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Increasing slums-major problem for cities

Dr. jugalkishorSomani
Vice-principal
Jantamahavidyalayachandrapur

Dean faculty of commerce GondwanauniversityGadchiroli

ABSTRCT:

The lifestyle in the Indian slums which is a populated area consists of poor housing and is characterized as a
poverty place with people living in it. We think either of urban or rural education. Now it is the time to think
separately about the education of slum area pupils. India became independent on 15th August 1947. Primary
Education is made free and compulsory and universal according to free Indian Constitution. We are still unable to
achieve 100% free compulsory universal primary education even after 64 years of independence. One of the reasons
is fast increasing population in the slum areas in the urban localities due to industrialization.

Nearly 50% of India's burgeoning population would reside in urban areas in the near future, according to a
number of studies. About 93.06 million people live in urban areas by 2011 in India, the World’s second most
populous nation.

KEY WORDS: Slum, poverty,population burden, urban unemployment,
INTRODUCTION:

Increased frequency and severity of natural disasters by climate change over the past recent
years are not only displacing people physically but also exposing to enhanced poverty by
threatening their livelihoods temporarily and permanently. Growing number of people rush to
city’s slums creates urban crisis. Climate change threatens peoples’ access to food as they become
socioeconomically susceptible. Displaced people living in urban slums are in search of better and
secure life. But urban slums located mostly in low lying environmentally hazardous area coupled
with inadequate facilities like food, shelter, sanitation, health care make their life even worse.
Growing number of people in urban slums over the recent past creates extra pressure on existing
systems and challenge to government development activities like slum development and poverty
reduction strategy.

SLUMS
Ethymology:-

The origin of the word slum is thought to be the Irish phrase 'S lom ¢ (pron.
s'lumae) meaning "it is a bleak or destitute place." An 1812 English dictionary defined slum to
mean "a room". By the 1920s it had become a common slang expression in England, meaning

either various taverns and eating houses, "loose talk" or gypsy language, or a room with "low
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going-ons". A footnote defined slum to mean "low, unfrequent parts of the town". Today, the noun
‘slum’ is employed in popular usage to describe ‘bad’ shelter. It is used at varying scales: anything
from a house to a large settlement can be classified as a slum providing that it is perceived to be
substandard and is occupied by the poor. The Oxford Encyclopedic Dictionary (OED) provides
two definitions: ‘an overcrowded and squalid back street, district, etc. usually in a city and
inhabited by very poor people; and a house or building unfit for human habitation’.

A slum is a run-down area of a city characterized by substandard housing and
squalor and lacking in tenure security. “Slums are the products of failed policies, bad governance,
corruption, inappropriate regulations, dysfunctional land markets, unresponsive financial systems
and a fundamental lack of political will.” They are often overcrowded, with many people crammed
into very small living spaces. Slum area is a district of a city marked by poverty and inferior
living conditions. The areas not availing the facilities required for the human living, the

unhygienic dirty dwelling, having poverty and social indiscipline.

Slum is a cancer on the body social which should be removed as early as possible.

Slums are not a new phenomenon. They have been part of the history of most cities,
particularly in the early years of urbanization and industrialization as populations boomed. Slums
are generally the only type of settlement affordable and accessible to the poor in city, where
competition for land and profits is intense. Clearance or upgrading slums is not a problem of
individual urban settlement, but it is a national problem. Improvement of the environmental
situation, education standards, civic conditions, housing and health is very important to bring up
the slums to the general standard of the towns. Undoubtedly, slums have become the most
vulnerable and blighted areas of towns/cities. Many of the people who live in slums originally

came from small rural towns or villages living an agrarian or subsistence farming lifestyle but due

to various social, political and economic reasons migrate in to cities to live in the slums. In many
cases poverty is worse in urban slums than it is in the rural towns and villages but cities generally
provide people more opportunity such as education and business.

The picture that conjures up in mind, about slums, is that of a dirty, unhygienic
cluster of impoverished shanties with long lines of people crowding around a solitary municipal
water tap, bowling babies literally left on street corners to fend for themselves and endless cries
and found voices emanating from various corners. Improper sanitation, unhygienic environmental
conditions, social, economic, health, educational and cultural problems and many health hazards
are the problems faced by slum peoples.
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Slums are supposed to be potential target for the habitation of displaced
people.Slums are usually the most stigmatized parts of a city or town (other areas carrying high
social stigma, such as skid rows, red-light districts, and docks, often are located near slum
neighborhoods). In the mind of the general public, the disrepute and stigma of the slum area
washes onto the people who frequent or inhabit it. When most people think of a slum they think of
residents who deviate from the morals, norms, and standards of public decency held up by the
wider conventional community (i.e., people involved in serious crime, drug and alcohol abuse,
juvenile delinquency, gang violence). People also frequently invoke the concept of “social
disorganization” to describe the slum; in other words, they see it as an area lacking the
sociocultural institutions, order, coherence, and predictability found in more economically stable
environments.

Characteristics:-

Slums are usually characterized by urban decay, high rates of poverty, illiteracy and
unemployment or lack of personal/community land ownership. They are commonly seen as
"breeding grounds" for social problems such as crime, drug addiction, alcoholism, high rates of

mental illness, and suicide. In many poor countries they exhibit high rates of disease due to
unsanitary conditions, malnutrition, and lack of basic health care. However, some like Dharavi,
Mumbai, are a hive of business activity such as leather work, cottage industries, etc. Rural

depopulation and overpopulation with thousands arriving daily into the cities makes slum
clearance an uphill struggle.

A century of industrialization and technical advancement has brought in rapid
urbanization. The proportion of urban population in India has gone up from 11% in 1901 to 18%
in 1951 and to 32% in 2001. Rapid urban growth resulted into mushrooming of slums of varying
sizes in the towns. Undoubtedly, slums have become the most vulnerable and blighted areas of
towns/cities. There appears to be no improvement in their basic level of living, despite several
decades of programmes for the environmental improvement and for providing better quality of life.
The spread of slums leads to multitude problems mainly the poverty. Towards understanding the
slum and poverty and their consequences on urban economy, it is essential to assess and analyze
the socio-economic dimensions of slum dwellers. Improving the quality of life and slum dwellers
is the most demanding task of the present urban planning and development on point of health
background. ‘Cities without slums’ are one of the major goals of urban planning. Clearance or
upgrading slums is not a problem of individual urban settlement, but it is a national problem.
Improvement of the environmental situation, education standards, civic conditions, housing and
health is very important to bring up the slums to the general standard of the towns. Analyzing the
site and situation of slums as well as their spates-socio-economic dialectics is of paramount
importance to improve the urban poor/urban health. It is in this perspective, the present paper
attempts to assess the levels of socio-economic development of slum households, taking the case
of Chandrapur city in Maharashtra. This diagnostic study will help to evolve measures to improve
the quality of life of slum dwellers. The scheme “Integrated Housing and Slum Development
Programmes (IHSOP)” was introduced for improvement of slums in the cities/towns.
Socio Economic Status of Slum Area:
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In the age of urbanization in developing countries like India, the slums are like white spot
on the body which is caused by uneven development. To sort out the urban problems, socio-
economic study of the city is necessary and if we want to have clean cities in near future, the
studies of slums are not only important but demand of time also. Therefore a sample area has been
randomly taken for the socio-economic study. The parameters for demarcation slums are water
supply condition, sanitation and road, employment, housing condition, sufficient living area.

This refers to the financial condition of the slum area of people living below poverty line
and cannot meet their primary level demands.

Referring to condition of guardians who are completely illiterate and all the time busy in
the work to earn their living so they cannot pay attention to their wards for the education. On the
contrary they engage their wards for earning during school time and neglecting the educational
importance, the people pay more value to the earning instead of education.

IMPACT OF SLUM POPULATION

slums are rapidly proliferating which eloquently symbolizes the disturbing magnitude of
urban poverty. Urban poverty in Indian scenario is reflected not only in lack of productive
employment, but also inadequate living conditions and degraded environment, affecting Indian
Economy. SLUM populations have both higher needs and demands for services and infrastructure.
The population in most urban area lives in slum areas. The increasing slum population in urban
areas are seen an indication of worsening living conditions and increasing poverty in urban areas.
The increasing concentration of population in slums and urban poverty has elicited a strong
interest in urban health conditions in general and the health of slum dwellers and the urban poor in
particular.

It is unfortunate to notice that the SYSTEM failed to deliver the promise of a better quality
of life to the expectations. The quality of basic services remained poor resulting deterioration in
the physical environment and quality of life by the widening gap between demand and supply of
essential services and infrastructure. The urban poor lack adequate access to services like water
supply, sewerage, low-cost housing, education and public health. Thus the urban poor in general
and the population living in the slum settlements in particular have been affected most adversely
by urban service deficiencies. For the present study, various approaches have been adopted to
address the problems of urban poor which helps to narrowing the gap between the demand and

supply of urban services in low-income communities.
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The slums of the city can be divided between those slums which have recognized by the
Municipal Corporation, known as Bastis and those which are not recognized are known as squatter
settlements.

Squatter settlements are found near canals, drains, railway tracks and roads around the city.
They do not have access to any basic amenities and the MC is not responsible for providing them
with even sanitation and water supply.

Conclusion:

“Slums are a manifestation of the two main challenges facing human settlements
development at the beginning of the new millennium, rapid urbanization and the urbanization of
poverty.”a big number of people, known as slum dweller, are forced to live below poverty line.

The main reason of their poverty is illiteracy and lack of will power to improve his
condition. They always look for the government helps; debt, relief etc. and wait for them, this type
of mentality and government plans make them paralyzed instead of self reliance. They lack behind
good education, health, sanitation and economy. There are Governments plans to improve their
poor condition. But these programmes are executed half heartedly.
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ONLINE MARKETING: THE NEW ERA OF INNOVATION IN E-COMMERCE

Prof. Rahul R. Gadewar
Assistant Professor,

Renaissance Institute of Management Studies,
MIDC Road, Chandrapur.

ABSTRACT -

Online marketing or Internet marketing is an interesting topic especially for researchers in
the marketing field. It is a new way of marketing a product/service globally to the targeted
market around the world. This paper introduces a new approach concerning Online marketing in
electronic commerce; showing how advertisers need this innovation to be successful. This also
relieves marketing managers for more value added tasks such as marketing plans for better
development of the company.

KEYWORDS - Online marketing, innovation, E-commerce

1. INTRODUCTION

Online marketing is the process of promoting a brand, products or services over the Internet.
Its broad scope includes email marketing, electronic customer relationship management and any
promotional activities that are done via wireless media. It also combines the technical and
creative aspects of the World Wide Web such as advertising, designing, development and sales.
Moreover, Online Marketing also deals with creating and placing ads throughout the various
stages of customer engagement cycle.

The broad Online marketing spectrum varies according to business requirements. Effective
Online marketing programs leverage consumer data and customer relationship management
(CRM) systems. Online marketing connects organizations with qualified potential customers and
takes business development to a much higher level than traditional marketing/advertising.

2. THE FAMOUS “INTERNET”

In the past ten years, the Internet population varied a lot [2]; an estimation of about 50
percent increase of the World Wide Web (WWW) per month and the numbers of websites double
every 53 days [1]. A 60 percent of large companies and 30 percent of midsize companies were
estimated to make use of the Internet for marketing purposes by the year 2000 [32]. In 2003, the
first generation of internet users was fresh graduates - fast to get the concepts of online
commerce and shopping. Major investments in China were also made by international E-
commerce companies at that time; escrow systems were made for better trust in buyers and
sellers [8]. The hotel industry now face market challenges and business travelers demand more
for the Web in terms of information and booking of hotels. The WWW is an electronic
technology which is an effective means for marketing hotels and it also develops customer
relationship in the long-run [1]. The Internet allows firms to open a Web site in an electronic
mall, have their products available to millions of potential customers and only in a short time
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period. GE, IBM, Ford, Kraft, and Proctor & Gamble were the first to register “domain names”
[4].
3. USE OF INTERNET FOR MARKETING SUCCESS

Because Internet grew in only five years [18] and there are no barriers for time or
location, marketing online has become the new era in E-commerce with petty variable cost per
customer [23]. Marketers use full color advertising that appeal similar to both -young and old- to
attract people all over the world. The Internet is now considered as a much greater resource than
traditional means of advertising [4]: E-mail — use to transfer text and multimedia messages,
Listservs [27] — latest information sent on specific themes to groups/managers, Newsgroup —
electronic conferencing leading to the development of ideas, as well as, worldwide networking
opportunities [6], File transfer protocol (FTP) — high speed file transfer as a virtual fax, WWW —
menu-driven access to host resources [2], etc. All industries have subject matter experts (SMEs)
[13] who are responsible to unify and apply knowledge from different vendors and sources to
solve industry problems. To prepare a Web site merging SME knowledge with other reference
sources is one of example of Internet model, [24] to retain and attract customers [6]. A well
designed Web site can lead to an interesting, low cost means for sales promotion to worldwide
customers [27]. Marketers should also refer to the AIDA model-Attention, Interest, Desire and
Action- to successfully attract customers by introducing the right advertising on Internet [18].
4. ADVANTAGES OF THE INTERNET

Most people worldwide can use the Web since it is affordable and easy to access [5] [30].
Internet is a fast and flexible means for marketing [18]. Shopping on the Internet is convenient as
there is no time restriction, it is comfortable since it is in a user friendly environment and there is
also an instant satisfaction of ordering, paying and delivering [31]. A one-to-one basis, as well as,
a two way communication with customers through the Internet is possible. Enhancing brand
image, creating awareness and providing customer service are more important than just selling
the products or entertaining customers [12]. With better technologies, companies can create a
stronger brand image [18] and thus increase sales. It is easier to get customers’ feedbacks and use
them to improve. On the other side, it is easier for customers to receive a kind of
acknowledgement; feeling that they did not waste their time [3]. Nowadays, people live a busy
life and shopping online is time consuming for them [4]. The company also saves time since
whenever a customer uses his/her credit card to purchase a product, through the Web Trak
software from Aurum Software, the company can access customers’ details [6]. Marketing
communication includes expenditure on direct response marketing rather than the old standard
mass communication; E-marketing is seen as a promotional as well as informational tool [25]. E-
communities [19] or moderated group chat [20]-where customers with similar interests can
interact-are strategies to build relations through Internet [18]. This new era of commerce is
beneficial for marketing logistics [25], a global presence, to establish and maintain a competitive
edge, shorten components of supply chains, for cost savings and research advantage [26].
5. TYPES OF ONLINE MARKETING
Affiliate Marketing
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Affiliate marketing is a type of performance-based marketing in which a business rewards
one or more affiliates for each visitor or customer brought by the affiliate’s own marketing
efforts.

If you have your own products but aren’t great at sales, affiliate marketing is a great way to get
other people to do your selling for you without employing a single person. Take a look at sites
such as Click Bank, Commission Junction and Epic Advertising to see what other people are
selling as affiliate products, and get a sense of if there is a good market for your product.

This works the other way too — so if you’re desperate to get selling online but don’t have
anything to sell you can sign up as an affiliate for other brands and receive a commission for
everything you sell [21].

Pay Per Click

Pay per click (PPC), is an internet advertising model used to direct traffic to websites, in
which advertisers pay when the ad is clicked.

PPC is an excellent way to get your advert seen by people, and because you only pay for those
who actually click your link it means that you can be reasonably sure that you are only paying for
people who are interested in what you have. Tools such as Google Adwords allow you to
research relevant keywords to make sure that you are choosing terms that people are searching. A
good rule of thumb is that longer keyword phrases allow better targeting and therefore cheaper
clicks[23].

SEO

Search engine optimization (SEO) is the Deliberate Organization of your website so it
shows up in the search engine results.

There are a lot of so —called SEO experts around who will promise to get your business to the top
of the search engines. Whilst SEO does make this possible, there is usually a lot more to it and if
you want your business to rank for a highly competitive term it’s unlikely that you will find
yourself in the number one position overnight. Search Engines employ some of the smartest
computer scientists in the world and they don’t want to be tricked! For this reason it’s far better
to take a quality approach to SEO.

Create content that is relevant to keywords and phrases that your customers use, again, you can
check Google Adwords to see how many people use certain phrases to make sure they’ll benefit
you. It’s also important to get other sites to link to you to show that people appreciate your
content and want to share it. Good SEO is an ongoing job but will come into its own in the long
run when high quality visitors start to find your site [21].

Video Marketing

Video is one of the fastest growing areas of online marketing. Not only is it popular with
people who prefer watching to reading, it allows you enormous flexibility to present your
business in a way that just isn’t possible through words alone. YouTube is the second most
popular search engine after Google, and it’s free to host your videos there as well as many other
video sites. Facebook now also encourages videos to be uploaded directly to your timeline there
so that they play automatically in your followers’ news feeds.
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The possibilities of using video are really quite extraordinary and a lot can be achieved without
investing in expensive equipment, making it easily accessible even for small businesses [19].
Social Media Marketing

One of the huge advantages to Social Media Marketing is that if is free to use even for
business accounts, meaning you can put your business in front of its ideal customers who spend
their time on social media over and above anything else. Most social media platforms also allow
some level of paid advertising so that you can reach even more potential customers, often for a
far lower cost than through other forms of online advertising such as PPC.
For many, the main cost of Social Media Marketing is the time it takes, as the whole point of the
platform is to be social rather than to sell. In fact, most social media users are averse to
advertising, what they want is a one-to-one relationship. Business that do well on social media do
well because they are social. Links, photographs, video and blog posts all do well to help build
your relationships, they also help you build credibility and expertise so that when people are
ready to buy they will remember your business because they have been gently reminded of your
name every time they’ve seen or liked a link on Social Media [9].
Content Marketing

Content is the word used to describe the articles, posts, videos, images, and anything else
that makes up the substance of your web page.
Websites rich in content are seen as trustable, the more you have to say on a subject, the more
you must know about it, therefore you can show yourself to be an authority or an expert. If you
have a website for your business, you should have a blog section there that you update regularly.
Look for ways that you can use the content of your website or blog to market your business so
that when people read your page you are giving them something they want — knowledge — and
subtly pointing out that you can offer them more.
Look for ways to get your content in front of as many people as possible, because the more who
see it and visit your site, the more it increases the chances of your content being shared and seen
by even more people. Good content will also help with your SEO. If you’re not sure where to
start with sharing your content, try some of the popular submission sites such as e-zine,
Business2Community or look for something similar that serves your particular niche.
Online Advertising

This term includes other types of online advert that you see, such as Banner Ads and Text
links Many of these fall under a PPC category, but istead of being on search engines they’re on
other websites. One of the best things about online adverts is that if something works, you can
quickly scale it up to a bigger audience. If it doesn’t work you can tweak it or turn it off.
Typically though, you’ll need to be prepared to do persistent testing and constant optimization to
get it right and as there is no such thing as a test environment, you could be throwing your own
money away on adverts that don’t hit the spot with your audience. Unless you are confident with
what you are doing it’s usually best to try out other, simpler avenues first before you transfer
your learning’s to the wider world of online ads.
In conclusion, you might find it best to choose one or two channels of internet marketing and
master them first before you move on to the next. If you’re a complete beginner, Social Media,
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Video Marketing and blogs are a great introduction and most forgiving to mistakes. They also
provide a great learning curve in the form of user feedback and comments — great for asking
questions to your audience and getting a direct response.

A huge benefit to internet marketing is that you can track everything — and you should. If you
analyze what you are doing you will know where you are getting your best returns so that you
can put more effort into that area and increase the return even more. The first rule of marketing
knows your numbers!

No-one gets their marketing strategy right first time, or second or third. Keep going, keep
tracking your progress and don’t expect perfection [24].

6. SUCCESSFUL WEBSITES

For Web sites to be a success, it should be informative, entertaining, challenging, and
unique [5]. The homepage should be short, clear and simple to avoid wasting the customer’s
time. They should be understandable and easy to search information needed. Moreover, it must
continuously be up-to-date for most recent information about the company; customers like to see
modification in the website [4]. Products/services available should be represented clearly by key
words or images on the Web site [7]. Programs should be set up to find out which kind of
customers are interested and what can keep customers coming back. This is the key of marketing
strategy to know your customers, as well as, what they want [4]. A company should create a Web
site with unique SME knowledge and should not put Web links that are not completed [6]. There
are different marketing strategies for the Internet:

1) Targeting — This is different from the traditional segmentation because the customers
come to you, they initiate contact, control information flow and control message content.
Accessibility is primordial for customers. Market the Web sites through packaging or “click-
through” from other companies’ Web sites [5]. “Click-though” banner advertising is a sort of
digital word-of-mouth which is becoming a stronger means of the Web [25].

2) Product Strategy — Brand recognition is made clear on the Internet but the number of
purchase is not there yet. Sometimes the products are not available on the Web site and
consumers hesitate before getting this particular product. To increase their confidentiality,
recognized vendors should be mentioned on the Net. Authenticity is important for both sellers
and products.

3) Pricing Strategy — In the long run, it will be good if firms can concentrate on offering
products with the unique characteristics. Online shoppers will differentiate by the benefits and
quality of the products/services. Otherwise, a low price strategy should rely on cost advantage
and high volume to be able to compete.

4) Distribution Strategy - There is a necessity of a direct-to-customer mechanism. The
industry has to be the first providing unique services to always be ahead of competitors.

5) Promotional Strategy — This depends on the marketing research and consumer
preferences. A “frequently asked questions” (FAQ) section should be provided in the Web site
and high-level marketing officers should also be involved for a stronger marketing message for
the company’s vision [5].
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In fact, the FAQ, through Internet, can save over one million dollars by providing what
customers want. It also reduces online catalogue processing costs and cycle time [6] [9]. Other
than that, grouping and ranking the content of the Web site is effective so as to group consumer
needs and to provide a good structure for navigation of the Web site according to a consumer [7].
7. LINK TO REALITY

Marketers should all know about information technology (IT) to be able to make better
market analysis, decision making and to better control and monitor their field [9]. Competition
must now be based on speed instead of size of corporations for development because product life
cycles are too short to increase fast enough. What is needed are high quality information about
the product, service and corporate needs and fast and effective delivery process. Continuous
information-based value to customers can lead to comparative advantage [6]. Nowadays,
traditional radio companies drive FM/AM and online listenership for a better growth by copying
the best practices of new, growing internet companies [17]. Since Internet is innovating in a
really fast way, companies need to continuously change and marketers agree that by the time a
new product comes into the market, it will already be obsolete [31]. However, the Internet is not
really safe since there are no modern online international payments systems resulting into frauds
[30].
8. DISCUSSION

In the literature reviews, there is no negative growth of the Internet; in fact all the authors
talk about the Internet as the new trend of this generation. However, traditional marketers
somehow do not want to admit that the world changed. They are slow in taking advantages of
new opportunities presented to them [17]. B2B-enhances supply chain process need to pay much
attention to real-world business process, adapt automated systems to business behavior and
mingle content and technologies with crucial information systems [11]. A simple company is
changing toward this new era of innovation in e-commerce since companies want to reduce
waste, order-to-delivery cycle time and unit cost. Because they want to develop flexible response,
there is a need for Internet help and hence IM. There is a small amount of E-shoppers but this is
because IM is just another channel of retailing and not a substitute of the traditional ones [27].
Most researchers suggested that face-to-face relationships are more efficient in the sense that
marketers can see the instant reactions of the customers (first reaction is always the true one).
However, E-mail is said to be more advantageous since it is cost effective, do not rely on time
(time zone difference) and it can also transfer text and graphics [27]. The first driver to establish
Internet is not financial return on investment (ROI) - It is qualitative marketing advantages for
relationship of business with customers [6]. This was also shared by Michael Saren (2011) and
Webster (1992) where customers focus, market segmentation, targeting and positioning; with the
help of IT, will be the flexible bond maintaining all together. However, few companies use this
communication tool to build relationship; instead they use it as a marketing tool to share
information [21]. For customer relationship to take place and for E-success, company
information provision and customer database information are necessary [12]. Marketers uses IM
mostly to increase the sales and profit of the company, or to enhance brand image and customer
relationship but according to Boutie’s (1997)
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analysis of 100 Web sites and interviews, their objectives to communicate their product/service
were incomprehensible [14]. Advertising objectives should be clear [4] [5] [7] so that customers
know with which company they are buying from and whether they can trust that company or not.
Another issue is that direct mail is said to be more effective than Internet advertising in E-
commerce [15] but US direct mail is said to be reducing [16]. Most probably the Americans are
more Internet users friendly; meaning that advertising will affect them better by browsing the Net
than by reading their e-mails (which might be considered as spams).

Although the Internet is of great benefits, it also has a lot of drawbacks. For instance, there are
cultural and language barriers, as well as, the global reputation of the company [22]. The 4Ps
play an important role here. Some products cannot be sold on Internet, promotions should be
according to the culture and language of the targeted countries, price should be according to what
consumers are willing to pay in bricks-and mortar stores and finally the distribution channel
should be reachable from Internet users [29]. It is quite difficult to focus on only certain
languages. That is why it is better to target a certain Internet consumers or make the advertising
bias and multi-lingual.

9. CONCLUSION

The Internet network is a marketing channel use by advertisers, marketers, and society to
find the right combination of marketing mix to best suit customer’s needs. It is important for a
company of this era to have access to the Internet to be more successful. Internet marketing does
not only target consumers, but also Internet advertisements client marketers from companies.
This is so because companies prefer to hire specialist in creating a Web site. People always find
themselves under stress of working long hours and they do not have enough time for social
activities or even shopping. They thus develop this new millennium where IM through E-
commerce becomes an everyday thing and routine for them. E-mail is as famous as direct
marketing in supporting E-commerce activities. Most clients feel that this new media is a success
in relation to traditional marketing advertising. But Internet should be used with other media for a
more effective marketing tool. Internet marketing will become even more important in the future
[31[4] [5]. As
more companies will have access to the Internet, they will start doing business over the Internet
[3] [5]. China’s economy will be in another dimension with E-commerce where customer focus,
responsible business practices and innovation are the determinants of success and not customer
relationship [8]. With a decrease in communication prices, more customers will shift to the
Internet as well. Security will not be an issue anymore because software companies, banks and
credit card institutions are working hand in hand to improve Internet security. Companies need to
protect themselves in three areas: data integrity, confidentiality of data and authenticity by
installing firewalls or routers. Customers will look for a business on the Web since there are
unique opportunities for marketing a company’s service, selling products and gathering
information on the Net [3]. The marketing mix plays an important role in IM in E-commerce;
deciding what type of advertising best suit customers through the Web. This is the new era of
innovation; where everyone will be interacting on the Web. Live video session will be available
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and a prospective customer may be able to talk to a customer representative directly over the Net
[31[5].
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Abstract:-When developing web applications, security is a function of its surface. The more surface

that the application exposes the greater the security concern. In web application more responsibility

lays on the shoulders of the application developers to design, develop, and maintain their web

applications to high security standards to keep attackers at bay. In this paper, describe how will

improve the security in web application. Here formulate the end point security i.e. message level

security as the core of web service security for implementing on securing web applications and

services.
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L INTRODUCTION
Web services make up a connection technology.
It is a way to connect services together into a
service-oriented architecture. Web services can
into  web-

convert existing

Web

applications
applications. services are XML-based
information exchange systems that use the
internet for direct application-to-application
interaction. These systems can include programs,
objects, messages, or documents. A web service
is a collection of open protocols and standards
used for exchanging data between applications
or systems. Software applications written in
various programming languages and running on
various platforms can use web services to
exchange data over computer networks.

There are two ways to view the web service
The first examine the

architecture. is to

individual roles of each web service actor. The
second is to examine the emerging web service
protocol stack.

Web application is an application whose user
interface is a web browser. There are two way to
develop web applications.

The traditional approach is that the web
application runs entirely on the server, and
dynamically generates HTML to be displayed in
the client web browser. The user interacts with
the application by submitting form data, which is
sent to the web server as an HTTP POST
request. The server handles the request by
decoding the form parameter, deciding how to
handle the request, and then generating another
HTML document as a response.

The modern approach is that the web application

runs both within the client web browser and also
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on the server. The client code can call on the server code which is a means of asynchronous

communication with the server code. Figure 1.1 shows web application and services interface

Services
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| Interface to Services
( Changes Infrequently

Wb Services

Web Services
Web Services.

|
e

X

Service _. Service — Service API ‘

FY OF YA 4
Data

Implementation of
Services Changes

= Mare Frequently than
the Interface to the
Services

Web application and web service security is critical and one of the most important issues that

need to be addressed.
L RISKS ASSOCIATED WITH WEB APPLICATIONS
Web applications allow visitors access to the most critical resources of a web site, the web server and
the database server. Like any software, developers of web applications spend a great deal of time on
features and functionality and dedicate very little time to security. It’s not that developers don’t care
about security, nothing could be further from the truth. The reason so little time is spent on security
is often due to a lack of understanding of security on the part of the developer or a lack of time
dedicated to security on the part of the project manager.
For whatever reason, applications are often riddled with vulnerabilities that are used by attackers to
gain access to either the web server or the database server. From there any number of things can
happen. They can:
e Deface a web site
o Insert spam links directing visitors to another site
o Insert malicious code that installs itself onto a visitor’s computer
o Insert malicious code that steals session IDs (cookies)
e Visitor information and browsing habits
e Account information
o Information stored in the database
e Access restricted content
IL ENDPOINT SECURITY

Endpoint security is an increasingly critical element for corporate networks as more employees and
authorized outsiders like customers and clients are granted network access through the Internet

and/or a variety of mobile devices.
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such corporate policies may be granted limited
access or quarantined. This is known as network
access control (NAC), which is used to unify
many elements of endpoint security technology.
When access is provided, it is often according to
the user’s profile.

I PROPOSED END POINT SECURITY
Securing communication between the client and
the service is very important. Transfer security is
concerned with guaranteeing the integrity and
confidentiality of service messages as they flow
from application to application across the
Use enforce

network. encryption  to

confidentiality and protect messages from
eavesdropping. Use integrity checks, such as a
signature-based checksum, to protect message
from tampering.

In transfer security is responsible for providing
authentication. Authentication refers to mutual
authentication, where clients are not only
uniquely identified to the service, but the service
is also uniquely identified to the client.

Transfer security is achieved through the use of
message security.

Figure 1.2 shows web client with message

security

EmeIme moE

Message security uses the WS-Security

specification to secure messages. The

specification describes enhancements to Simple
Object Access Protocol (SOAP) messaging to
ensure confidentiality, integrity, and
authentication at the SOAP message level. Use
of transport security when client is deployed
over the Internet, as it provides end-to-end
security.

Message security is available on all of the
bindings -except for netNamedPipeBinding
and MSmgqIntegrationBinding.

When using Windows authentication, message
security uses the service’s Windows token to
provide message security. When using non-
Windows authentication such as username,
certificate, or issue token authentication, you
have to configure a service certificate as service
credentials. Message security uses the service
certificate for message protection.

Use the <Security mode> attribute to configure
message security on your binding. The following
example shows netTcpBinding configured to use
message security:

<bindings>

<wsHttpBinding>

_n

<binding name="netTcpEndpointBinding">
<security mode="message">

</security>

</binding>

</wsHttpBinding>

</bindings>

Figure 1.3 shows the security end point
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middle systams

This route is suited
for message security

I. PROGRAMMATIC SECURITY
Programmatic security refers to security checks
located within web service code. The following
programmatic security options are available :
Principal Permission Demands

Imperative (in-line within a method's code)
PrincipalPermission =~ permCheck =  new
PrincipalPermission ( null, @ "DomainName \
WindowsGroup");

permCheck.Demand();

Declarative (these attributes can precede Web
methods or Web classes)

// Demand that the caller is a member of a
specific role (for // Windows// authentication this
is the same as a Windows group)
[PrincipalPermission(SecurityAction.Demand,
Role=@"DomainName\WindowsGroup")]

// Demand that the caller is a specific user

[PrincipalPermission(SecurityAction.Demand,

Name=@"DomainName\UserName")]
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THE DEVELOPMENT OF ENTREPRENEURIAL ACTIVITIES IN THE

RURAL AREA

Prof. Dr. Sunil G. Naranje
Janata Mahavidyalaya, Chandrapur

Abstract

Rural development is more than ever before linked to entrepreneurship. Institutions and individuals promoting
rural development now see entrepreneurship as a strategic development intervention that could accelerate the rural
development process. Furthermore, institutions and individuals seem to agree on the urgent need to promote rural
enterprises: development agencies see rural entrepreneurship as an enormous employment potential; politicians see
it as the key strategy to prevent rural unrest; farmers see it as an instrument for improving farm earnings; and
women see it as an employment possibility near their homes which provides autonomy, independence and a
reduced need for social support. To all these groups, however, entrepreneurship stands as a vehicle to improve the
quality of life for individuals, families and communities and to sustain a healthy economy and environment.

The entreprencurial orientation to rural development accepts entrepreneurship as the central force of economic
growth and development, without it other factors of development will be wasted or frittered away. However, the
acceptance of entrepreneurship as a central development force by itself will not lead to rural development and the
advancement of rural enterprises. What is needed in addition is an environment enabling entrepreneurship in rural
areas. The existence of such an environment largely depends on policies promoting rural entrepreneurship. The
effectiveness of such policies in turn depends on a conceptual framework about entrepreneurship, i.e., what it is and
where it comes from.

Introduction :

The traditional approach to rural development was ‘top-down’ meaning that central
development authorities designed programmes which brought in infrastructure, human capital
and investment from outside the rural community. While the investment in infrastructure and
extensions services was clearly beneficial in attracting basic commercial activates and
increasing the quality of life in rural areas, it did not necessarily provide a long term growing
economic base. Many rural areas ware not beneficiaries of such schemes, since many projects
ware too expensive to implement in all rural areas. Rural areas throughout Europe are still
facing problems such as lack infrastructure (health, transportation, schools) and the negative
effects of depopulation.

The aim of this paper is to present partnership and institutions supporting entrepreneurial rural
development.

The first part of the paper presents essential public-private institutions and partnership for
successful local community development. The second part presents selected examples of
successful creation and development of public-private institutions and partnership relationships.
Financial Institutions:

Communities should support the development of a strong venture capital base and risk capital
networks specialising in funding new entrepreneurial activities. Seed financing could be an
important bottleneck for new enterprise creation. For this reason, special attention must be
given to the creation of institutions that provide seed financing and start-ups targeted venture
capital and are engaged in equity financing. If it would be difficult for such institutions to be
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attractive to a rural community, the community leadership must encourage existing institutions
to link new start-ups or potential entrepreneurs with such institutions outside the community.
They should also be responsible for screening all financial schemes existing in the country for
the development of new enterprises and for the growth of existing ones. Potential entrepreneurs
must have access to information such as: which are the state financial agencies, banks that
provide guarantees, issue tax free bonds, direct loans to smaller enterprises or to Consortia of
enterprises? What type and how many economic development funds are available? Who
provides favourable investment financing for the equipment and working capital? Which
development corporations finance new and expanding businesses? What state funds are
available for small and medium sized enterprise development, etc

Public —private partnership :

The impact of institutions discussed earlier on rural economic development will increase if the
individual efforts of those institutions are combined into a co-ordinate action. Therefore, the task
of community leadership is to encourage close co-operation among different institutions
supporting rural development, both public and private, in order to develop programmes that
would address the key barriers to community development: human and financial capital drain,
inefficient use of natural and productive resources, inability to meet the local business needs,
inability to create effective community infrastructure, inability to encourage new enterprise
formation, inability to increase local economic opportunities, etc.

Entrepreneurship concept:

The entrepreneurship concept, what it means and where it comes from, is the
foundation for policies promoting entrepreneurship and the key to understanding the role of
entrepreneurship in development.

Key Note :—
Entrepreneurial activities, Rural area, Financial Institutions, Local community, Public
infrastructure.
Objective :-
» To offer a conceptional frame work summarzing the unique characteristic of Rural
development
» In the literature with these reported by entre preneurship and Rural development.
» To offer suggestion to increasing rural development.
» To suggested How develop rural women.
Hypothesis:—
» Rural Network just like Road Network is develop by the Government.
» Irrigation facility so week it is necessary to improve fit.
» Agriculture base project made by entrepreneur.
Methodology —

For the present paper study on entreprenseurship and rural development is based
on rural development literature and survey. The sample consists on question and interview the
primary data called through literature and question and sure system. Schedule by adopting the
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interview method. The study comes both primary and secondary data for analysis. The
secondary data collected from published and unpublished reports.

Sources of entrepreneurship

From the policy viewpoint? The promotion of entrepreneurship, the understanding where
entrepreneurship comes from is as equally important as understanding the concept of
entrepreneurship. It indicates where the governments, national, regional or local, should target
their promotional efforts. F entrepreneurial skills, for example, are innate, active promotion
policies have a small role to play. If instead, only certain entrepreneurial characteristics are
innate, then active promotion policies can contribute to entrepreneurship development in the
community in the region and in the nation, since entrepreneurial skills can be acquired through
training,

Empirical research on the sources of entrepreneurship is extensive, particularly within the
discipline of psychology and sociology.

The standard perception is the entrepreneurship is a special personal feature, either person is, or
is not an entrepreneur. According to this perception entrepreneurial traits, such as the need to
achieve, risk taking propensity, self-esteem and internal locus of control, creativity and
innovative behavior, the need for independence, occupational primacy, fixation upon goals and
dominance, are all inborn. Therefore, policies directed specifically towards promoting the
development of entrepreurship would not help much since chose characteristics cannot be
acquired by training.

Risk talking propensity here is understood as the perceived probability of receiving rewards
(personal and financial) as opposed to the perceived probability of incurring a failure.
(bankruptcy, loss of family ties.)

Another perception is that some cultures or some social groups are more conducive to
entrepreneurial behavior than others. According to this view, the factors that contribute to the
supply of entrepreneurs are an inheritance of entrepreneurial tradition, family position, social
status, educational background and the level of education, based on research into the origins of
business owners, it is believed that persons who come from small business owner families, are
more likely to become entrepreneurs than others. Studies of family position of existing
entrepreneurs demonstrate that entrepreurs are often found among elder children, since
according to the explanation, the are pressed to take more authority and responsibility at earlier
stages than younger members of the family. The outsider group, ethnic minority, or the outsider
individual, the marginal person, who are by a combination of different factors rendered outsiders
in relation to the social groups with whom they normally interact, are both viewed as a
significant source of entrepreneurship.

Rural entrepreneurship:-

Many examples of successful rural entrepreneurship can already be found in
literature. Diversification into non-agricultural uses of available resources such as catering for
tourists, blacksmithing, carpentry, spinning, etc. as well as diversification into actives other than
those solely related to agricultural usage, for example, the use of resources other than land such
as water, woodlands, buildings, available skills and local features, all fit into rural
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entrepreneurship. The entrepreneurial combinations of these resources are, for example: tourism,
sport and recreation facilities, pOrofessional and technical training, retailing and wholesaling,
industrial applications (engineering, crafts), servicing (consultancy), value added (products from
meat, milk, wood, etc.) and the possibility of off-farm work. Equally entrepreneurial, are new
uses of land that enable a reduction in the intensity of agricultural production, for example,
organic production.

Dynamic rural entrepreneurs can also be found. They are expanding their activities and markets
and they find new markets for their products and services beyond the local boundaries.

To leave general examples of rurdal entrepreneurship behind, let us look at the
real cases. Here only a few will be mentioned, all illustrating entrepreneurial initiatives,
individuals and local communities from Great Britain. The names of entrepreneurs I have
chosen to present here are not globally known but are no less important because of that. They
are very well known to the communities to which they belong and their initiatives are highly
appreciated by the community members This entrepreneurial venture is an example of a
straightforward entrepreneurship and not so much an example of on-farm diversification. It is an
example of how seeing and seizing the opportunity are vital ingredients of entreprene3urial
success.

Let me turn now to illustration related to social entrepreneurship, to examples of
when people have changed things, acting in the interest of their communities while playing the
same role as an individual entrepreneur Among the case studies presented here, there is no
woman’s name. Too often their names are not specifically mentioned, although the evidence
shows that there are many activities in rural areas pursued by female entrepreneurs such as:
trade, food processing, handicrafts, production of basic consumer articles, catering, running
tourist establishments, and bed and breakfast arrangements. However, compared to male
entrepreneurs, female entrepreneurs in rural areas still tend to be limited to what have
traditionally been viewed as women’s activities. Also the scale of their entrepreneurial operation
tends to be smaller when compared with male entrepreneurs.

Although agriculture today still provides income to rural communities, rural
development is increasingly linked to enterprise development. Since national economies are
more and more globalized and competition is intensifying at an unprecedented pace, affecting
not only industry but any economic activity including agriculture, it is not surprising that rural
entrepreneurship is gaining in its importance as a force of economic change that must take place
if many rural communities are to survive. However, entrepreneurship demands an enabling
environment in order to flourish.

Policy implications for rural entrepreneurship development are :-

Sound national economic policy with respect to agriculture, including recognition
of the vital contribution of entrepreneurship to rural economic development;

Policies and special programmers for the development and channeling of
entrepreneurial talent;

Entrepreneurial thinking about rural development, not by farmers but also by
everyone and every rural development organization; and

Quarterly Journal Peer Reviewed Journal ISSN No. 2394-8426 Page 39
Indexed Journal Referred Journal http://www.gurukuljournal.com/



Gurukul International Multidisciplinary ot ISSN No. 2394-8426

0\3

Research Journal (GIMRY])
with
International Impact Factor 2.254

Dr. Somani Sir’s
Special Issue

Institutions supporting the development of rural entrepreneurship as well as
strategic development alliances.

Entrepreneurship in the development of a rural area

On 5 August 1991, Soichiro Honda died at the age of 84. At the time of his death,
Mr. Honda, who retired from Honda Motor Company in 1973, held the title of Supreme
Advisor. In reading his obituary at the time I was beginning to think about what I wanted to
discuss in this paper, it struck me that Mr. Honda’s life had a lot to say about the real
‘entrepreneur’.

Honda was the son of a blacksmith and saw his first car as an 8 year old boy
when a Model-T Ford rumbled into his home town in central Japan.

Honda’s biography quotes him as saying the following in recalling his first
encounter with an automobile.

“It was the first car I saw. What a thrill. Oil dropped when it came to a halt. How
nice the smell saw. I put down my nose to the ground like a dog and sniffed it. I smeared my
hands with the oil and deeply inhaled the smell. It was then I dreamed of manufacturing a car
myself some day.”

Honda started as a successful mechanic, founded a piston ring manufacturing
concern while attending school and then started what later became Honda Motor Company.
Originally it attached recycled engines to bicycles, a popular mode of transportation in the years
following World War II. His first motorcycle called ‘Dream’ was introduced in 1949. Honda is
said to have been more at home on the factory floor than in the boardroom, preferring overalls to
business suits. He placed great faith in the young technicians of his many factories and
laboratories. He often wore wild colors explaining that unless inventors and artists “have the
courage and determination to break with established ideas, they cannot expect to do a good job.”

Soichiro Honda was an entrepreneur. Too often we confuse entrepreneurhip with
business or doing business or doing business. The tow simply is not the same, as John J. Kao of
the Harvard Business School points out in his recent book titled the entrepreneurial
Organization.

He says that entreprensurship has nothing to do with the setting. Simply stated,
entrepreneuship is the process of opportunity recognition and implementation. It often begins
with a vision or idea for a product or process coupled with a passion or zeal to make that idea a
reality. Yes, entrepreneurship is fundamentally less about technical skills than about people and
their passions.

Successful entrepreneurship is hard work carried out in an unpredictable
environment. It requires a blend of calculation and luck laced with the ever present possibility of
failure. Emerging industries in some ways resemble a casino where a range of bets are placed on
different strategies, people and approaches.

Just as Honda placed great faith in his young technicians, successful
entrepreneurs understand that the three principles of entrepreneurship are people, people,
people. Entreprencurs find leverage through others to amplify their visions. They manage
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effectively in dealing with the ambiguity and uncertainty that surround the creation of an idea
and the organizational vehicle developed around it. In short, they are risk takers.

For Example, some thought Albert Einstein was mentally retarded and fit for little,
simply because he never combed his hair or wore socks. You cannot tell an entrepreneur by the
way he or she dresses. Colonel Sanders, founded of Kentucky Fried Chicken, was judged to be
too old to start a business. Entrepreneurship is possible at any age.

The point is that entrepreneurship is usually about very determind people, people
who make their own circumstances and breaks and succeed.

If entrepreneurship is fundamentally about people and ideas, what is business’?
To quote Kao again, he simply stated, a business is an organization that has customers. To stay
in business, an entrepreneur has to match that idea or dream with what a customer thinks he or
she wants, and again this requires understanding people.

Michael Porter in his book Competitive Strategy states that new or evolving
businesses must make a wide range of critical organizational choices, they can crate barriers to
competitors. Porter says these barriers against competition come less from the need to command
massive resources than from:

» The ability to bear risk;
» Being creative technologically; and
» Making forward-looking decisions to attract people to work.

In Wisconsin, the Rural Economy Development Programme is another example
of a programme designed to target promising entrepreneurial ventures assisting with loans and
grants for feasibility studies, market research and other business services.

Some of the recent awards went to rural businesses offering recycling services
and containers; maketing compressed alfalfa products; selling cut flowers; manufacturing
organic yoghurt; restoring native plants; distributing wholesale pizza products; maintaining and
repairing micro-electronic equipment; producing neon signs and display items for retail and
service industries; growing and marketing shitake and oyster mushrooms; and manufacturing a
new type of energy-efficient horticultural lighting developed jointly with the University of
Wisconsin. Businesses to link with appropriate public and private sources of financing and
strategic planning.

The review panel recommended that each of these centres needed a strategic plan
and that they should broaden their vision but sharpen their focus. The panel recommended
improved scanning of the regional environment to accomplish the broader vision and improve
the priority setting mechanisms to assure that resources are targeted to the points most likely to
make a difference.

The panel also said that the centres needed a broader base, more links to their
constituencies, the universities and other Federal Government entities. They encouraged
expanding the governing bords to get closer to the customer, the stakeholders and the formation
of new alliances and partnerships with organizations such as community colleges.

Finally, we think that the entire Co-operative Extension System can strengthen its
entrepreneurial efforts in rural areas by linking with others. We are forming a new strategic
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relationship with the National Association of Counties in the area of Aging Population and
Aging Infrastructure. We will be using satellite communication technology, as well as
traditional educational delivery methods, to engage local planning groups in coping with these
two important areas.

Conclusion :

Economic development in general requires more than just a proper macro
economic environment. In addition it demands institutional framework conducive to economic
development, practical mechanisms for risk taking and risk sharing in the early and most
uncertain stages of entrepreneurial ventures and an organizational system conducive to growing
new and existing businesses. It takes cross-institutional networking. The role of public is
therefore to continually find ways to of rural areas cannot be an exception in this respect.

The experiences in partnership and institution building presented in this paper lead to the
following policy recommendations.

Community leadership, in order to accelerate rural development, must continuously seek new
innovative approaches to economic development and must promote proper institutions building
and partnership in view of those mechanisms that communities could use to leverage resources
in order to help potential entrepreneurs and existing companies to grow, as well as to create
more choices for entrepreneurs.
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DEGRADATION OF ECOSYSTEM

Dr. Fulchand Wasudeo Niranjane
Janata Mahavidya laya, Chandrapur

Abstract:

The world is becoming more crowded, more consuming and more connected. Growing population and higher
standard of living put increasing pressure on our environment.

Environment degradation caused by intense depopulation is studied in a Mediterranean region (southern Euboea,
central Greece) using a multisource and multi-type data set. The study is based upon a combined and integrated
research and multi-temporal field survey, remote sensing and GIS. The ILWIS (integrated land and water-shed

information system), developed at the ITC En-secede is used.

Key Words : Environment, ecosystem ,degradation
Introduction:

All external condition and factors, living and non-living (chemical and energy) that affect any
living organism or other specified system. It could be a physical component which is known as
physical environment or a biotic environment that includes the built environment. The natural
surrounding like air condition, water, land, atmosphere etc. are also the part of physical
environment. People surrounding the item of thing, this type of environment is known as human
environment.

Ecosystem:

An ecological community made up of plant, animals and microorganisms together with their
environment. A pond or a rainforest are each examples of complex ecosystem.
Ecosystem Degradation:

Environmental degradation is the deterioration of the environment through depletion of
resources such as air, water and soil, the destruction of ecosystem and the extinction of wildlife.
It is defined as any changes or disturbance to the environment perceived to be deleterious or
undesirable.

Negative changes in structure, composition and functioning of an ecosystem is known as
ecosystem degradation.

Impact of ecosystem degradation:

Degradation in ecosystem reduces the biodiversity as well as the rate of nutrient cycling of the

ecosystem.

Reasons for ecosystem degradation:
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Ecosystem degradation may take place because of natural calamities or human activities, or
both.

Factors of ecosystem degradation:

Ecosystemldegradation
Natural calamities Human activities
Forest fires Population growth
Floods Migration and displacement
Volcanic eruptions Urbanization
Storms and cyclones Industrialization and Transport
Typhoons and earthquakes Shifting cultivation
Droughts and famines Tourism
Tsunami Construction of large dams

Ecosystem degradation due to natural calamities:

The impact of natural calamities is quite intense as they affect large geographical areas in a
limited time. Some natural calamities are of common occurrence while other are restricted only
to specific areas.

1) forest fire:-

Forest fires destroy large areas of forest. Many commercially important trees are destroyed
during forest fires. Biodiversity gets lost. Air pollution caused due to fires. Resident animals are
forced to migrate. Forest fires affect the livelihood of people who are directly dependent on the
forest resources.

2) Floods:-

Floods are caused due to high torrential rains or melting of snow. Release of excess water
from dams can also result in floods. Floods can cause complete destruction of natural ecosystem.
Floods cause deaths of a large number of animals and human beings. Many animals migrate
because of floods. People became homeless. Animals get frowned in flood water. Floods cause
spread of diseases due to mixing of sewage water.

3) Droughts:-

A period of abnormal dry weather arising due to lack of water, is called drought. Soils dry out
and plants and animals die under the conditions of drought. The flow of streams and rivers
declines. Falls in the levels of water in lakes, wells and reservoirs fall. Long-term droughts affect
agriculture and destroy crops and livestock.

4) Famines:
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Extreme shortage of food in an area is called famine. People and animals have to migrate from
the famine affected area in search of good. Famines affect ecosystems by increased pressure on
resources, both in the areas of drought as well as the places to which people and animals migrate.
Famines bring about soil erosion and degradation.

5) Earthquakes:

Severe earthquakes can change the topography of the affected areas. They also change water
levels in lakes and wells. Plants and animals die due to earthquakes. There is also a loss of human
lives.

Ecosystem degradation due to human activities:

Human activities such as mining/conversion of wetlands into human settlements, uncontrolled
hunting and habitat conversion etc. cause degradation of ecosystems. The main types of
causative factors of ecosystem degradation by human activities are as follows:

1) Population growth:

As the population grows, the demands for things needed for basic survival process increases.
To meet these increasing needs man overharvests the ecosystems. With the changes in lifestyles,
man exploits more from the ecosystems than just the needs for survival and this puts pressure on
the ecosystems. In addition, the increased consumption level increased the quantity of wastes,
which leads to pollution and degradation of ecosystems.

2) Migration:

The movement of population from one place to another place because of particular reasons is
called migration. Migration creates imbalance of population. The imbalance oif population in the
newly migrated area affects ecosystems surrounding that area.
3)Urbanization:

The process of formation of large urban areas is called urbanization. Cities grow at the cost of
natural ecosystems and therefore it results in environmental degradation. Due to this, the
ecosystems are destroyed completely.

4) Industrialization and transport:

Industries require large amount of raw materials such as metals, timber and sand. This
demand for timber is met by converting natural forests into plantation. Dumping of earth and
rocks, after the process of extracting ores, onto forest areas or wetlands causes disturbances in
balance of ecosystem. Construction of highways and railways across forests and wetlands
disturbs the natural habitats of animals and also affects migration of large animals.

5) Shifting cultivation:

Shifting is also known as ‘zoom’ or ‘slash-and-burn’ system of agriculture. The forest land is
cleared by felling trees and later burning the foliage and twigs in the same spread-out manner as
they lie. This makes the land cultivable. The land is abandoned after a few years because such
lands are only temporarily fertile. The formers then move onto the adjoining areas and repeat the
process. After a considerable lapse of time (some 25 years or so) the abandoned patch grow into
a forest land naturally. The formers come back to ‘slash-and-burn’ the patch again. In modern
times, the interim period between ‘slash-and-burn’ has decreased considerably. It has degraded
the ecosystem severely.
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6) Tourism:

Tourism is practiced for different purposes like sight-seeing, recreation and pilgrimage. It
supports the livelihood of thousands of people all over the world. It has detrimental effects on
local ecosystems. Hunting, poaching and disturbing the animals cause reduction in wild life.

7) Construction of large dams:

Dams create large reservoirs of water. The ecosystem of the upstream side is forcibly
converted into an aquatic ecosystem. The downstream river line ecosystem is changed from a
flowing water system to an ecosystem of dry bed of sand and stones. Displacement of native
people takes place due of construction of large dams and this leads to increased pressure on the
ecosystem in the neighbor areas.

Conclusion:

Natural calamities and certain human activities prove detrimental to natural ecosystems.
Natural ecosystems play an important role in maintaining environmental balance in the
biosphere. Hence the ecosystems must be protected.
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GROWTH OF THE SERVICE SECTOR IN INDIA - WHAT DOES IT AUGUR FOR
THE FUTURE

Dr. G. F. Surya
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ABSTRACT

The existence of a strong service sector is one of the pre-conditions of economic progress of any country. The
service or tertiary sector covers a wide range of services ranging from the most sophisticated ones to those provided
by the unskilled workers in the unorganized sector. India has made substantial progress on this front since the
attainment of independence and is credited with having the second fastest growing service sector in the world.

Several factors have contributed to the growth of this sector in India. These include growing affluence, improving
status of women, growth of IT sector, development of markets, health care consciousness, opening up of the
economy etc. However, the sector has to face a number of hurdles in the form of inadequate infrastructure, absence
of customer friendly attitude, bureaucratic inertia, and existence of multiple public bodies and slow implementation
of reforms.

What is worse is that the contribution of this sector to employment is much less as compared to its share of India’s
GDP. Two important socio economic problems are plaguing the economy in the form of poverty and population.
However, this sector has a lot of potential and with just the right policy mix can take the economy to global heights
in the near future.

KEYWORDS: Services, GDP, Liberalization, IT Sector, Women Empowerment

INTRODUCTION

The existence of a strong and competitive service sector is a pre-condition for economic
development of a country. In fact the transition from agriculture to services via manufacturing is
a clear indicator of progress of a country. This Paper, attempts to discuss the concept of service
sector, examine the trends in the development of India’s service sector, discuss the reasons for
the growth of the sector in India, mention the hurdles which can impair its growth and dwell on
the future prospects.

OBJECTIVES

The study “Growth of the Service Sector in India — What does it augur for the future” has
the following objectives:

One, of the three sectors primary, secondary and tertiary or services the latter is the fastest
growing one in India and the study aims at analyzing the trends in the growth of this sector;

Two, a number of obstacles are impairing its growth and the paper examines the impediments to
growth;

Three, Indian service sector has a lot of potential and in keeping with the requirements of the
competitive global environment; the topic under consideration tries to make a few
recommendations.

The study is essentially descriptive in nature and therefore secondary sources of data collection
have been used.

CONCEPT OF SERVICE SECTOR
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Years Primary Secondary T Tertary
1951-60 3.2 7.60 6.40
1961-70 11.80 10.9 10.20
1971-80 9.20 14.00 12.80
1981-90 11.70 14.50 15.30
1991-2000 13.10 15.30 16.60
2001-2011 8.30 15.00 14.80

The Service sector, also called the tertiary sector covers a wide range of activities ranging from
services which are provided by different sectors. They include the most sophisticated sectors like
tele-communication, satellite mapping and computer software; simple services provided by the
unskilled menial workers like the barbers, the plumbers and the carpenters; highly capital
intensive activities like civil aviation and shipping; employment oriented activities like tourism,
real estate, and housing; infra-structure related activities like railways, roadways and ports to
social related activities like health and education.
SERVICE SECTOR IN INDIA
India has the second fastest growing service sector in the world, with a compound annual growth
rate of 9% which is just below the Chinese growth of 10.9% in the period between 2001 and
2012. One can say that the share of the secondary sector in the GDP increased moderately in the
Post-Independence Period. The primary sector on the other hand has been registering a
continuous decline in its share of GDP. The said period however has witnessed a sharp increase
in the service sector with the latter accounting for more than half of the GDP.

TABLE 1: SECTORAL COMPOUND GROWTH RATE SECTOR WISE
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10 =g Primary
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&
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1951-60 1961-70 1971-80 1981-90 1991-2000 2001-2011
Figure 1
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The graph clearly indicates the trends in the three sectors. The share of the primary sector,
barring two periods 1961-70 and 1991-2000, has been consistently falling. The secondary sector
had a more gradual rise till 1991-2000 and has grown at a constant rate thereafter. The Indian
tertiary sectoral compound growth rate has a steep slope reaching its peak in the period 1991-
2000.

The service sector accounted for 30% of the total GDP in 1950s which increased to 38% in
1980s, 43% in 1990s and about 56.5% in 2012-13. This can be illustrated by the table given

below:
Table 2: Percentage Share of Service Sector in Gross Domestic Product
Components Years

1950-51 | 1960-61 | 1970-71 | 1980-81 | 1990-91 | 2000-01 | 2010-11
1)Trade Hotels 6.35 7.61 8.29 11.60 12.69 14.59 17.80
and Restaurants
2) Transport, 3.84 4.56 4.41 5.47 6.21 7.68 8.30
Storage and
Communication
3) Finance, 12.34 13.56 12.00 10.57 11.62 13.23 16.90
Insurance, Real
Estate and
Business
Services
4) Community, 10.43 11.96 12.02 11.43 12.32 14.49 14.90
Social and
Personal
Services
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A look at this table and the following graph shows that post liberalization period has witnessed
the largest contribution by trade, hotel and restaurants followed by community, social and
personal services; and finance, insurance, real estate and business services.

The contribution of trade, hotels and restaurants picked up after 1990-91, -that is after the
introduction of reforms. The share of transport, storage and communication has had a steady
increase while community, social and personal services reached the peak in 1960-61, followed by
a fall in 1980-81 and since then are making a steady contribution to India’s GDP. The
contribution of finance, insurance, real estate and business services was the highest in 1960-61,
and fell drastically in 1980-81 only to rise once again.

Foreign direct investment in the services sector declined sharply by 37.6% to US 6.4 billion as
compared to an overall growth in the FDI inflows at 6.1%. On a more general basis one can say
that the Indian services sector attracted the highest number of foreign direct investment equity
inflows amounting to US Dollars 40, 684, 98 million which amounts to about 18% of the total
capital inflows.

India’s share in world services exports increased from 0.6% in 1990 to 1.1% in 2000 and further
to 3.3% in 2013 and has been increasing faster than its share in world merchandise exports.
Exports of software services account for 46% of India’s total service exports. They declined from
5.9% in 2012- 13 to 5.4% 9n 2013-14. Travels which account for a near 12% share witnessed a
negative share.

CAUSES OF GROWTH OF SERVICE SECTOR IN INDIA

India’s service sector is the 12th largest in the world by nominal GDP and 4th largest when
purchasing power is taken into account. The service sector provides employment to 27% of the
population. Let us look into the factors that have led to the growth of the service sector in India:
1. Economic Affluence
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The Indian society is characterized by an increasing middle class. In addition the liberalization of
the Indian economy has had a positive impact on the Indian households. Their income and
expenditure has been pushed up fostering the demand for goods and services;

2. Changing Role of Women

Earlier women were a neglected lot, who only had to carry out household chores. But with time
there has been a change in the way of thinking. Women are educated and allowed to work. They
are employed in several erstwhile male dominated services such as defense services, police
services, postal services, software services, health services etc.

An increase in the number of working women has led to the creation of a market for a number of
products and services.

3. Changing Culture

The traditionally common joint family system is slowly disintegrating and making way for a
nuclear family way of living. This has been accompanied by an increased demand for a number
of services like education, health care, entertainment, tourism etc. There has also been a marked
change in a person’s way of thinking with respect to investment, recreation and time perception
leading to increased demand for services.

4. Growth of IT Sector

In India information technology and business outsourcing are amongst the fastest growing sectors
having a cumulative growth rate of revenue.

The growth of IT sector can be attributed to several factors such as increased specialization and
availability of a large pool of low cost, highly skilled educated and fluent English speaking
workers. This supply is matched by increased demand from foreign customers who are interested
in India’s service exports or those looking to outsource their operation.

5. Development f Markets

Both the urban and the rural areas have witnessed wide spread retailing and whole selling. In fact
retailing has even extended to remote rural areas.

6. Health Care Consciousness

The present generations are becoming more and more diet and health conscious. They are
resorting to services of gymnasiums and fitness clubs to maintain their physical and mental
health.

7. Economic Liberalization

The opening up of the Indian economy in 1991 was followed by a policy of disinvestment. This
facilitated the entry of multinational Corporations leading to its accompanying increase in
demands. This acted as a spurt for the development of the service sector.

8. Migration from Rural to Urban Areas

With rapid industrialization and other developments in this era of globalization, there takes place
large scale migration from the rural to the urban areas. This changes the life-style and enhances
the demand for services.

9. Export Potential
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The services offered by India to various parts of the world include banking, insurance,
transportation, company data services, education, software services, tourism etc. In fact tourism
and software services are among the major foreign exchange earners of the country.-

10. Service Tax

The coverage of this tax has been extended. The tax net covers hotels and restaurants, transport,
storage and commercialization, financial services, real estate, business services and
social/personal services.

HURDLES FACED BY THE SERVICE SECTOR

The service sector in India faces a number of hurdles as mentioned below:

Firstly, there is want of adequate infrastructure not only in the rural areas but also in the
urban areas. Our mega cities face constraints in the form of power cuts, bumpy roads, traffic
congestion and pollution. This has a telling effect on the quality of services provided.

Secondly, while the share of the service sector was 56.9% in 2012, the share in
employment was only 28%.

Thirdly, tourism is a lucrative service in view of India’s natural beauty and other pleasing
factors, but bureaucratic delays and harassment /cheating by touts and agents act as an impending
factor.

Fourthly, good mannerism and etiquettes are the hallmarks of service providers but many of
our banks, hotels, restaurants and hospitals are seriously lagging on this front. The problem is
even more adverse in case of the public sector institutions.

Fifthly, there are too many administrative procedures involved, resulting in various visible
and invisible barriers like visa and sector specific restrictions.

Sixthly for the service sector to grow and have an impact on the growth process, it has to be
accompanied by simultaneous developments of both the primary and secondary sectors.

Seventhly, Indian service providers face stiff competition particularly Business Process
outsourcing and IT providers. They have to improve their quality if they have to compete with
the best in the world.

FUTURE PROSPECTS

Indian economy which was growing at an accelerated rate from 1998 to 2010 had a setback
of sorts in 2012. The economy however is gradually picking up and moving in the right path.
This will lead undoubtedly to increase the Per Capita Income of the high and middle income
groups, while simultaneously striving to reduce the number of people below the poverty line.

The entire process would have stimulating effect with an increase in the literacy level. India
has to her credit one of the youngest populations in the world. The cumulative effects of all this
will be an increase in the demand for services like education, health, hotels, restaurants etc.

According to the Planning Commission India’s service sector is expected to grow at the rate
of 10% per annum in the period between 2012 and 2017.

India also ranks high in international trade accounting for 3.34% of exports and 3.31% of
imports of services. She is in addition among the top 10 rankers of WTO members as regards
export and import of services.
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CONCLUSIONS

As we have discussed the service sector is the fastest growing sector in India, contributing
significantly to the GDP and is projected to rise even further. However, the increase in
employment is not in keeping with the share of the sector in the GDP and even among those
employed the big question is how many of these work in the organized service sector?

India has a number of problems which are socio economic in nature. Poverty and accelerated
population growth are major constraints, thereby depriving several people of access to basic
health and education.

A number of obstacles hamper the progress of this sector and its contribution to inclusive
growth. Bureaucratic inertia, multiple government bodies having their own sets of rules and
regulations, rampant corruption and absence of auniform concrete policy have an adverse effect
on the system.

Slow reform process, restrictions on foreign direct investment, poor infrastructural facilities,
absence of uniformity in the quality and standard of education, in spite of having renowned Brain
Power and the existence of unemployable educated youth are all limiting factors.

India, however, has vast potential for promotion of service economy. This is attributed to
factors such as emergence of a new middle class with increasing aspirations, opening of the
economy leading to the availability of a wide range of goods and services, growing retail and
improving domestic and international market for Information Technology.

With just the right policy mix, propelled further by the revival of the US economy and the
potential for India’s IT and Business Process outsourcing sectors in different parts of the world
together with increased domestic demand will no doubt take our country to greater heights.
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