Britain. The names of entrepreneurs I have 

chosen to present here are not globally known but are no less important because of that. They 

are very well known to the communities to which they belong and their initiatives are highly 

appreciated by the community members This entrepreneurial venture is an example of a 

straightforward entrepreneurship and not so much an example of on-farm diversification. It is an 

example of how seeing and seizing the opportunity are vital ingredients of entreprene3urial 

success. 

 Let me turn now to illustration related to social entrepreneurship, to examples of 

when people have changed things, acting in the interest of their communities while playing the 

same role as an individual entrepreneur Among the case studies presented here, there is no 

woman’s name. Too often their names are not specifically mentioned, although the evidence 

shows that there are many activities in rural areas pursued by female entrepreneurs such as: 

trade, food processing, handicrafts, production of basic consumer articles, catering, running 

tourist establishments, and bed and breakfast arrangements. However, compared to male 

entrepreneurs, female entrepreneurs in rural areas still tend to be limited to what have 

traditionally been viewed as women’s activities. Also the scale of their entrepreneurial operation 

tends to be smaller when compared with male entrepreneurs. 

 Although agriculture today still provides income to rural communities, rural 

development is increasingly linked to enterprise development. Since national economies are 

more and more globalized and competition is intensifying at an unprecedented pace, affecting 

not only industry but any economic activity including agriculture, it is not surprising that rural 

entrepreneurship is gaining in its importance as a force of economic change that must take place 

if many rural communities are to survive. However, entrepreneurship demands an enabling 

environment in order to flourish. 

Policy implications for rural entrepreneurship development are :- 

 Sound national economic policy with respect to agriculture, including recognition 

of the vital contribution of entrepreneurship to rural economic development; 

 Policies and special programmers for the development and channeling of 

entrepreneurial talent; 

 Entrepreneurial thinking about rural development, not by farmers but also by 

everyone and every rural development organization; and  
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 Institutions supporting the development of rural entrepreneurship as well as 

strategic development alliances. 

Entrepreneurship in the development of a rural area 

 On 5 August 1991, Soichiro Honda died at the age of 84. At the time of his death, 

Mr. Honda, who retired from Honda Motor Company in 1973, held the title of Supreme 

Advisor. In reading his obituary at the time I was beginning to think about what I wanted to 

discuss in this paper, it struck me that Mr. Honda’s life had a lot to say about the real 

‘entrepreneur’. 

 Honda was the son of a blacksmith and saw his first car as an 8 year old boy 

when a Model-T Ford rumbled into his home town in central Japan. 

 Honda’s biography quotes him as saying the following in recalling his first 

encounter with an automobile. 

 “It was the first car I saw. What a thrill. Oil dropped when it came to a halt. How 

nice the smell saw. I put down my nose to the ground like a dog and sniffed it. I smeared my 

hands with the oil and deeply inhaled the smell. It was then I dreamed of manufacturing a car 

myself some day.” 

 Honda started as a successful mechanic, founded a piston ring manufacturing 

concern while attending school and then started what later became Honda Motor Company. 

Originally it attached recycled engines to bicycles, a popular mode of transportation in the years 

following World War II. His first motorcycle called ‘Dream’ was introduced in 1949. Honda is 

said to have been more at home on the factory floor than in the boardroom, preferring overalls to 

business suits. He placed great faith in the young technicians of his many factories and 

laboratories. He often wore wild colors explaining that unless inventors and artists “have the 

courage and determination to break with established ideas, they cannot expect to do a good job.” 

 Soichiro Honda was an entrepreneur. Too often we confuse entrepreneurhip with 

business or doing business or doing business. The tow simply is not the same, as John J. Kao of 

the Harvard Business School points out in his recent book titled the entrepreneurial 

Organization.  

 He says that entreprensurship has nothing to do with the setting. Simply stated, 

entrepreneuship is the process of opportunity recognition and implementation. It often begins 

with a vision or idea for a product or process coupled with a passion or zeal to make that idea a 

reality. Yes, entrepreneurship is fundamentally less about technical skills than about people and 

their passions.  

 Successful entrepreneurship is hard work carried out in an unpredictable 

environment. It requires a blend of calculation and luck laced with the ever present possibility of 

failure. Emerging industries in some ways resemble a casino where a range of bets are placed on 

different strategies, people and approaches. 

 Just as Honda placed great faith in his young technicians, successful 

entrepreneurs understand that the three principles of entrepreneurship are people, people, 

people. Entrepreneurs find leverage through others to amplify their visions. They manage 
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effectively in dealing with the ambiguity and uncertainty that surround the creation of an idea 

and the organizational vehicle developed around it. In short, they are risk takers. 

For Example, some thought Albert Einstein was mentally retarded and fit for little, 

simply because he never combed his hair or wore socks. You cannot tell an entrepreneur by the 

way he or she dresses. Colonel Sanders, founded of Kentucky Fried Chicken, was judged to be 

too old to start a business. Entrepreneurship is possible at any age. 

 The point is that entrepreneurship is usually about very determind people, people 

who make their own circumstances and breaks and succeed. 

 If entrepreneurship is fundamentally about people and ideas, what is business’? 

To quote Kao again, he simply stated, a business is an organization that has customers. To stay 

in business, an entrepreneur has to match that idea or dream with what a customer thinks he or 

she wants, and again this requires understanding people. 

 Michael Porter in his book Competitive Strategy states that new or evolving 

businesses must make a wide range of critical organizational choices, they can crate barriers to 

competitors. Porter says these barriers against competition come less from the need to command 

massive resources than from: 

� The ability to bear risk; 

� Being creative technologically; and  

� Making forward-looking decisions to attract people to work. 

 In Wisconsin, the Rural Economy Development Programme is another example 

of a programme designed to target promising entrepreneurial ventures assisting with loans and 

grants for feasibility studies, market research and other business services. 

 Some of the recent awards went to rural businesses offering recycling services 

and containers; maketing compressed alfalfa products; selling cut  flowers; manufacturing 

organic yoghurt; restoring native plants; distributing wholesale pizza products; maintaining and 

repairing micro-electronic equipment; producing neon signs and display items for retail and 

service industries; growing and marketing shitake and oyster mushrooms; and manufacturing a  

new type of energy-efficient horticultural lighting developed jointly with the University of 

Wisconsin. Businesses to link with appropriate public and private sources of financing and 

strategic planning. 

 The review panel recommended that each of these centres needed a strategic plan 

and that they should broaden their vision but sharpen their focus. The panel recommended 

improved scanning of the regional environment to accomplish the broader vision and improve 

the priority setting mechanisms to assure that resources are targeted to the points most likely to 

make a difference. 

 The panel also said that the centres needed a broader base, more links to their 

constituencies, the universities and other Federal Government entities. They encouraged 

expanding the governing bords to get closer to the customer, the stakeholders and the formation 

of new alliances and partnerships with organizations such as community colleges. 

 Finally, we think that the entire Co-operative Extension System can strengthen its 

entrepreneurial efforts in rural areas by linking with others. We are forming a new strategic 
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relationship with the National Association of Counties in the area of Aging Population and 

Aging Infrastructure. We will be using satellite communication technology, as well as 

traditional educational delivery methods, to engage local planning groups in coping with these 

two important areas. 

 Conclusion : 

 Economic development in general requires more than just a proper macro 

economic environment. In addition it demands institutional framework conducive to economic 

development, practical mechanisms for risk taking and risk sharing in the early and most 

uncertain stages of entrepreneurial ventures and an organizational system conducive to growing 

new and existing businesses. It takes cross-institutional networking. The role  of public is 

therefore to continually find ways to of rural areas cannot be an exception in this respect. 

The experiences in partnership and institution building presented in this paper lead to the 

following policy recommendations.  

Community leadership, in order to accelerate rural development, must continuously seek new 

innovative approaches to economic development and must promote proper institutions building 

and partnership in view of those mechanisms that communities could use to leverage resources 

in order to help potential entrepreneurs and existing companies to grow, as well as to create 

more choices for entrepreneurs.   
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DEGRADATION OF ECOSYSTEM 

                                                                                      Dr. Fulchand Wasudeo Niranjane 

                                                                                            Janata Mahavidya laya, Chandrapur 

                  

Abstract: 

     The world is becoming more crowded, more consuming and more connected. Growing population and higher 

standard of living put increasing pressure on our environment. 

     Environment degradation caused by intense depopulation is studied in a Mediterranean region (southern Euboea, 

central Greece) using a multisource and multi-type data set. The study is based upon a combined and integrated 

research and multi-temporal field survey, remote sensing and GIS. The ILWIS (integrated land and water-shed 

information system), developed at the ITC En-secede is used. 

Key Words : Environment, ecosystem ,degradation 

Introduction: 

     All external condition and factors, living and non-living (chemical and energy) that affect any 

living organism or other specified system. It could be a physical component which is known as 

physical environment or a biotic environment that includes the built environment. The natural 

surrounding like air condition, water, land, atmosphere etc. are also the part of physical 

environment. People surrounding the item of thing, this type of environment is known as human 

environment. 

Ecosystem: 

     An ecological community made up of plant, animals and microorganisms together with their 

environment. A pond or a rainforest are each examples of complex ecosystem. 

Ecosystem Degradation:  

     Environmental degradation is the deterioration of the environment through depletion of 

resources such as air, water and soil, the destruction of ecosystem and the extinction of wildlife. 

It is defined as any changes or disturbance to the environment perceived to be deleterious or 

undesirable. 

     Negative changes in structure, composition and functioning of an ecosystem is known as 

ecosystem degradation. 

Impact of ecosystem degradation: 

     Degradation in ecosystem reduces the biodiversity as well as the rate of nutrient cycling of the 

ecosystem. 

Reasons for ecosystem degradation: 
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     Ecosystem degradation may take place because of natural calamities or human activities, or 

both. 

Factors of ecosystem degradation: 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 Ecosystem degradation due to natural calamities: 

     The impact of natural calamities is quite intense as they affect large geographical areas in a 

limited time. Some natural calamities are of common occurrence while other are restricted only 

to specific areas. 

1) forest fire:-  

     Forest fires destroy large areas of forest. Many commercially important trees are destroyed 

during forest fires. Biodiversity gets lost. Air pollution caused due to fires. Resident animals are 

forced to migrate. Forest fires affect the livelihood of people who are directly dependent on the 

forest resources. 

2) Floods:-  

     Floods are caused due to high torrential rains or melting of snow. Release of excess water 

from dams can also result in floods. Floods can cause complete destruction of natural ecosystem. 

Floods cause deaths of a large number of animals and human beings. Many animals migrate 

because of floods. People became homeless. Animals get frowned in flood water. Floods cause 

spread of diseases due to mixing of sewage water. 

3) Droughts:-  

     A period of abnormal dry weather arising due to lack of water, is called drought. Soils dry out 

and plants and animals die under the conditions of drought. The flow of streams and rivers 

declines. Falls in the levels of water in lakes, wells and reservoirs fall. Long-term droughts affect 

agriculture and destroy crops and livestock. 

4) Famines: 

Ecosystem degradation 

Natural calamities                                                                         Human activities 

Forest fires                                                                                     Population growth 

Floods                                                                                             Migration and displacement 

 Volcanic eruptions                                                                                Urbanization 

Storms and cyclones                                                                              Industrialization and Transport 

Typhoons and earthquakes                                                                  Shifting cultivation 

Droughts and famines                                                                           Tourism 

Tsunami                                                                                                   Construction of large dams 
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     Extreme shortage of food in an area is called famine. People and animals have to migrate from 

the famine affected area in search of good. Famines affect ecosystems by increased pressure on 

resources, both in the areas of drought as well as the places to which people and animals migrate. 

Famines bring about soil erosion and degradation. 

5) Earthquakes: 

     Severe earthquakes can change the topography of the affected areas. They also change water 

levels in lakes and wells. Plants and animals die due to earthquakes. There is also a loss of human 

lives. 

Ecosystem degradation due to human activities: 

     Human activities such as mining/conversion of wetlands into human settlements, uncontrolled 

hunting  and habitat conversion etc. cause degradation of ecosystems. The main types of 

causative factors of ecosystem degradation by human activities are as follows: 

1) Population growth: 

    As the population grows, the demands for things needed for basic survival process increases. 

To meet these increasing needs man overharvests the ecosystems. With the changes in lifestyles, 

man exploits more from the ecosystems than just the needs for survival and this puts pressure on 

the ecosystems. In addition, the increased consumption level increased the quantity of wastes, 

which leads to pollution and degradation of ecosystems. 

2) Migration: 

     The movement of population from one place to another place because of particular reasons is 

called migration. Migration creates imbalance of population. The imbalance oif population in the 

newly migrated area affects ecosystems surrounding that area. 

3)Urbanization: 

     The process of formation of large urban areas is called urbanization. Cities grow at the cost of 

natural ecosystems and therefore it results in environmental degradation. Due to this, the 

ecosystems are destroyed completely. 

4) Industrialization and transport: 

     Industries require large amount of raw materials such as metals, timber and sand. This 

demand for timber is met by converting natural forests into plantation. Dumping of earth and 

rocks, after the process of extracting ores, onto forest areas or wetlands causes disturbances in 

balance of ecosystem. Construction of highways and railways across forests and wetlands 

disturbs the natural habitats of animals and also affects migration of large animals. 

5) Shifting cultivation: 

     Shifting is also known as ‘zoom’ or ‘slash-and-burn’ system of agriculture. The forest land is 

cleared by felling trees and later burning the foliage and twigs in the same spread-out manner as 

they lie. This makes the land cultivable. The land is abandoned after a few years because such 

lands are only temporarily fertile. The formers then move onto the adjoining areas and repeat the 

process. After a considerable lapse of time (some 25 years or so) the abandoned patch grow into 

a forest land naturally. The formers come back to ‘slash-and-burn’ the patch again. In modern 

times, the interim period between ‘slash-and-burn’ has decreased considerably. It has degraded 

the ecosystem severely. 



Gurukul International Multidisciplinary 
Research Journal (GIMRJ) 
with  

International Impact Factor 2.254 

 

Page 46 

ISSN No. 2394-8426 

Dr. Somani Sir’s 
Special Issue 

Quarterly Journal         Peer Reviewed Journal          ISSN No. 2394-8426 

Indexed Journal            Referred Journal  http://www.gurukuljournal.com/ 

6) Tourism: 

     Tourism is practiced for different purposes like sight-seeing, recreation and pilgrimage. It 

supports the livelihood of thousands of people all over the world. It has detrimental effects on 

local ecosystems. Hunting, poaching and disturbing the animals cause reduction in wild life. 

7) Construction of large dams: 

      Dams create large reservoirs of water. The ecosystem of the upstream side is forcibly 

converted into an aquatic ecosystem. The downstream river line ecosystem is changed from a 

flowing water system to an ecosystem of dry bed of sand and stones. Displacement of native 

people takes place due of construction of large dams and this leads to increased pressure on the 

ecosystem in the neighbor areas. 

Conclusion: 

     Natural calamities and certain human activities prove detrimental to natural ecosystems. 

Natural ecosystems play an important role in maintaining environmental balance in the 

biosphere. Hence the ecosystems must be protected. 
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                           Hknzkorh ‘kgjkrhy ,sfrgkfld eafnjs 
 

izk- MkW- xkSre ,- ‘kaHkjdj  
turk egkfo|ky;] panziwj 

 

• izLrko.kk % 

   Hkkjrh; dyk vkf.k okLrwdysr eafnj LFkkiR;kl egRokps LFkku vkgs- xqIrdkGkiklwup Hkkjrkr jpukRed 

eafnjs cka/k.;kl izkjaHk >kyk- ekS;Z dkGkiklwu xqgk eafnjs fuekZ.k dj.;kph ijaijk lq# >kyh- Hkkjrkr fganw] ckS/n] o tSu 

eafnjs] xqgk eafnjs] ewfrZf’kYikpk fodkl >kyk- panziwj ftYg;koj ekS;Z] lkrokgu] okdkVd] uy] ‘kjHkiqjh;] jk”VªdwV] 

lkseoa’kh@ikaMwoa’kh] pkyqD;] ijekj] ukxoa’kh; ekuk] ;kno] xksaM] Hkkslys ¼ejkBk½ bR;knh jkt ?kjk.;kauh vkiys izHkwRo 

xktfoys- ;k dkGkrhy vusd f’kykys[k] rkeziV] uk.kh] Lekjds ewfrZf’kYi vkf.k eafnjs panziwj ftYg;kr igko;kl feGrkr- 

Hkkjrh; laLdwrhps egRoiw.kZ oSf’k”V; Eg.kts eafnj LFkkiR; gks;- eafnjs gh laLd̀rhps n’kZu ?kMfo.kkjs vlrkr- ;kf’kok; 

HkDrkaP;k ok mikldkaP;k J/nsph] HkfDrHkkokph vkf.k R;k vuq”kaxkus rRoKkukph dYiuk ;sÅ ‘kdrs- vxnh izkjaHkh 

nsoizrheslkBh tsaOgk okLrw mHkkjyh xsyh] rsOgk R;kph jpuk ?kjklkj[khp gksrh- gGwgGw xjtsuqlkj ;k okLrwjpusr cny gksr 

xsyk- uoO;k@ngkO;k ‘krdkr HkO; vkdkjkph] map f’k[kjkph eafnjs mHkkjyh xsyh- uarjP;k dkGkr izpaM vkdkjkph] fofo/k 

izdkjkus fouVysyh] cgqetyh f’k[kjkaph] dykdqljhauh vkf.k f’kYikauh e<oysyh eafnjs mHkkjyh xsyh- nsorkaph iwtk vkf.k 

HkDrh gk /kekZpk izeq[k Hkkx lxq.k&lkdkj ewrhZ vkf.k ewrhZlkBh ?kjs Eg.ktsp eafnj ¼nsoky;½ vfLrRokr vkys- ;k ys[kke/;s 

Hknzkorh ‘kgjkrhy ,sfrgkfld] je.kh;] euksos/kd rlsp izs{k.kh; v’kk izeq[k eafnj LFkkiR;kpk vk<kok ?ks.;kr vkyk vkgs-  

• lkjka’k % 

   rgflyhps eq[;ky; vlysys Hknzkorh gs ‘kgj egkjk”Vª jkT;kP;k panziwj ftYg;kr panziwjo#u mRrjsl 25 

fd- eh- varjkoj] ukxiwjo#u nf{k.k & iwosZl 125 fd- eh- varjkoj vkgs- ‘ksdMks o”kkZiklwu Hknzkorh] Hkkand ;k ukokus 

loZJqr vkgs- ;sFks ikaMqoa’kh; jktkpk fdYyk] vkrhy ik;Ú;kaph HkO; fofgj] Hknzukx eafnj] pafMdsps eafnj] fotklu ckS/n 

ys.kh] xojkGk ;sFkhy ojnfou;dkps eafnj] ;kSouk’okps eafnj] Mksykjk rykokojhy iqy] Mksykjk rykoktoGhy izpaM 

guqekukph izfrek] t;ukjk;.k eafnj] ;sFks lkiMysys f’kykys[k ;k lokZaps voyksdu dsys vlrk Hknzkorh ‘kgjkl Qkj eksBh 

,sfrgkfld o lkaLd̀frd ik’oZHkweh ykHkyh gksrh vls fnlrs- Hknzkorh ;sFkhy Hknzukx eafnj fganw /kfeZ; lektkr tkx̀r 

nsoLFkku Eg.kwu izfl/n vkgs- ;k eafnjkr izR;sdo”khZ esGkok Hkjrks- lHkkeaMi}kj] lHkkeaMi] varjkG}kj] varjkG] xHkZx̀g}kj] 

xHkZx̀g] LraHk] mekegs’k izfrek] x.ks’k izfrek] nqxkZizfrek] fo”.kq] ‘ks”k’kk;h fo”.kq] y{ehukjk;.k] czEgk] lq;Z izfrek bR;knh 

izfrek vkgszr- ikaMwoa’kh; mn;u jktkus Hknzs’ojkph LFkkiuk dsyh gksrh- ;kf’kok; ik’oZukFkkps HkO; vkf.k oSHko’kkyh eafnj 

vkgs- gs eafnj vfr’k; lqanj o lqO;ofLFkr vkgs- lqqnj fp=kauh fHkarh jaxfoysY;k vkgsr- izos’k}kjkph pkSdV lksus] pkanh 

bR;knh ekSY;oku /kkrqaP;k osycqVhauh ltfoyh vkgs- Hknzkorh ‘kgj tSu /kekZps dsanz x.kys tkrs- rlsp ;kSouk’o eafnj lq/nk 
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,sfrgkfld vkgs- ;kf’kok; egkdk; vls pafMdk eafnj vkgs- eq[keaMi] eaMi}kj] lHkkeaMi] varjkG}kj fdaok xHkZx̀g}kj] 

varjkG fdaok xHkZx̀g] eq[keaMikps LraHk] eaMikps LraHk] Nr] f’k[kj] eafnj ys[k] vla[; izfrek f’kYis vkgsr- rlsp egknsokps 

eafnj lq/nk oSf’k”V;iw.kZ vkgs- rlsp t;ukjk;.k lq;Zeafnj ,sfrgkfld o izs{k.kh; vkgs- 

• cht’kCn % 

   Hknzukx eafnj] pafMdk eafnj] ik’oZukFk eafnj] ;kSouk’o eafnj] egknso eafnj] t;ukjk;.k lq;Z eafnj 

bR;knh ,sfrgkfld eafnjkapk vk<kok ;k ys[kke/;s ?ksrY;k xsyk vkgs-  

• Hknzukx eafnj % 

   Hkkand vFkkZr Hknzkorh xkokP;k nf{kusl dkgh varjkoj Hknzukx eafnj vkgs- Jhiwj & dksly ;sFkhy 

lkseoa’kh@ikaMwoa’kh; mn;u jktkus Hknzs’ojkph LFkkiuk dsyh- R;ko:u ;k xkokps uko Hknzd iMys vlkos- vkBO;k ‘krdkr 

jpysY;k x.ks’k iqjk.kkr Hknzd ukokpk mYys[k vkyk vkgs- Hknzs’oj ;k ukoko:u vls fnlrs dh] rs eafnj egknsokps gksrs- 

dkykarjkus gs nsÅG ikMwu R;krhy fiaM uanh oxSjs u”V >kys vlkosr- ekuk ukxoa’kh; jktkiSdh ,[kk|k ukxjktkus fdaok 

R;kP;k izsj.ksus yksdkauh iMD;k nsoGkpk ft.kksZ/nkj d:u ukxkph LFkkiuk dsyh vlkoh- 9&10 O;k ‘krdkr ukxewrhZph 

LFkkiuk >kyh vlkoh-1 1880 e/;s g;k eafnjkph iwuckZ/kauh dj.;kr vkyh- R;klkBh tqU;k eafnjkps dkgh vo’ks”k okijY;k 

xys rj dkgh ufou lkfgR; okij.;kr vkys- l|k gs eafnj pkaxY;k fLFkrhr vkgs- eafnjkP;k izos’k}kjkP;k dMsyk nksu flag 

izfrek vkgsr- panziwjP;k g;kfxzo Lokfeauh uarj eafnjkl ckgsjhy faaHkar o /keZ’kkGk cka/kyh- eafnjkP;k izkax.kkr x.kirh] ojkg] 

fo”.kw] y{ehukjk;.k] f’koikoZrh bR;knh izfrek vkgsr- ;k eafnjkr ukxiwtk dsyh tkrs- egkf’kojk=hyk ;k eafnjkr ,d ika<jk 

lki jkgrks vlk yksdkapk fo’okl vkgs-2 ;k eafnjke/;s [kkackyk Vsdwu ,d 1386 pk f’kYykys[k vkgs- ;k ukxeafnjkP;k iwosZl 

t;ukjk;.k lq;kZps ,d eafnj gksrs- ;k eafnjkph iM>M >kY;koj rsFkhy ys[k ukxeafnjkP;k O;oLFkkidkauh 1865 e/;s 

mpywu vk.kyk o ;k ukxeafnjkr Bsoyk-3  

 gs eafnj mRrjkfHkeq[k vlwu eafnjkps xHkZx̀g iwokZfHkew[k vkgs- eafnjkP;k in~fo.;klkr xHkZx̀g] varjkG o foLr̀r 

lHkkeaMi vkgs- f’kok; eafnjkP;k cktwyk /keZ’kkGk o ik;Ú;kaph fofgj vkgs- lHkkeaMikps LraHk osycqVhauh vyad̀r vkgsr- ;k 

eafnjkpk lHkkeaMi vk;krkdkj vlwu rks pksohl pkSdksj LraHkkoj mHkk vkgs- lHkkeaMikr nqxkZ] czEgk] ‘ks”k’kk;h fo”.kw f’kok; 

pkSjh/kkjh lsod o lsfodkaP;k izfrek vk<Gwu ;srkr- eafnjkps varjkG lq/nk vk;krkdkj vkgs- xHkZx̀g}kj Bsax.ks vlwu [kkpsr 

clfoY;klkj[ks vkgs- xHkZx̀g pkSdksj vlwu R;kps lkSn;hZdj.k dsys vkgs-  
 

• ik’oZukFk eafnj %  

   Hknzkorh ‘kgjke/;s ik’oZukFkps HkO; vkf.k oSHko’kkyh eafnj vkgs- Eg.kwu gs ‘kgj tSu /kekZps dsanz x.kys 

tkrs- l|k T;k fBdk.kh gs eafnj mHks vkgs- rsFks b-l- 1990 iwohZ ?kunkV vj.; gksrs- xkokP;k iwosZdMhy taxykr fQjrkauk 

,ds fno’kh ,dk LdkWfV’k fe’kuÚ;kpk ik; BspkGyk- rks [kkyh ikgrks rj R;kl [kwi eksBh Hkxoku ik’oZukFkkph ewrhZ 
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tfeuhr v/khZ xkMysyh fnlyh- rlsp tfeuhoj brj izkphu eafnjkps vo’ks”k fo[kqjysys vk<Gys- g;kph ekfgrh feGrkp 

iqjkrRo foHkkxkus rh ewrhZ o rks ifjlj vkiY;k rkC;kr ?ksryk-4 R;kuarj dkykarjkus vdksyktoGhy f’kjhiwj ;sfFky Jh- 

prqHkwZtHkkbZ iqatkHkkbZ ;kauk ,d LoIu fnlys- ¼foØe loar 1966 ek| ‘kqDy 5 lkseokj½ LoIukr Lokeh ik’oZukFkkauh Hknzkorh 

;sFks izfrek ‘kks/kkoh] rsFkhy eafnjkpk m/nkj djkok v’kh lwpuk dsyh- R;kuqlkj R;k izfreslkBh ,dsohl ,dj tkxk 

ljdkjdMwu ?ks.;kr vkyh vkf.k tSu lektkrhy yksdkadMwu iSlk xksGk d:u gs eafnj b-l- 1912 e/;s cka/k.;kl vkys-5  

 gs eafnj vfr’k; lqanj o lqO;ofLFkr vkgs- tfeuhyk ekcZy] Qj’kh ykoysyh vkgs- lqanj fp=akuh faHkarh jaxfoysY;k 

vkgsr- izos’k}kjkph pkSdV lksus paknh bR;knh /kakrwP;k osycqVhauh ltfoysyh vkgs- eafnjkP;k eq[; izos’k}kjkP;k nksu cktwl 

nksu eksB;k gRrh izfrek vkgsr vkf.k f’k[kj fofo/k ewrhZuh vkf.k eafnj izfrd̀rhauh ltfoysys vkgs- in~eklukr vlysyh 

toG toG lgk QqV maphph ik’oZukFkph izfrek lqo.kZ vyadkjkauh lq’kksfHkr vkgs-6 ;k eafnjkP;k lHkksorky laqnj cxhpk 

vlwu laiw.kZ Hkkjrkrhy tSu /kekZoyach ;k eafnjkl HksV ns.;klkBh ;srkr- ;sFks Hkxoku ik’oZukFkkP;k lUekukFkZ t=k 

Hkjfo.;kr ;srs vkf.k eksB;k la[;sus yksd lgHkkxh gksrkr-  
 

• paMhdk eafnj % 

   Hknzkorh ‘kgjkrhy pafMdk eafnj dsanzh; iqjkrRo foHkkxk}kjs lajf{kr izfl/n Lekjd vkgs- gs eafnj 

ik’oZukFk eafnjkdMs tk.kkÚ;k jLR;kP;k nf{k.ksl rlsp ufou clLFkkudkP;k nf{k.k if’pesl o jsYos LFkkudkP;k 

mRrjsl vkgs- ;k eafnjkrhy lHkkeaMikP;k ,dk LraHkkoj dksjysY;k f’kykys[kko#u fnlwu ;srs dh] ;k eafnjkps ewG uko 

pafnzdk nsohps eafnj gksrs- ;k ys[kkr Mejk ;sFks jkg.kkjk iafMr xksfoan fHkYy.k ;kaus ‘kds 1133 dkfrZd ‘kq/n 1 jkst 

jfookj Eg.kts 9 vkWDVksacj 1211 jksth pafMdk nsohl 9 #Dds fnys o R;kph uksan ;k ys[kkr dsGh vkgs-7 eksB;k ?kMho 

nxMkauh cka/kysys izLrqr eafnj fnlk;yk egkdk; vlwu lekspkj vyad̀r LraHkkojhy lHkkeaMi vkgs- ijarq gs eafnj dks.kh 

o dsOgk cka/kys- ;klca/kh fuf’pr ekfgrh miyC/k  ukgh- ;k eafnjkph osGksosGh MkxMwth >kyh vlwu l/;k eafnj 

lqfLFkrhr vkgs- eafnjkl ykxwu mRrjsdMs dqaM vlwu R;kP;k mRrjsdMhy dkBkoj ,d vk/kqfud ygku eafnj vkgs-  

 gs eafnj if’pekfHkew[k cka/kysys vkgs- dfudkgWe ;kauh mYys[k dsY;kizek.ks lHkkeaMi 8×8 ehVj pkSjl vkdkjkps 

LraHk;qDr [kqys eaMi gksrs- ;k egkeaMikps Nr lqekjs 2-50 ehVj maphP;k ,dq.k 16 pkSdksuh LraHkkoj mHkkjys gksrs- 

R;kleksj ,d ygku 3-50 × 3-50 eh- vkdkjkrhy pkSdksuh vksojh gksrh gsp eq[keaMi vlrs-8 ;k eq[keaMikps cjspls 

LraHk o dksjho ik”kk.k jLrk cufo.kkÚ;k vf/kdkÚ;kauh egkekxkZojhy jLR;kP;k iqykl yko.;kdfjrk usys- ijarq 

xkodÚ;kauh fojks/k dsY;kuarj laiw.kZ eafnj m/oLr d# ‘kdys ukgh- vlk dfuxWge/;s mYys[k dsysyk vkgs-9  eafnjkP;k 

xHkZx̀gkr f}Hkaxkr mHkh ikoZrh ¼pafMdk½ vkf.k vkluLFk HkSjohph ewrhZ vkf.k ,d fo”.kwph ewrhZ vkgs- ijarq fo”.kq o HkSjoh 

gh uarj frFks vk.kwu Bsoyh vlkoh- eaMikr x.ks’k] efg”kklqjefnZuh vkf.k nsonsorkaP;k eksdG;k ewrhZ vkgsr- rlsp l|k 

vfLrRokr ulysY;k eq[keaMikP;k [kqY;k pkSFkÚ;koj gj&xkSjh x.ks’k vkf.k iq=oYyHkk b- P;k ewrhZ BsoY;k vkgsr- 
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eafnjkps xHkZx̀g vkf.k eaMikrhy izos’k}kjkP;k nf{k.ksdMhy LraHkkoj ukxjh fyfir ys[k dksjY;kps vk<Grs- ;k ys[kkr gs 

eafnj loar o”kZ 1133 ¼b-l- 1076½ e/;s cka/kY;kP;k mYys[k feGrks-10 

• ;kSouk’o eafnj % 

   HkkandP;k nf{k.ksl rhu fd-eh- varjkoj xojkGk xkokP;k g|hr ;kSouk’o eafnj ,dk VsdMhoj vkgs- ;k 

VsdMhP;k if’pesl vklu rykokP;k fdukÚ;koj gs eafnj vkgs- vusd ygku eksBh eafnjs gksrh-11 ijarq vkt ft.kksZ}kj 

>kysys x.kirh o ;kSouk’o gh nksu eafnjs uO;k fLFkrhr vkgsr- ;kSouk’o eafnjkl] ;kSouk’okps fdaok tksouk’ojkps eafnj 

fdaok egky Eg.kwu vksG[kys tkrs vkf.k R;kpk lca/k egkHkkjrkrhy dFks’kh tksMyks tkrks-12 gs eafnj if’pekfHkew[k 

vlwu lHkkeaMikps Nr 2-15 eh- map vlysys ,dw.k lksGk LraHkkoj mHkkyys vkgs- LraHkkpk f’k”kZHkkx vkd”kZd vkgs- 

xHkZx̀gprqjL= vlwu R;kr fyaxfiaMulwu f’ko&ikoZrhps vfyaxu eqnzsrhy ewrhZ LFkkfir dsyh vkgs- xHkZx̀gkP;k ekxY;k 

fHkarhrhy e/;Hkkxkr uVjktkph eqrhZ dksjyh vkgs- ;k eanhjkP;k mRrjsdMhy xHkZx̀gkP;k ckg;kaxkoj ,d f’kykys[k 

dksjyk vkgs-13 R;k f’kykys[kkr Losro”kZ 1960 ¼b-l-1109½ gh frFkh uewn dsyh vkgs-  v-t- jktqjdj  ;k f’kyky[kkrhy 

frFkhps okpu ‘kds loar 1960 vls djrkr-14  R;keqGs gs eafnj b-l- 1104 e/;s pkyqD; jktk lgkok foØekfnR; 

;kP;k dkGkr cka/kY;k xsys- ;k eafnjkpk fuekZrk ;kSouk’o gk pkywD;kpk vf/kdkj vlkok-15 ;k eafnjkpk lac/k tSfeuh 

v’oes/k xzaFkkrhy dFkkudk’kh tksMyk tkrks-  

 ;q/nkrhy xksgR;seqGs >kysys iki d’kkus uk’k ikosy ;k lac/kh ;q|h”Vhjkus O;klkl fopkjys- O;klkus v’oes?k ;K 

dj.;kpk lYyk fnyk- Hknzkorh uxjhr ‘;ked.kZ ukokpk ?kksMk vkgs- R;kps ;kSouk’o ukokP;k ohjkdMwu j{k.k gksr vkgs- 

rsOgk rks gLrxr dj.;kl fHke] d.kZiq= o`”kdsrq o ?kVksRdp iq= es/ko.kZ gs Hknzkorhl xsys- o R;kauh ;kSouk’opk ijkHko 

d:u ‘;ked.kZ ?kksMk feGfoyk- ;k dFkkudkus izHkkfor gksowu lnj dFkkudkrhy Hknzkorh panziwj ftYg;krhy Hknzkorh 

fgp gks; v’kh yksdekulkr J/nk fuekZ.k >kyh vkf.k R;krwu ,dk vk[;kf;dsus tUe ?ksryk- rh v’kh fHke fotklu 

VsdMhoj p<yk gksrk- rsFkwu R;kus Hknzkorhps voyksdu dsys- R;kuarj y<kbZ d:u ‘;ked.kZ ?kksMk gLrxr dsyk- R;kus 

?kksM;kl nq/kkGk rykokps ik.kh iktys o uarj rks gfLrukiqjkl usyk-16 

• egknso eafnj % 

   HknzkorhP;k nf{k.ksl fru fd-eh- varjkoj xojkGk ukokps ,d ygku’ks [ksMs vkgs- ;sFks gsekMiaFkh nsoky; 

fnlrs o iq<s xkHkkÚ;kr Jh- x.ks’kkph lgkQqV maphph izfrek vkgs-17 ;k eqrhZps iksV iksdG vlwu rs dks.khrjh 

/kuykylsus QksMys gksrs vfydMs Hkkfodkauh vko’;d rh nq:Lrh dsyh vkgs o leksj lHkkeaMigh cka/kyk vkgs- ;k 

ojnfouk;dkph LFkkiuk xqRlen_”khauh dsyh vls dFkkud x.ks’k iqjk.kkr vkgs- ;k ojnfouk;dkP;k nsoGktoG ,dk 

VsdMhoj egknsokps if’peew[kh NksVsls eafnj vkgs- ;k eafnjkr egknsokps fiaM ulwu f’koikoZrhP;k ewrhZ vkgsr- ;k izfrek 

izkphu vkgs- eafnjkleksj lksGk [kkackoj ,d LyWc Vkdysyk vkgs- gs eafnj egknsokps vlys rjh rs ;kSouk’okps eafnj 
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fdaok egky Eg.kwup vksG[kys tkrs- jktk ;kSouk’o ;sFks izkFkZuk dj.;kl ;sr vls vlk panziwj fMLVªhDV xW>sfV;je/;s 

mYys[k vkgs-18  

 ;k eafnjkP;k izos’k}kjkP;k MkO;k cktwl faHkarhr ,d f’kykys[k clfoyk vkgs- ;k f’kykys[kkr loar 116 pk mYys[k 

vkgs- R;keqGs gs nsÅG b-l- 1104 e/;s pkyqD; ujs’k lgkok foØekfnR;kP;k dkGkr cka/kys vlkos o ;kSouk’o R;kpk 

vf/kdkjh vlkok-19 ;k nsoGkP;k lksikuekxkZoj ,d ‘kSykJ; vkgs- rs eksB;k izLrjkr dksjys vlwu ngk QqV ykac o 

lgk QqV :an vkdkjys vkgs- R;koj faHkarhr ikp dksukMs vkgsr-  dksukM;ke/;s f=foØe dsoyuflag] f’kofyaxklkj[ks 

f’kYi] jk;uewrhZ ¼Jhfo”.kw½] Hkwojkg o ,d vLi”V izfrek f’kYis vkgsr- LFkkfud yksd ;kl lhrsps Hkq;kj Eg.krkr- gs fganw 

‘kSykJ; vlwu }kjkoj ik.kh fu?kwu tk.;klkBh iUgG] pVbZ vMdfo.;klkBh vksGacs vkgsr- ;k ‘kSykJ;kpk dkG b-l- 

11 os 12 ‘krd vlkok-20 

• t;ukjk;.k lw;Z eafnj % 

   Hknzkorh ;sFks t;ukjk;.k ukokps izfl/n eafnj gksrs- ;k eafnjkpk fo/oal >kyk o rsFkhy nxM brj= 

gyfoY;kps dfuaxgWe g;kuh EgVys vkgs- Hknzukx eafnjkr ,d f’kykys[k vkgs- t;ukjk;.k lq;Zeafnjkpk tk[kukd 

¼txUukFk½ ukokP;k Hkkfodkus ft.kksZ/nkj d:u 30 uksOgsa 1386 jksth ‘kds 1308 ekxZ’kh”kZ ‘kq/n n’kehyk t;ukjk;.k 

lq;Znsorsph izfr”Bkiuk dsyh- /kkjsps jk.ks iokj 21 ;kaP;k izsj.ksus o vFkZlgk;kus gs dke >kys- gs eafnj Hknzkorh ‘kgjkP;k 

e/;Hkkxh vlwu Vkdk ryko fdaok panz&lq;Z dqaMkP;k nf{k.k cktwl lq;Zeafnj vlwu ;k eafnjkl dfuaxgWe ;kus Vkdk 

ryko eafnj vls EgVys vkgs- ;k eafnjkP;k in~fo.;klkr xHkZx̀g varjkG o lHkkeaMi vkf.k nksu njokts vkgsr- 

mRrjsdMhy eaMi}kj iqosZdMhy }kjkis{kk foLrr̀ vlwu mRrjsdMhy }kjkr nksu LraHkkauh foHkktju gksowu ;k cktwl rhu 

izos’k}kj fuekZ.k >kys- ;k e/kyk eksBk vlwu cktqps nksUgh fu:an vkgsr- ;k rhUgh }kjkaph maph 2-10 eh- vkgs- ;kef/ky 

nksUgh LraHkf’k”kZ vyad̀r rj LraHk lk/ks pkSdksj vkgsr- eafnjkps lHkkeaMi 10 eksdG;k LraHkkoj o 14 fHkarhrhy 

v/kZLraHkkoj vk/kkjysys vkgs- loZp LraHk pkSdksj vkgsr- xHkZx̀g o lHkkeaMike/;s varjkG}kj vkgs- ;k eafnjkps varjkG 

vk;krkdkj vlwu xHkZx̀gkr izos’k dj.;klkBh xHkZx̀g}kj vkgs- xHkZx̀g pkSjl vlwu ;k eafnjkps LraHk pkSdksj vkgsr- 

eafnjkps Nr gsekMiarh eafnjkizek.ks eafnjkps f’k[kj laiw.kZr% likV fnlwu ;srs- x.ks’k izfrek] mekekgs’oj] rhoz eq[kh 

izfrek b- f’kYis fnlwu ;srkr-22  

• fu”d”kZ % 

   v’kkizdkjs panziwj ftYg;krhy Hknzkorh ‘kgjkr Hknzukx eafnj] ik’oZukFk eafnj] pafMdk eafnj] ;kSouk’o 

eafnj] egknso eafnj] t;ukjk;.k lq;Z eafnj b- izkfpu eafnjs vfLrRokr vkgsr- rh vfr’k; vkd”kZd o lqanj vkgsr- 

R;keqGs Hknzkorh ‘kgjkus lkaLd̀frd okjlk tksiklyk vkgs vls Eg.krk ;sbZy- la’kks/kdkauk la’kks/kukph fn’kk feGsy- tj 

ljdkjus v’kk izkphu ,sfrgkfld o izs{k.kh; eafnjkapk i;ZVuǹ”V;k fodkl dsyk rj ldkjkRed vkfFkZd o lkekftd 

ifj.kke fnlwu ;srhy- LFkkfudkauk jkstxkjkP;k la/kh miyC/k gksrhy v’kk okLraqpk jk”Vªkyk] lektkyk ykHk >kY;kps 
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fl/n gksbZy- /kkfeZd Hkkoukaph tksikluk gksbZy- R;keqGs v’kk ,sfrgkfld o izs{k.kh;okLrw m/oLr gks.kkj ukgh- g;kph 

‘kklukus o lektkus dkGth ?ks.ks xjtsps vkgs-  

• lanHkZ lwph % 

1- jktqjdj v-t-] panziwjpk bfrgkl] 1982] i`-Ø- 84&85 

2- pkank fMfLVªDV xW>sfV;j] 1973] i`-Ø- 742 

3- jktqjdj v-t-] panziwjpk bfrgkl] i`-Ø- 85 

4- pkank fMfLVªDV xW>sfV;j] 1973] i`-Ø- 743] 744 

5- fdRrk 

6- fdRrk] i`-Ø- 744 

7- esJke] [kksczkxMs] x.kohj] Hknzkorh iqjkrRoh; oSHko] ì-Ø- 62 

8- cksjdj j-jk-] panziwj vkf.k xMfpjksyh ftYg;kps iqjkrRo] ì-Ø- 191 

9- dfuaxgWe] vk-l-b-fj-] [kaM&9] i`-Ø- 130 

10- fdRrk 

11- fdRrk] i`-Ø- 133  

12- fdRrk 

13- fdRrk 

14- jktqjdj v-t-] panziwjpk bfrgkl] i`-Ø- 12&13 

15- fdRrk  

16- fdRrk] i`-Ø- 45&46 

17- fdRrk] i`-Ø- 13 rs 15 

18- pkank fMfLVªDV xW>sfV;j] 1973] i`-Ø- 744 

19- jktqjdj v-t-] panziwjpk bfrgkl 1982] i`-Ø- 9 rs 15 

20- fprGs Jh-ds-] fonHkZ la’kks/ku eaMG] 1990] ys[k&Hkkand uxjhrhy iqjklaink] ì-Ø- 145 

21- esJke] [kksczkxMs] x.kohj] Hknzkorh iqjkrRo oSHko] 2004] i`-Ø- 68 

22- fdrk] i`-Ø- 71]72  
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GROWTH OF THE SERVICE SECTOR IN INDIA – WHAT DOES IT AUGUR FOR 

THE FUTURE 

 

Dr. G. F. Surya 

Director, Renaissance Group of Institutions, MIDC Road, Chandrapur. 

ABSTRACT 

The existence of a strong service sector is one of the pre-conditions of economic progress of any country. The 

service or tertiary sector covers a wide range of services ranging from the most sophisticated ones to those provided 

by the unskilled workers in the unorganized sector. India has made substantial progress on this front since the 

attainment of independence and is credited with having the second fastest growing service sector in the world.  

Several factors have contributed to the growth of this sector in India. These include growing affluence, improving 

status of women, growth of IT sector, development of markets, health care consciousness, opening up of the 

economy etc. However, the sector has to face a number of hurdles in the form of inadequate infrastructure, absence 

of customer friendly attitude, bureaucratic inertia, and existence of multiple public bodies and slow implementation 

of reforms.  

What is worse is that the contribution of this sector to employment is much less as compared to its share of India’s 

GDP. Two important socio economic problems are plaguing the economy in the form of poverty and population. 

However, this sector has a lot of potential and with just the right policy mix can take the economy to global heights 

in the near future. 

KEYWORDS: Services, GDP, Liberalization, IT Sector, Women Empowerment 

INTRODUCTION 

The existence of a strong and competitive service sector is a pre-condition for economic 

development of a country. In fact the transition from agriculture to services via manufacturing is 

a clear indicator of progress of a country. This Paper, attempts to discuss the concept of service 

sector, examine the trends in the development of India’s service sector, discuss the reasons for 

the growth of the sector in India, mention the hurdles which can impair its growth and dwell on 

the future prospects. 

OBJECTIVES 

The study “Growth of the Service Sector in India – What does it augur for the future” has 

the following objectives: 

One, of the three sectors primary, secondary and tertiary or services the latter is the fastest 

growing one in India and the study aims at analyzing the trends in the growth of this sector; 

Two, a number of obstacles are impairing its growth and the paper examines the impediments to 

growth; 

Three, Indian service sector has a lot of potential and in keeping with the requirements of the 

competitive global environment; the topic under consideration tries to make a few 

recommendations. 

The study is essentially descriptive in nature and therefore secondary sources of data collection 

have been used. 

CONCEPT OF SERVICE SECTOR 
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The Service sector, also called the tertiary sector covers a wide range of activities ranging from 

services which are provided by different sectors. They include the most sophisticated sectors like 

tele-communication, satellite mapping and computer software; simple services provided by the 

unskilled menial workers like the barbers, the plumbers and the carpenters; highly capital 

intensive activities like civil aviation and shipping; employment oriented activities like tourism, 

real estate, and housing; infra-structure related activities like railways, roadways and ports to 

social related activities like health and education. 

SERVICE SECTOR IN INDIA 

India has the second fastest growing service sector in the world, with a compound annual growth 

rate of 9% which is just below the Chinese growth of 10.9% in the period between 2001 and 

2012. One can say that the share of the secondary sector in the GDP increased moderately in the 

Post-Independence Period. The primary sector on the other hand has been registering a 

continuous decline in its share of GDP. The said period however has witnessed a sharp increase 

in the service sector with the latter accounting for more than half of the GDP. 

               TABLE 1: SECTORAL COMPOUND GROWTH RATE SECTOR WISE 

 

     

Figure 1 

Years Primary Secondary Tertiary 

1951-60 3.2 7.60 6.40 

1961-70 11.80 10.9 10.20 

1971-80 9.20 14.00 12.80 

1981-90 11.70 14.50 15.30 

1991-2000 13.10 15.30 16.60 

2001-2011 8.30 15.00 14.80 
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The graph clearly indicates the trends in the three sectors. The share of the primary sector, 

barring two periods 1961-70 and 1991-2000, has been consistently falling. The secondary sector 

had a more gradual rise till 1991-2000 and has grown at a constant rate thereafter. The Indian 

tertiary sectoral compound growth rate has a steep slope reaching its peak in the period 1991-

2000. 

The service sector accounted for 30% of the total GDP in 1950s which increased to 38% in 

1980s, 43% in 1990s and about 56.5% in 2012-13. This can be illustrated by the table given 

below: 

Table 2: Percentage Share of Service Sector in Gross Domestic Product 

Components Years       

 1950-51 1960-61 1970-71 1980-81 1990-91 2000-01 2010-11 

1)Trade Hotels 

and Restaurants 

6.35 7.61 8.29 11.60 12.69 14.59 17.80 

2) Transport, 

Storage and 

Communication 

3.84 4.56 4.41 5.47 6.21 7.68 8.30 

3) Finance, 

Insurance, Real 

Estate and 

Business 

Services 

12.34 13.56 12.00 10.57 11.62 13.23 16.90 

4) Community, 

Social and 

Personal 

Services 

10.43 11.96 12.02 11.43 12.32 14.49 14.90 
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Figure 2 

A look at this table and the following graph shows that post liberalization period has witnessed 

the largest contribution by trade, hotel and restaurants followed by community, social and 

personal services; and finance, insurance, real estate and business services. 

The contribution of trade, hotels and restaurants picked up after 1990-91, -that is after the 

introduction of reforms. The share of transport, storage and communication has had a steady 

increase while community, social and personal services reached the peak in 1960-61, followed by 

a fall in 1980-81 and since then are making a steady contribution to India’s GDP. The 

contribution of finance, insurance, real estate and business services was the highest in 1960-61, 

and fell drastically in 1980-81 only to rise once again. 

Foreign direct investment in the services sector declined sharply by 37.6% to US 6.4 billion as 

compared to an overall growth in the FDI inflows at 6.1%. On a more general basis one can say 

that the Indian services sector attracted the highest number of foreign direct investment equity 

inflows amounting to US Dollars 40, 684, 98 million which amounts to about 18% of the total 

capital inflows. 

India’s share in world services exports increased from 0.6% in 1990 to 1.1% in 2000 and further 

to 3.3% in 2013 and has been increasing faster than its share in world merchandise exports. 

Exports of software services account for 46% of India’s total service exports. They declined from 

5.9% in 2012- 13 to 5.4% 9n 2013-14. Travels which account for a near 12% share witnessed a 

negative share. 

CAUSES OF GROWTH OF SERVICE SECTOR IN INDIA 

India’s service sector is the 12th largest in the world by nominal GDP and 4th largest when 

purchasing power is taken into account. The service sector provides employment to 27% of the 

population. Let us look into the factors that have led to the growth of the service sector in India: 

1. Economic Affluence 
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The Indian society is characterized by an increasing middle class. In addition the liberalization of 

the Indian economy has had a positive impact on the Indian households. Their income and 

expenditure has been pushed up fostering the demand for goods and services; 

2. Changing Role of Women 

Earlier women were a neglected lot, who only had to carry out household chores. But with time 

there has been a change in the way of thinking. Women are educated and allowed to work. They 

are employed in several erstwhile male dominated services such as defense services, police 

services, postal services, software services, health services etc. 

An increase in the number of working women has led to the creation of a market for a number of 

products and services. 

3. Changing Culture 

The traditionally common joint family system is slowly disintegrating and making way for a 

nuclear family way of living. This has been accompanied by an increased demand for a number 

of services like education, health care, entertainment, tourism etc. There has also been a marked 

change in a person’s way of thinking with respect to investment, recreation and time perception 

leading to increased demand for services. 

4. Growth of IT Sector 

In India information technology and business outsourcing are amongst the fastest growing sectors 

having a cumulative growth rate of revenue. 

The growth of IT sector can be attributed to several factors such as increased specialization and 

availability of a large pool of low cost, highly skilled educated and fluent English speaking 

workers. This supply is matched by increased demand from foreign customers who are interested 

in India’s service exports or those looking to outsource their operation. 

5. Development f Markets 

Both the urban and the rural areas have witnessed wide spread retailing and whole selling. In fact 

retailing has even extended to remote rural areas. 

6. Health Care Consciousness 

The present generations are becoming more and more diet and health conscious. They are 

resorting to services of gymnasiums and fitness clubs to maintain their physical and mental 

health. 

7. Economic Liberalization 

The opening up of the Indian economy in 1991 was followed by a policy of disinvestment. This 

facilitated the entry of multinational Corporations leading to its accompanying increase in 

demands. This acted as a spurt for the development of the service sector. 

8. Migration from Rural to Urban Areas 

With rapid industrialization and other developments in this era of globalization, there takes place 

large scale migration from the rural to the urban areas. This changes the life-style and enhances 

the demand for services. 

9.  Export Potential 
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The services offered by India to various parts of the world include banking, insurance, 

transportation, company data services, education, software services, tourism etc. In fact tourism 

and software services are among the major foreign exchange earners of the country.· 

10. Service Tax 

The coverage of this tax has been extended. The tax net covers hotels and restaurants, transport, 

storage and commercialization, financial services, real estate, business services and 

social/personal services. 

HURDLES FACED BY THE SERVICE SECTOR 

The service sector in India faces a number of hurdles as mentioned below: 

               Firstly, there is want of adequate infrastructure not only in the rural areas but also in the 

urban areas. Our mega cities face constraints in the form of power cuts, bumpy roads, traffic 

congestion and pollution. This has a telling effect on the quality of services provided. 

            Secondly, while the share of the service sector was 56.9% in 2012, the share in 

employment was only 28%. 

          Thirdly, tourism is a lucrative service in view of India’s natural beauty and other pleasing 

factors, but bureaucratic delays and harassment /cheating by touts and agents act as an impending 

factor. 

       Fourthly, good mannerism and etiquettes are the hallmarks of service providers but many of 

our banks, hotels, restaurants and hospitals are seriously lagging on this front. The problem is 

even more adverse in case of the public sector institutions. 

     Fifthly, there are too many administrative procedures involved, resulting in various visible 

and invisible barriers like visa and sector specific restrictions. 

     Sixthly for the service sector to grow and have an impact on the growth process, it has to be 

accompanied by simultaneous developments of both the primary and secondary sectors. 

    Seventhly, Indian service providers face stiff competition particularly Business Process 

outsourcing and IT providers. They have to improve their quality if they have to compete with 

the best in the world. 

 

FUTURE PROSPECTS 

       Indian economy which was growing at an accelerated rate from 1998 to 2010 had a setback 

of sorts in 2012. The economy however is gradually picking up and moving in the right path. 

This will lead undoubtedly to increase the Per Capita Income of the high and middle income 

groups, while simultaneously striving to reduce the number of people below the poverty line. 

        The entire process would have stimulating effect with an increase in the literacy level. India 

has to her credit one of the youngest populations in the world. The cumulative effects of all this 

will be an increase in the demand for services like education, health, hotels, restaurants etc. 

        According to the Planning Commission India’s service sector is expected to grow at the rate 

of 10% per annum in the period between 2012 and 2017. 

      India also ranks high in international trade accounting for 3.34% of exports and 3.31% of 

imports of services. She is in addition among the top 10 rankers of WTO members as regards 

export and import of services. 
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CONCLUSIONS 

       As we have discussed the service sector is the fastest growing sector in India, contributing 

significantly to the GDP and is projected to rise even further. However, the increase in 

employment is not in keeping with the share of the sector in the GDP and even among those 

employed the big question is how many of these work in the organized service sector? 

      India has a number of problems which are socio economic in nature. Poverty and accelerated 

population growth are major constraints, thereby depriving several people of access to basic 

health and education. 

      A number of obstacles hamper the progress of this sector and its contribution to inclusive 

growth. Bureaucratic inertia, multiple government bodies having their own sets of rules and 

regulations, rampant corruption and absence of auniform concrete policy have an adverse effect 

on the system.  

       Slow reform process, restrictions on foreign direct investment, poor infrastructural facilities, 

absence of uniformity in the quality and standard of education, in spite of having renowned Brain 

Power and the existence of unemployable educated youth are all limiting factors. 

      India, however, has vast potential for promotion of service economy. This is attributed to 

factors such as emergence of a new middle class with increasing aspirations, opening of the 

economy leading to the availability of a wide range of goods and services, growing retail and 

improving domestic and international market for Information Technology. 

With just the right policy mix, propelled further by the revival of the US economy and the 

potential for India’s IT and Business Process outsourcing sectors in different parts of the world 

together with increased domestic demand will no doubt take our country to greater heights. 
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